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People  make  time 
in  their  lives  for 
whats  important. 


And  they  make  time 
for  the  newspaper. 

Average  time  spent  reading  newspapers* 


Daily 

Sunday 


37  min. 
87  min. 


15  30  45  60  75  90 


People  make  time  for  the  newspaper  because  we 
help  them  save  time.  They  focus  on  ads  to  make 
important  decisions  about  where  to  travel,  shop 
and  buy. 


Time  is  more  precious  than 
money  for  many  people. 

They’re  pressed  from  all  sides 
with  complex  responsibilities  and 
a  glut  of  information.  Yet  every 
day,  readers  spend  more  than  half 
an  hour  focused  on  newspapers. 
They  rely  on  us  for  concise, 
informative  news  and  the  most 
reliable  advertising.  And  on 
Sundays,  we’re  an  even  more 
important  part  of  their  lives. 

Get  more  impact  in 
the  newspaper. 


Newspapers.  The  Welcome  Medium. 

OOANMEIT 


.TtNaia-ioz 

<\k-IMZOZ 


"Source:  The  1996  Media  Effectiveness  Survey  by  Gannett  Research.  Interviews  by  Schulman,  Ronca.  and  Bucuvalas.  Inc. 

If  you  would  like  a  copy  of  this  ad  series  for  your  newspaper,  please  call  Gannett  Market  Development,  (703)  284..6782. 
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Since  1973,  ^ad  directors,  editors 'arid 
production  managers  around  the  world 
have  trusted  Atex  to  get  their  paper 
to  press.  Every  day. 

Today,  they  trust  us  to 

get  their  products  to  press, 

and  into  the  future.  ‘  - 


Atex  Media  Solutions,  Inc.,'a  private  company  formed  on 
February  1,  1997,  is  a  consolidation  of  five  media  companies; 
-Atex  Publishing  Systems  of  Bedford,  MA,  USA;  Dewar  Information 


Atex  Media  Solutions,  Inc. 
15  Crosby  Drive 
Bedford,  MA  USA  01730 
1-800-433-ATEX 
http;//w*ww.ate!<.com 


'  "Systems  of  Chicago,  IL,  USA;  SyPress  Oy  of  Oulu,  Finland; 

Comit  of  Trondheim,  Norway;  andXomtec  of  Muelheim,  Germany. 
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Unusual  JOA  Heats  Up 

Salt  Lake  Tribune  zings  its  business  partner, 
the  Deseret  News,  which  is  primed  to  compete 
head  to  head 
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Editorial 


Latin  Press  Thriving:  Report 

Gradual  restoration  of  democracy, 
promoting  human  rights  and  fighting  for 
press  freedom  are  some  reasons  for  the  success 
of  Latin  American  papers 
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Profits  Take  Off 

Publicly  traded  newspaper  companies 
report  robust  ad  demand,  lower  newsprint 
costs  propel  hefty  earnings  gains 
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Newspaper  Values  To  Rise  In  ’97 

Newspaper  values  should  continue  to  increase 
in  1997  to  make  it  the  fifth  straight  year  of 
strong  acquisition  activity 
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Local  News 
Worlds  Apart 

From  his  office  in  Paris,  Wilbur  Landrey  penned 
insightful  commentary  on  world  issues. 

In  Clearwater,  Fla.,  Bob  Henderson  wrote  perceptive 
columns  on  the  needs  of  the  local  community. 

Two  journalists,  a  world 
apart,  yet  both  stri\dng  to 
bring  their  best  to  readers  of 
the  St.  Petersburg  Times. 

Before  retiring  in  December, 
Landrey,  the  Tiwes  chief 
correspondent,  brought 
perspective  on  world  issues 
wherever  they  developed. 

WHhuT  Landrey  prom  Europe  to  the  Middle 

East,  Afiica  to  Central  America,  thousands  of  his  columns 
enriched  our  pages  for  21  years. 

While  Landrey  was  covering  world  events,  Clearwater 
Bureau  Chief  and  columnist 
Bob  Henderson  was  covering 
the  heart  of  our  Clearwater 
community. 

Henderson’s  colunms  also 
have  graced  our  pages  for 
more  than  two  decades. 

“Bob  teUs  the  story  of 
Clearwater,  its  people, ...  its 
leaders,  its  heroes,”  Times’ 

Clearwater  Managing  Editor  Joe  Childs  said.  “His  voice 
has  become  a  strong  one,  and  he  has  used  his  position 
wisely.” 

Recently,  the  Clearwater  community  acknowledged 
Henderson’s  contributions  when  they  named  him 
“Mr.  Clearwater,”  an  annual  honor  given  to  outstanding 
citizens  of  this  Florida  gulf  coast  city. 

From  issues  outside  our  doors  to  problems  of  global 
importance,  the  St.  Petersburg  Times  is  dedicated  to 
providing  our  readers  discerning  commentary. 

It’s  our  job  and  our  purpose. 

It’s  one  more  reason  why  we’re  Florida’s  Best 
Newspaper. 

^.Petersburg  ^tmes 

Florida’s  Best  Newspaper 

http://www.sptimes.com 


CALENDAR 


MARCH 

6-9  Investigative  Reporters  and  Editors/National  Institute 
for  Computer-Assisted  Reporting  Third  Annual 
National  Computer-Assisted  Reporting  Conference, 
Renaissance  Nashville  Hotel,  Nashville,Tenn. 

10- 13  America  East  Newspaper  Conference,  Hershey  Lodge 

and  Convention  Center,  Hershey,  Pa. 

13-16  Mid-Atlantic  Newspaper  Advertising  and  Marketing 
Executives  Winter  Meeting,  Sheraton  Colony  Square, 
Atlanta,  Ga. 

15-18  Inter  American  Press  Association  Midyear  Meeting, 
Hotel  Caesar  Park,  Panama  City,  Panama 

19- 22  National  Newspaper  Association  Govenunent  Affairs 

Conference,  Hyatt  Regency  Washington  on  Capitol 
Hill,  Washington,  D.C. 

20- 21  First  Amendment  Congress,  the  American  University, 

Washington,  D.C. 

20-22  Utah  Press  Association  Wmter  Convention,  St.  George 
Holiday  Inn,  St.  George,  Utah 

23-26  NAA  Cooperative  Marketing  &  Sales  Conference,  the 
Long  Beach  Hilton,  Long  Beach,  Calif. 

26-28  1 2th  Annual  Illinois  Press  Association  Advertising  & 

Marketing  Convention,  Crowne  Plaza  Hotel, 
Springfield,  Ill. 

APRIL 

5  Institute  on  Coverage  of  Disasters  and  Tragedies, 

University  of  Central  Oklahoma,  Edmond,  Okla. 

8- 11  American  Society  of  Newspaper  Editors  Annual 

Convention,  J.W.  Marriott,  Washington,  D.C. 

11- 13  1997  Northwest  Printing  Production  Conference,  St. 

Paul,  Minn. 

18  New  Jersey  Press  Association  Spring  Conference, 
Brunswick  Hilton  &  Towers,  East  Brunswick,  N.J. 
22-25  GMA  Users  Group,  Memphis  Holiday  Inn  East, 
Memphis,Term. 

26- 30  Society  of  American  Business  Editors  and  Writers, 

Lowe’s  Hotel,  New  York  City 

27- 30  Newspaper  Association  of  America  Annual 

Convention,  Chicago  Hilton  &  Towers,  Chicago 

MAY 

4-7  Organization  of  Newspaper  Ombudsmen,  Barcelona, 
Spain 

4-7  International  Newspaper  Marketing  Association  67th 
Annual  Conference,  the  Biltmore  Hotel,  Los  Angeles 

9- 11  National  Cartoonists  Society  Reuben  Awards 

Weekend,  Grove  Park  Inn  Resort,  Asheville,  N.C. 
30-31  North  Carolina  Press  Association  Advertising 

Conference,  William  and  Ida  Friday  Center,  Chapel 
Hill,  N.C. 
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For  your  convenience  we  now  accept 


VISA 


\k  3': 


te'. 


I  Success  comes  from  hard  work, 
^at  customer  relations  and  knowing 
;  i  how  to  decorate  your  bill. 

!  In  today’s  world,  success  isn’t  something  service  interruptions.  But  the  biggest  advantage 
that’s  guaranteed.  That’s  why  businesses  are  to  biller  merchants  is  that  it  strengthens  customer 

startihg  to  accept  and  promote  the  _ _  relations  by  providing  exactly  what 

Visa*  card  for  payment  of  recurring  they  want— a  fast,  flexible  and  worry- 

bills.  Because  by  doing  this,  they  free  way  to  pay.  So  call  1-800-847-2577 

reduce  late  payments  and  bounced  ext.  13  for  more  information  on  how 

checks,-  Plus,  they  can  avoid  costly  Visa  can  help  your  business. 

It’s  Everywhere  You  Want  To  Be.® 


1,6  Visa  US.A.  Inc.  1996 
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Does  Content 


Remember  THAT  OLD 

mantra  “Content  is  king”? 
You  don’t  hear  it  much 
anymore.  One  would 
think  his  royal  highness 
got  the  boot  during  a  midnight  coup, 
for  most  of  the  new  media  loyalists  we 
know  —  ourselves  included  —  now 
intone,  “Long  live  classifieds.” 

The  reasons  for  the  industry’s  preoc¬ 
cupation  with  classifieds  are  obvious: 

It’s  a  major  profit  center  that  America 
Online’s  Digital  City  and  a  host  of  small¬ 
er  but  credible  niche  players  have  tar¬ 
geted. 

Meanwhile,  as  we  reported  last 
month,  there’s  consensus  among  the 
industry’s  new  media  executives  that 
newspapers  also  are  at  risk  from 
Microsoft  and  a  second  crowd  of  niche 
players,  all  of  which  want  to  reach 
young  consumers. 

As  Mary  Ann  Packo,  president  of  PC 
Meter,  a  firm  that  tracks  online  usage, 
told  Editor  &  Publisher  Co.’s  Interactive 
Newspapers  conference, Tripod  and 
GeoCities  are  two  of  the  three  fastest- 
growing  Web  sites  aimed  at  young  audi¬ 
ences. 

“Newspapers  need  to  use  the 
Internet  to  increase  their  appeal  to  the 
young  adult  market,”  argues  Jim 
Longson,  an  independent  consultant 
and  former  Tribune  Co.  executive.  “This 
will  be  challenging,  but  could  stimulate 
lifetime  readership  over  the  next  gener¬ 
ation.” 

And  to  reach  young  adults,  you  need 
content  —  as  in  “something  besides 
advertising.” 

So  why  do  we  hear  so  much  about 
classifieds  and  almost  nothing  about 
content  and  the  young  these  days? 

For  starters,  they  can  get  you  down. 
For  years,  newspapers  have  been  strug¬ 
gling,  largely  unsuccessfully,  to  stem  the 


Criner  (phone:  703-442-0405,  e-mail: 
kcriner@aol.com)  and  Wilson  (phone: 
609-73  7-7094,  e-mail: janewil@aol. 
com)  are  consultants  who  help  news¬ 
papers  with  new  media  ventures. 


Kathleen  Criner  Jane  Wilson 


loss  of  younger  readers.  And  content  — 
whether  directed  toward  kids,  young 
adults  or  aging  baby  boomers  — 
remains  what  it’s  always  been:  a 
resource  sinkhole. 

We  suspect,  too,  that  part  of  the 
problem  has  to  do  with  balance,  focus, 
the  ability  to  scratch  your  head  and  rub 
your  tummy  at  the  same  time.  In  their 
rush  to  get  classifieds  online  and 
souped  up  with  maps,  directories  and 
photos  —  to  make  sure,  in  other  words, 
that  they’re  competing  against  AOL  and 
others  with  more  than  shovel  ware  — 
many  newspapers,  including  those  in 
major  markets,  have  done  little  more 
than  pay  lip  service  to  the  needs  of 
young  consumers. 

That  may  change  once  Microsoft 
goes  after  the  18-to-34-year-olds  with 
Sidewalk,  its  online  entertainment 
guide. 

“Newspapers  have  learned  fluidity 
and  flexibility  —  how  to  change  busi¬ 
ness  models  every  three  months,” 
argues  Christian  Hendricks,  president 
and  publisher  of  Raleigh,  N.C.-based 
Nando.net. 

That’s  good.They’U  need  those  skills 
and  at  least  one  more:  an  ability  to  keep 
their  eye  on  two  balls  at  the  same  time. 
It’s  not  a  question  of  classifieds  versus 
content  and  kids.  It’s  attacking  both  pri¬ 
orities  simultaneously  in  order  to  fight 
against  “death  by  a  thousand  razor 
cuts,”  as  New  York  Tunes  Co.  senior  vice 
president  Len  Forman  told  the  interac¬ 
tive  conference.  And  that’s  a  challenge 
for  any  company. 


If  the  industry  expects  to  succeed,  it 
needs  a  more  sophisticated  effort  than 
anything  it’s  undertaken  so  fer. 
Newspaper  in  education  programs  are 
great,  but  insufficient,  as  we’ve  argued 
here  before,  and  certainly  not  directed 
toward  young  adults.  In  ftict,“kids,” 
“youth,”  or  “young  consumers”  are  terms 
that  most  people  in  the  newspaper 
business  —  ourselves  included  —  use 
too  imprecisely.  “Young  consumers”  are 
not  a  homogenous  lump,  but  a  collec¬ 
tion  of  discrete  market  segments  to  be 
served  with  different  products,  services, 
brands  and  strategies. 

The  newspaper  nameplate,  for  exam¬ 
ple,  may  mean  credibility  and  high  sta¬ 
tus  to  the  kids  ages  six  to  12  who  con¬ 
sult  their  local  paper’s  online  service 
regularly  for  their  soccer  league  scores, 
student-written  game  reports  and  the 
like.The  same  nameplate  could  mean 
stuffy,  dated  and  dull  to  a  college  stu¬ 
dent  searching  for  a  club  on  Friday 
night. 

“We  don’t  look  at  new  media  from 
the  standpoint  of,  ‘We’re  going  to  put 
papers  online,’  ”  observes  Gerry  Flake, 
senior  vice  president  of  new  media  ven¬ 
tures  for  Thompson  Newspapers.  “We’re 
looking  to  put  products  and  services 
online  that  meet  consumers’  needs,  and 
if  they  don’t  look  like  newspapers,  well, 
that’s  OK.” 

We  agree.  And  in  the  case  of  18-to-34- 
year-olds  especially,  we’d  recommend 
market  research,  alliances,  acquisitions 
—  in  short,  a  willingness  to  find  out 
what  this  difficult-to-reach  segment 
wants,  really,  and  to  scrap  the  newspa¬ 
per  brand  completely  if  it  will  enhance 
an  online  product’s  credibility  and  posi¬ 
tioning  among  them. 

In  other  words,  newspapers  need  to 
think  of  brand  and  promotional  capabil¬ 
ities  as  just  two  of  several  cards  they 
bring  to  the  online  table.  High  quality 
and  timely  content  are  otliers. 

“All  this  technology  doesn’t  matter  if 
we  don’t  put  out  a  quality  product,” 
says  Hendricks. 

(See  Leading  Edge  on  page  58) 
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HASSLE-FREE  TV  LISTINGS 


At  iasti!  tv  listings  designed  to 
tit  your  paper  and  your  budget 


0ZTV^^  Is  Modular  — 
Getting  Started  Is  Easy 


Every  week  get  a  camera-ready  package  of  accurate  TV  list¬ 
ings,  programming-related  photos  and  up-close  features  at 
prices  you  never  thought  you’d  see.  ©ZTV^“  gives  your 
readers  information  of  the  same  quality  TMS  is  famous  for  in 
its  more  customized  listings  services  and  packages. 

Collected,  written,  selected  and  formatted  by  a  large,  experi¬ 
enced  team  of  editors  and  data  specialists,  6ZTV^“ 
provides  crisp  graphic  design  and  targeted  TV  infor¬ 
mation  that  will  appeal  to  newspaper  readers  and  to 
your  advertisers. 


You  don’t  have  to  change  a  thing  from  your  current  TV  book 
production  workflow.  ©ZTV™  comes  as  camera-ready,  laser 
printed  copy  and  photos  ready  to  drop  into  your  page  layout 
process.  Color  cover  photos  come  as  high-quality 

transparencies  that  you  can  use  for  your 
cover  design.  ©ZTV^*^  comes  in  a 
choice  of  the  most  popular  standard  sizes. 


You  Choose  the 
Components  You  Want ' 
and  Only  Pay  for  What 
You  Choose 


The  Choice  Is  Clear 
ezTV^^  for  a  Better 
TV  Value! 


©ZTV^“  lets  you  select  your  channel  lineup 
from  full-power  broadcast  and  cable  net¬ 
works.  Select  from  a  variety  of  preformat¬ 
ted  packages  that  include  grids,  logs,  movies 
and  sports  breakouts,  text  features,  puzzles, 
black-and-white  photos,  and  color  cover. 
Choose  from  1-  or  2-day  delivery. 


f  Accuracy,  comprehensiveness,  ease  of  use 
and  cost  —  ©ZTV’^^  gives  you  more  informa¬ 
tion  for  less.  Flexible  credit  terms.  Pay  by 
credit  card  or  corporate  account.  Read  on  for 
details  or  call  Roark  VanDien  at  800-245- 
6536  to  sign  up  now. 


HASSLE-FREE  TV  LISTINGS 


ribun*  MfcHa  Services  a'- 435  N.  Michigan  Ave.  •  Suite  1  500 
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The  Oldest  Publishers 
and  Advertisers  Newspaper  in  America 

With  which  have  been  merged:  The  Journalist,  estabiished  March 
22, 1884;  Neu’spaperdom,  March  1892;  The  Fourth  Estate,  Match  1, 
1894;  Editor  &  Publisher,  )une  29, 1901;  Adi’ertising,]\3ne  22, 1925. 

James  Wright  Brown,  Chairman  of  the  Board,  1912  - 1959 
President, 

Editor  Emeritus  Robert  U.  Brown  icn  ii5] 
Co-Publisher, 

Advertising/Research  D.  Colin  Phillips  loa  ii7| 
Co-Publisher, 

Circulation/Production  Christopher  Phillips  icn  ii6| 


,THE  FOURTH  ESTATE 


Executive  Editor  John  P.  Consoli  loa  22S| 
Senior  Editor  George  Gameau  ion  2231 

Associate  Editors  David  Astor  icn  2261 
Stacy  Jones  icnaasi 
Laura  Reina  ion  222] 

Jim  Rosenberg  ion  2241 

Midwest  Eilitor  Mark  Fitzgerald 
West  Coast  Editor  M.L.  Stein 

Copy  Editor  Jennifer  S.Waber  ion  2301 


ROFTTSTAKE  OFF.” 

1-^  That’s  the  headline  on  this  week’s  roundup  of  fourth-quarter 

^  and  year-end  financial  reports  of  the  publicly  traded  newspa¬ 
per  companies.  Virtually  every  company  reporting  experienced  gains  in 
both  net  income  and  revenues.  Many  posted  double-digit  gains  in  prof¬ 
its,  with  newspaper  divisions  faring  especially  well. 

E.W.  Scripps  president  and  CEO  William  R.  Burleigh  called  1996  “one 
of  the  most  satisfying”  in  company  history. 

This  is  obviously  a  welcome  relief  to  an  industry  that  has  had  to  deal 
with  a  crushing  recession  in  the  early  part  of  the  decade  and  with  the 
subsequent  cost  crisis  posed  by  soaring  newsprint  prices. 

But  it’s  really  too  early  to  break  out  the  champagne  and  begin  the  cel¬ 
ebrations  just  yet.  One  reason  the  profit  picture  is  better  is  because 
newsprint  prices  have  come  down.  Another  reason  is  that  many  newspa¬ 
pers  have  pared  down  —  both  in  staff  size  and  in  areas  of  distribution. 
But  there’s  only  so  much  paring  down  that  can  be  done. 

Then,  of  course,  there’s  the  economy.  Right  now,  it’s  about  as  good  as  it’s 
been  in  years.  Unemployment  is  down,  spending  is  up.There’s  nowhere 
that  this  can  be  seen  more  than  in  newspaper  classified  advertising,  which 
is  as  robust  as  ever.  At  E&P,  for  example,  our  weekly  classified  advertis¬ 
ing  has  been  up  by  more  than  20%  over  comparable  periods  last  year. 

But  the  economy,  too,  can  change. 

The  purpose  here  is  not  to  tain  on  newspapers’  parade,  but  to  make  sure 
nobody  gets  too  cocky  and  forgets  how  fragile  this  rediscovered  wealth 
can  be.  No  matter  how  much  paring  down  has  taken  place,  and  no  matter 
what  the  cost  of  newsprint  is,  newspapers  still  have  the  primary  respon¬ 
sibility  of  giving  their  readers  as  complete  a  news  package  as  possible 
each  day  and  to  deliver  that  package  to  the  audience  advertisers  want  to 
reach.Those  that  do  will  more  than  likely  continue  to  prosper.  Those 
that  don’t  may  see  their  profits  taking  off  only  in  the  short  term.  — J.C. 
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WE  NEED  EVERV  SINGLE  BUCK/ 
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-  LETTERS  TO  THE  EDITOR 


Ad  data 
clarification 


The  ADVERTISING  DATA  charts 
containing  information  provided 
by  Competitive  Media  Reporting 
(CMR),  which  ran  in  the  Feb.  15  issue 
of  E&P,  were  not  adequately  labeled  as 
to  the  level  or  description  of  ad  mea¬ 
surement. 

Two  charts  were  presented  side  by 
side  on  page  30  that  utilized  different 
criterion  for  the  selection  and  inclusion 
of  the  newspapers.This  side-by-side 
presentation  may  have  caused  confu¬ 
sion  to  the  reader. 

The  “Total  Advertising”  chart,  in  the 
left  column,  included  only  those  news¬ 
papers  whose  entire  display  advertising 
is  measured  by  CMR.  Because  not  all 


Newspaperdom* 


50  YEARS  AGO  . . .  Testimony  before  a 
subcommittee  of  the  Senate  Small 
Business  Committee  traced  the 
newsprint  problems  of  small  newspa¬ 
pers  and  other  small  publications. 
Publishers  of  trade,  fraternal,  veterans 
and  labor  publications  ui^ed  restora¬ 
tion  of  government  controls  and 
rationing.  An  editor  for  a  Congress  of 
Industrial  Organizations  newspaper 
blamed  the  newsprint  short¬ 
age  on  the  commercial  press, 
which  he  accused  of  being 
hostile  to  organized  labor  and 
of  monopolizing  the  newsprint 
supply. 

The  Association  of  American 
Correspondents  in  London 
won  its  fight  for  press  seats  in 
the  House  of  Commons.  Eariy 
in  the  war,  the  German  bomb¬ 
ing  forced  the  Commons  to 
meet  in  the  smaller  House  of 
Lords,  where  there  was  no  reg¬ 
ular  press  section  for  American 
reporters.  American  reporters 
finally  won  a  promise  of  six 
seats  in  a  newly  established 
American  press  section,  plus 
seats  in  the  visitors  gallery. 

From  Editor  &  Publisher 
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papers  in  the  Top  50  markets  are  mea¬ 
sured  at  this  level,  many  papers  with 
both  larger  circulation,  and  potentially 
larger  ad  volume  than  those  listed, 
would  not  have  been  eligible  to  be 
included  in  this  particular  ranking. 

The  “Total  Advertising  —  Selected 
Categories”  chart,  appearing  in  the  right 
column  on  page  30,  and  all  of  the  sub¬ 
sequent  listings  on  pages  31  to  34,  rank 
ALL  measured  newspapers  in  the  Top 
50  markets  on  the  basis  of  consistently 
measured  national  and  selected  major 
retail  categories.  Because  only  selected 
categories  are  included  in  these 
reports,  the  reader  may  note  lower 
linage  for  a  particular  newspaper  in  the 
“Selected  Categories”  chart  than  for  the 
same  newspaper  in  the  “Total 
Advertising”  chart.  Although  most  news¬ 
papers  in  the  Top  50  maricets  voluntari¬ 
ly  provide  copies  of  their  paper  and 
inserted  preprints  to  CMR  for  measure¬ 
ment,  some  do  not.  Due  to  the  com¬ 
plexity  of  preprint  distribution,  CMR 
cannot  report  complete  preprint  mea¬ 
surement  without  the  cooperation  of 
the  newspaper. 

In  all  of  the  reports,  the  newspapers 
are  ranked  by  Full  Run  linage  only.  The 
Total  column  should  have  properly 
been  labeled  Total  Full  Run  to  avoid 
confusion.  The  Part  Run  linage  consists 
of  both  Part  Run  ROP  and  Part  Run 
Inserts,  and  is  reported  for  reference 
purposes  only. 


Saddened 

and 

surprised 


I  WAS  CERTAINLY  saddened  and  just  a 
bit  surprised  to  see  the  Feb.  8  piece 
by  Si  Liberman  on  the  National 
Enquirer's  “Editorial  Power  Couple” 
included  in  the  weekly  journal  of  news- 
papering. 

Our  country’s  daily  newspapers, 
those  without  aliens,  corpulent  rock 
stars,  Elvis  sightings,  animal  mutations 
and  mass  paranoia  on  the  covers,  try 
hard  to  delineate  the  line  between  irre¬ 
sponsible  pablum  and  legitimate  news. 

Coverage  of  tabloid  journalism  in  the 
press’s  own  established  journal  further 
blurs  the  lines  between  serious  news 
gathering  and  sensationalism. 

Andy  Rieger 
Rieger  is  managing  editor  of  the 
Norman  (Okla.)  Transcript 


for  additional  stories,  analysis 
and  industry  resources, 
visit  us  on  the  Web^ 

http://www.mediainfo.com 


I  believe  if  vt/e  make  our  decisions 
based  on  what  is  in  the  best 
interest  of  our  clients,  it  will  prove 
to  be  in  our  best  interest  in  the 
long  run.  Dario  D.  0.  OiMare,  AIA 
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!  Eliminate  the  pressure  and  stress  of  producing  your  own  TV  book.  ^ 

‘i  Use  Print  Marketing  Concepts  instead. 

>Our  expertise  in  sales,  layout,  design  and  editorial  content  can  help  you: 
put  your  editorial  resources  to  better  use; 
gain  contract  customers  without  continued  sales  hassle; 
save  precious  time  and  money. 

Print  Marketing  Concepts  has  proven  results  with  a  circulation  of  3.5  million. 
Get  fast  relief  from  your  TV  book.  Call  PMC  today: 
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Print  Marketing  Concepts  10S90  Westofficc  Drive,  Suite  2SO  Houston,  Texas  77042 
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Unusual  JOA 
Heats  Up 


EOT 


Statistically,  the 

two  Salt  Lake  City 
dailies  are  just  one  of 
34  U.S.  newspapers 
with  joint  operating 
agreements. 

But  the  Salt  Lake  Tribune 
and  the  Deseret  Neu’s  battle 
each  other  in  an  environment 
that  is  much  different  than 
that  occupied  by  the  other 
JOA  papers. 

For  one  thing,  the  Deseret 
News  is  owned  by  the  Church  of  Jesus  Christ  of  Lat¬ 
ter-day  Saints  G-DS)  and,  other  than  the  Washington 
Times,  is  the  only  local  daily  in  the  country  under  a 
church  proprietorship. 

The  Tribune  is  owned  by  the  Keams-Tribune 
Group,  a  family-owned  corporation,  which  also  has 
newspapers  in  Moscow  and  Lewiston,  Idaho;  Sparks, 
Nev.;  and  Colfax,  Wash. 

And  what  sets  the  News 
apart  from  the  Times  is 
that  its  readership,  like  that 
of  the  Tribune,  lies  in  a 
state  whose  population  is 
75%  Mormon,  according  to 
LDS  figures.  Salt  Lake  City, 
with  about  170,000  peo¬ 
ple,  is  50%  Mormon  and 
Salt  Lake  County  numbers 
over  800,000  LDS  mem¬ 
bers. 

Both  the  morning  Tri¬ 
bune  and  afternoon  News 
are  statewide  papers  with 
a  big  circulation  gap  — 
62,000  daily  for  the  News 
compared  to  130,000  for 
the  Tribune. 

The  News,  which 
recently  named  Pulitzer 
Prize  winner  John  Hughes 
as  editor,  is  determined  to 
close  that  gap  with  a 
revamped  paper  aimed  at 
a  more  diverse  audience. 
News  publisher  Wm.  James 
Mortimer  said  the  paper’s 
poll  showed  that  91%  of  its 
readers  are  Mormon. 
Another  JOA  oddity  is 


that  the  two  papers  publish 
individual  Sunday  editions 
unlike  the  single  Sunday 
paper  produced  by  other 
combinations.  However,  like 
the  other  JOAs,  their  respec¬ 
tive  editorial  departments 
operate  independently  and 
the  competition  is  heating  up 
as  they  go  after  a  huge  seg¬ 
ment  of  the  population,  both 
Mormon  and  non-Mormon, 
that  doesn’t  take  a  newspa¬ 
per. 

The  fight  is  being  waged  against  the  backdrop  of 
a  changing  Utah,  a  state  that  is  experiencing  popu¬ 
lation  growth  and  the  burgeoning  of  high-tech  and 
space  industries,  particularly  in  the  Salt  Lake  City 
area.  Utah  also  is  seeing  an  increasing  influx  of 
minorities,  mainly  Asians  and  Latinos. 

The  News,  which  will  move  into  a  new,  palatial 
nine-story  building  in  May,  already  has  beefed  up  its 
editorial  side  under  Hughes,  opening  up  more  news 
pages  and  increasing  its  national  and  international 
content. 

Hughes,  66,  former  editor  of  the  Christian  Sci¬ 
ence  Monitor  and  the  first  norr-Mormon  to  edit  the 
News,  said  the  paper  will  soon  start  a  weekly  reli¬ 
gion  section  and  is  considering  another  on  technol¬ 
ogy.  Other  plans,  which  he  declined  to  detail,  are  in 
the  making,  he  added.The  new  editor  said,  however, 
that  a  decision  to  convert  the  News  to  a  morning 
paper  to  go  head  to  head  with  the  Tribune  is  under 
consideration. 

“I  susjject  Hughes  will  be  more  independent  than 
anyone  has  been  on  the  paper,”  said  church 
spokesman  Bruce  Olsen.  “Church  officials  are  inter¬ 
ested  in  having  a  first-class  newspaper  that  repre¬ 
sents  the  church  and  serves  the  people  of  the  state 
and  city  well.” 

The  religion  segment  is  a  clear  effort  to  match  the 
Tribune's  religion  section  launched  a  few  years  ago 
by  the  paper’s  hard-charging  and  outspoken  editor, 
James  E.“Jay”  Shelledy,  a  former  deputy  sheriff.  Asso¬ 
ciated  Press  reporter  and  publisher  of  the  Moscow, 
Idaho,  and  Pullman, Wash.,  News. 

The  Deseret  News  will  retain  its  Mormon  tabloid 
insert  of  church  news  while  devoting  the  new  sec¬ 
tion  to  an  objective  coverage  of  various  religions, 
Hughes  stated. 

Because  of  the  powerful  presence  of  the  LDS 
church  in  Utah,  religion  there  is  an  issue  as  in  no 


Salt  Lake  Tribune  zings 
its  business  partner,  the 
Deseret  News,  which  is 
primed  to  compete 
head  to  head 

BY  M.L.  STEIN 


Deseret  News  editor  John  Hughes 
downplayed  the  religion  issue  in 
the  News-Tribune  rivalry,  observ¬ 
ing:  "They  zing  BYU  and  the  LDS 
from  time  to  time,  but  I  don't  feel 
there's  any  deep  hostility.  I  have  a 
good  relationship  with  [Tribune 
editor]  Jay  [Shelledy].  He  revels  in 
taking  a  shot  at  us,  but  I  don't  think 
it's  malicious." 
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U.  Students 


other  state.  Its  vast  holdings  in  real  estate,  banking, 
insurance,  broadcasting  (it  owns  the  biggest  TV  and 
radio  stations  in  the  city),  retailing  and  other  busi¬ 
nesses  total  millions  of  dollars.  In  1991,  the  Arizona 
Republic  reported  that  sales  from  the  church’s 

_ worldwide  commercial  enter- 

^  H  prises  amounted  to  $4  billion, 
H  a  sum  LDS  officials  said  was 
overstated. 

^H||  In  dozens  of  smaller  towns 
beyond  Salt  Lake  City,  school 
t>oards,  city  councils,  planning 
j  y  commissions  and  other  offi- 

cial  bodies  are  likely  to  be 
predominately  or  entirely 
»■  composed  of  LDS  members. 

The  governor  and  91%  of  the 
state  legislators  are  Mormons, 
although  the  mayor  of  Salt 
Lake  City  is 

H  Peg  McEntee,  editor  of  the 

i  Tribune's  weekly  religion  sec- 

I  tion  —  believed  to  be  the 

■  only  one  on  a  mainstream 

E  daily  in  the  nation  —  opined 

^  that  religion  is  a  “sensitive 

topic  here,  more  sensitive 
than  it  needs  to  be.” 

Still,  she  noted  that  the  LDS 
church  is  the  “dominant  insti¬ 
tution  politically,  culturally 
and  socially'.  Everyone  in  a 
position  of  p>ower  is  a  mem¬ 
ber  of  the  church.” 

The  church’s  tremendous 
reach  has  led  some  of  its  futh- 
ful  to  believe  it  is  the  target  of 
Tribune  Mormon  bashing,  a 
charge  strongly  denied  by 
Shelledy,  who,  nevertheless. 


termed  Utah  a  “quasi  theocracy.” 

“This  doesn’t  mean  the  church  is  constantly 
telling  people  how  to  do  things,  but  its  philosophy 
is  pervasive  and  influences  much  of  what  goes  on  in 
this  state,”  he  continued.  “But,  in  covering  religion, 
we  insist  on  sensitivity,  fairness  and  expertise.” 

His  words  may  not  have  impressed  many  Mor¬ 
mons  who  read  recent  Tribune  editorials,  news  sto¬ 
ries  and  cartoons  concerning  Mormon-owned 
Brigham  Young  University  in  Provo,  and  a  speech  by 
Gov.  Mike  Leavitt. 

One  editorial  was  sharply  critical  of  the  BYU 
administration  for  denying  tenure  to  a  faculty  mem¬ 
ber  for  allegedly  contradicting  LDS  doctrine. 

“It  is  BYU’s  privilege  as  a  privately  funded  school 
to  manage  its  faculty  as  it  sees  fit,”  the  paper  said. 
“But  if  its  policies  damage  the  institution’s  academic 
reputation  and  quality,  they  will  not  only  undermine 
the  LDS  Church’s  own  goals  but  also  would  wound 
the  state,  which  relies  on  the  church  to  educate 
many  of  its  leaders,  teachers  and  permanent  resi¬ 
dents.” 

BYU  was  rapped  earlier  in  a  Tribune  cartoon  by 
Pat  Bagley  in  which  the  university’s  basketball 
coach  was  ridiculed  for  reportedly  attempting  to 
lure  a  high  school  prospect  away  from  Duke  by 
warning  him  he  would  be  letting  down  fellow  Mor¬ 
mons  by  shunning  BYU. 

Bagley,  incidentally,  is  a  Mormon,  as  is  columnist 
Robert  Kirby  whose  humorous  jibes  at  some  LDS 
practices  are  popular  with  Mormons  and  non-Mor- 
mons  alike.  His  book  of  columns.  Wake  Me  for  the 
Resurrection,  has  sold  out  its  two  printings. 

More  recently,  a  front-page  Tribune  story  criti¬ 
cally  examined  a  Capitol  podium  speech  by  Leavitt 
containing  numerous  religious  references  —  “blend¬ 
ing  God  and  government,”  the  account  stated. 

Tribune  reader  advocate  Shinika  Sykes  said  she 
received  several  protest  calls  about  the  address  from 
both  Mormons  and  “gentiles,”  as  the  LDS  calls  non- 


“A  sectarian  newspaper  cannot 
succeed  in  a  mass  market.  This 
doesn't  mean  a  secular  paper 
writes  the  truth  and  a  sectarian 
paper  writes  propaganda.  It 
means  that  the  country  has  an 
idea  of  what  it  wants  in  its 
mass  media.  We  are  uneasy 
with  a  sectarian  publication  as 
a  primary  source  of  informa¬ 
tion.” 

—  James  "Jay"  Shelledy, 
editor.  Salt  Lake  Tribune 
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Mormons,  each  group  with  a 
different  point  of  view. 

Sykes  said  many  stories 
involving  the  Mormon 
Church  are  likely  to  bring  a 
barrage  of  calls  or  letters, 
some  with  a  personal  inquiry. 

“I  think  I’m  the  only 
ombudsman  in  the  country 
who’s  asked  what  her  religion 
is,”  she  said.  In  one  column,  Sykes  took  the  side  of 
readers  who  protested  a  news  story  about  a  barber 
who  left  a  racially  biased  joke  on  his  answering 
machine.  The  story  described  him  as  the  son  of  a 
Mormon  bishop,  which  Sykes  termed  “irrelevant”  to 
the  account. 

In  discussing  the  Tribune's  BYU  editorial  and  car¬ 
toon,  Deseret  News  publisher  Mortimer  com¬ 
mented:  “They  were  mild  compared  to  some  of  the 
things  they’ve  done.The  Tribune  is  a  frequent  critic 
of  the  church.” 

The  two  newspapers  also  have  clashed  on  such 
issues  as  the  Tribune's  call  for  a  state  lottery  and  the 
allowance  of  liquor  by  the  drink,  both  opposed  by 
the  Mormon  Church.  Utah  is  one  of  only  two  states 
without  a  lottery. 

“The  church  is  a  dominant  force  in  the  city  and 
state,  so  when  we  stand  on  a  moral  issue,  criticism 
by  other  media  is  obviously  a  criticism  of  the 
church,”  Mortimer  said. 

Shelledy,  53,  a  Roman  Catholic,  doesn’t  see  it  that 
way. 

“No  newspaper  has  grounds  to  criticize  the  Mor¬ 


mon  or  Catholic  church  on 
such  religious  matters  as 
allowing  females  into  their 
hierarchy,”  he  said.  “However, 
when  a  church  gets  into  the 
political  and  secular  arenas,  it 
should  be  covered  the  same 
way  we  cover  other  organiza¬ 
tions  attempting  to  influence 
the  political  process.  The 
press  must  put  aside  any  philosophical  feeling  it  has 
toward  religion  and  report  it  in  a  fair,  balanced  Avay.” 

The  Tribune  and  News  get  this  opportunity 
almost  every  day.  There  are  few  stories  in  Utah  that 
do  not  involve  the  Mormon  Church  in  some  man¬ 
ner.  But  will  the  Deseret  News  become  more  secular 
under  John  Hughes? 

There  was  a  suggestion  of  that  as  Hughes  empha¬ 
sized  coming  changes  in  the  News  to  reach  “the 
entire  community.” 

“I  think  we’re  very  good  on  breaking  news,”  he 
explained,“but  we  need  to  do  more  long-range  plan¬ 
ning  to  provide  a  mix.  If  all  we  have  to  offer  these 
days  is  breaking  news,  we  don’t  have  much  more  to 
offer  than  television  or  CNN.  We’re  the  underdog 
now  but  that  may  change.” 

Hughes  downplayed  the  religion  issue  in  the 
News-Tribune  rivalry,  observing:  “They  zing  BYU 
and  the  LDS  from  time  to  time,  but  I  don’t  feel 
there’s  any  deep  hostility.  I  have  a  good  relationship 
with  Jay.  He  revels  in  taking  a  shot  at  us,  but  I  don’t 
think  it’s  malicious.” 

Hughes  has  stated  that  church  officials  have  given 


“Church  officials  are 
interested  in  having  a 
Jirst-class  newspaper  that 
represents  the  church  and 
serves  the  people  of  the 
state  and  city  well” 


Local  Observers  View 
The  Competitive  Situation 


TWO  LOCAL  OBSERVERS  of  the 
competition  between  the  Deseret 
News  and  Salt  Lake  Tribune  handed 
out  pluses  and  minuses  on  their  per¬ 
formance. 

Bishop  George  Niederauer  of  the 
Salt  Lake  City  Catholic  Diocese  praised 
both  newspapers  as  doing  a  “better  job 
of  covering  religion  than  you  find  in 
most  cities,  even  better  than  in  Los 
Angeles,  where  1  came  from.” 

He  rated  the  Tribune,  however,  as 
being  more  ecumenical  in  its  religion 
repotting. 

Niederauer,  who  said  Catholics  com¬ 
prise  6%  of  Utah’s  population,  recalled 
that  the  News  allocated  a  full-page 
spread  to  his  installation  as  bishop  two 
years  ago. 

Still,  the  cleric  faulted  the  Tribune 
for  giving  what  he  considered  too 
much  “sensational”  coverage  of  stories 
involving  priests  charged  with  embez¬ 
zlement  and  sexual  misconduct. 

“Catholics  should  not  be  news  only 
when  there  is  conflict,”  Niederauer 


stated. 

John  Saltas,  publisher  of  the  alterna¬ 
tive  Private  Eye  Weekly  in  the  city, 
credited  the  News  with  better  local 
coverage  than  the  Tribune,  but  he 

“I  don’t  believe  the 
Tribune  is 

anti-Mormon.  In  fact, 
both  papers  are  pretty 
soft  on  Mormon  issues. 
There  is  nothing  that 
takes  place  in 
Utah  that  is  not  touched 
by  the  Mormon  Church 
and  there  is  little 
investigative  reporting 
on  this  issue.” 

—  John  Saltas,  publisher  of  the 
alternative  Private  Eye  Weekly 


accused  both  papers  of  “abdicating 
their  role  as  community  watchdogs.” 

“I  don’t  believe  the  Tribune  is  anti- 
Mormon,”  he  said. 

“In  fact,  both  papers  are  pretty  soft 
on  Mormon  issues.  There  is  nothing 
that  takes  place  in  Utah  that  is  not 
touched  by  the  Mormon  Church,  and 
there  is  little  investigative  reporting  on 
this  issue.  In  this  state,  it’s  easy  to  be 
perceived  as  anti-Mormon  because  the 
Mormon  culture  says  that  anything 
other  than  church  beliefs  must  be 
wrong.” 

Saltas,  a  member  of  the  Greek 
Orthodox  Church,  welcomed  planned 
changes  in  the  News  but  cautioned:  “If 
John  Hughes  wants  to  reach  out  to  the 
community  and  get  the  paper  read  by 
non-LDS  members,  the  News  “must 
shed  some  of  that  ‘The  church  is 
always  right’  attitude,”  he  said. 
“Whether  it’s  a  ftiir  paper  or  not,  a  lot 
of  people  won’t  pick  up  the  News 
because  it’s  church-owned.” 

—  M.L.  Stein 
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Deseret  News 

Let  freedom  ring? 
Insomecoimtries, 
I  it’s  ringing  less 


Latin  Press 
Thriving:  Report 


A  SURVEY  OF  the  press  in  Latin  America 
finds  the  region’s  newspaper  business 
doing  very  well. 

In  a  report  presented  at  the  World 
Meeting  of  Newspaper  Organizations  in  Porto  Ale¬ 
gre,  BrazU,  Jayme  Zirotsky,  president  of  the  World 
Association  of  Newspapers  (FIEJ)  and  chairman  of 
the  RBS  group  of  newspapers  andTV  stations  in  that 
city,  said  in  introducing  the  survey:  “Our  dailies  are 
growing  at  a  time  when  circulations  are  declining  in 
many  parts  of  the  world. 

“While  in  the  United  States  and  many  European 
countries  public  confidence  is  at  a  low  ebb,”  he 
added,  “in  Brazil  newspapers  rank  number  one  in 
credibility.  Soccer  teams  are  only  number  two  — 
which,  in  my  country  at  least,  really’  means  some¬ 
thing.” 

In  Brazil,  as  in  other  nations  that  have  emerged 
from  dictatorships,  the  press  “has  played  a  great  part 
in  the  gradual  restoration  of  democracy,  in  promot¬ 
ing  human  rights  and  in  fighting  for  press  freedom,” 
he  said,  adding  that  the  newspaper  industry  is  mak¬ 
ing  far  more  money  than  it  used  to  under  authori¬ 
tarian  regimes. 

“Democracy  owes  a  serious  debt  of  gratitude  to 
the  media  that  act  with  honesty,  not  subjugating 
themselves  to  the  dictates  of  any  power,  real  or 
imagined,”  Zirotsky  said. 

The  study  of  the  32  large  and  small  newspapers 
representing  every  Latin  American  nation  was  con¬ 
ducted  by  Innovation  International  Media  Consult¬ 
ing  Group,  Detroit,  and  financed  by  FIEJ.  It  was  pre¬ 
sented  to  the  more  than  200  executives  at  the  con¬ 
ference  by  Leo  Bogart  and  Juan  Antonio  Giner,  who 
did  the  research. 

The  report  was  designed  to  clear  “the  shroud  of 
ignorance  about  the  original  America,  which  has 
given  rise  to  a  multitude  of  misconceptions,  nearly 
all  of  them  derogatory  and  negative.  Its  distorted 
image  is  one  of  underdevelopment,  structural  immo¬ 
bility,  technological  lag,  misery,  agitation,  folklore, 
sleepiness  and  a  proclivity  to  all  kinds  of  dictator¬ 
ships.” 

The  study  makes  some  key  points  about  the  Latin 
American  press: 

♦  It  is  a  fast-growing  market  of  more  than  1,200 
newspaper  titles,  daily  circulation  of  30  million 
copies  and  readership  of  120  million  adults. 

♦  It  is  fiercely  competitive  in  general,  with  24 
newspapers  in  Mexico  City  and  13  in  Lima. 

♦  It  is  a  profitable  maricet  for  newsprint  suppliers. 
Consumption  is  more  than  2  million  tons  a  year. 

♦  It  is  advanced  technologically.  Purchases  in  the 
past  year  included  more  than  300  MAN  and  Goss 
offset  press  units,  925  splicers  and  74  folders. 

♦  It  is  a  broadsheet  newspaper  market  in  which 
some  of  the  largest  circulation  leaders  are  quality 
(See  Latin  on  page  58) 


American  rules  keep 


him  unprecedented  leeway  in  running  the  paper. 
One  of  the  more  prominent  changes  is  tliat  the 
News  will  be  governed  by  a  lay  board  of  directors 
instead  of  church  officials,  as  has  been  the  case. 

One  person  welcoming  a  more  open  Deseret 
News  is  Deann  Evans,  its  former  managing  editor 
and  currently  a  journalism  professor  at  the  Univer¬ 
sity  of  Utah. 

“Most  stories  were  written  straight,  but  there 
were  certain  topics  you  wrote  about  looking  over 
your  shoulder,”  she  recalled.  “The  church  is  involved 
in  a  lot  of  local  happenings  and  issues  and  that  made 
it  particularly  difficult  to  write  about  them.  On  the 
other  hand,  the  News  has  good  reporters  and  its 
strong  local  coverage  has  caused  the  Trib  to 
improve  its  local  coverage.” 

Evans  said  she  believed  Hughes  will  broaden  the 
News'  readership  if  the  paper  can  convince  the  pub¬ 
lic  it  is  free  from  control  by  the  General  Authorities 
of  the  church.  However,  she,  too,  stressed  that  the 
main  problem  for  both  newspapers  is  attracting 
non-newspaper  readers  in  a  state  with  a  population 
of  2.5  million  and  climbing. 

“Even  the  Mormons  told  us  they  wouldn’t  take 
the  paper,  even  if  we  brought  it  to  their  beds  on  a 
breakfest  tray,”  she  recollected.  “And  this  is  a  church 
that  puts  a  high  premium  on  literacy  and  education.” 

Shelledy,  who  is  also  wooing  nonreaders,  ex¬ 
pressed  admiration  for  Hughes,  and  conceded  the 
News  fields  good  staffers  —  “Sometimes  they  beat 


He  even  credited  his  competitor  with  putting  out 
a  better  designed  paper,  although  adding  that  the 
Tribune  plans  to  catch  up  in  that  department. 

“But  the  core  issue,”  he  said,  “is  credibility  —  a 
secular  versus  a  sectarian  publication.  A  sectarian 
newspaper  cannot  succeed  in  a  mass  market.  This 
doesn’t  mean  a  secular  paper  writes  the  truth  and  a 
sectarian  paper  writes  propaganda.  It  means  that 
the  country  has  an  idea  of  what  it  wants  in  its  mass 
media.  We  are  uneasy  with  a  sectarian  publication  as 
a  primary  source  of  information.” 

To  which  Hughes  retorted:  “Just  watch  us.” 

“The  Tribune  also  has  its  own  biases  and  agenda,” 
he  contended.  “I  don’t  accept  the  thesis  that  it’s 
immoral  for  a  church  to  own  a  newspaper  and 
attempt  to  be  a  constructive  force  for  good  in  our 
society.” 
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Profits 
Take  Off 


Helped  ALONG  by  lower  paper 
prices  and  strong  advertising  rev¬ 
enue,  publicly  traded  newspaper 
companies  turned  in  mostly  stellar 
results  —  in  some  cases  records  — 
for  the  fourth  quarter  of  1996  and  the  full  year. 

Virtually  every  publisher  reporting  experienced 
gains  in  both  net  income  and  revenues.  Many  post¬ 
ed  double-digit  gains  on  the  profit  line,  with  news¬ 
paper  divisions  faring  especially  well  —  welcome 
news  for  an  industry  that  got  the  wind  knocked 
out  of  it  in  recent  years. 

In  their  end-of-year 
reports,  CEOs  breathed  a  col¬ 
lective  sigh  of  relief  that  the 
business  had  rebounded 
since  the  crushing  recession 
in  the  early  part  of  the 
decade  and  the  subsequent 
cost  crisis  posed  by  soaring 
newsprint  prices. 

Large  and  small  companies 
fared  equally  well.  Gannett 
Co.  Inc.,  the  country’s  largest 
newspaper  publisher  in 
terms  of  circulation,  enjoyed 

_  35.8%  greater  income  from 

continuing  operations,  while 
revenues  grew  by  18.1%  to  $4.4  billion.  Advertising 
revenues  at  flagship  USA  Today  were  up  by  27%, 
and  the  number  of  advertising  pages  grew  30%. 

Knight-Ridder  Inc.,  publisher  of  the  Miami 
Herald  and  Philadelphia  Inquirer  and 
Philadelphia  Daily  News,  reaped  record  profits. 
Led  by  the  newspaper  unit,  Knight- Bidder’s  net 
income  soared  67.4%,  on  record  revenues  of  $2.8 
billion.  Both  Gannett  and  Knight-Ridder  were 
aided  by  substantially  improved  results  at  their 
strike-plagued  Detroit  newspapers  —  Gannett’s 
Detroit  News  and  Knight-Ridder’s  Detroit  Free 
Press. 


-  Publicly  traded 
neivspaper 
companies 
report  robust 
ad  demand, 

"  lower  newsprint 
costs  propel 
hefty  1996 
eatminfis  gains 


Times  Mirror  Inc.  posted  annual  income  from 
continuing  operations  of  $ 206.4  million,  up  from  a 
$339  million  loss  in  1995,  on  slightly  lower  rev¬ 
enues.  Profits  from  the  newspaper  group,  which 
includes  the  Los  Angeles  Times  and  Long  Island’s 
Newsday,  grew  47%  for  the  year,  and  Mark  H. 
Willes,  chairman,  president  and  CEO,  credited  the 
division  with  helping  the  company  “significantly 
exceed  its  major  financial  objectives.” 

E.W.  Scripps  Co.  reported  income  from  continu¬ 
ing  operations  rose  21%  in  1996,  including  a  31% 


gain  in  the  fourth  quarter,  led  by  newspapers  and 
TV  operations.  President  and  CEO  William  R. 
Burleigh  called  1996  “one  of  the  most  satisfying”  in 
company  history. 

Revenues  at  Chicago  Tribune  parent  Tribune  Co. 
rose  7%  to  $3.4  billion  for  the  year,  and  the  New 
York  Tunes  Co.  said  it  generated  8.5%  higher  rev¬ 
enues  of  $2.6  billion.  Wall  Street  Journal  publisher 
Dow  Jones  &  Co.  Inc.  posted  slightly  improved  net 
income  on  8.7%  higher  revenues  of  $2.5  billion. 

The  Washington  Post  Co.  said  its  profits  rose  16%, 
on  8%  greater  revenues  of  $1.85  billion. 

Dallas  Morning  News  parent  A.H.  Belo  Corp., 
whose  acquisition  of  Providence  Journal  Co.  was 
recently  approved  by  each  company  ’s  sharehold¬ 
ers,  achieved  record  net  earnings,  revenues  and 
operating  cash  flow  for  the  full  year  and  fourth 
quarter.  Newspaper  profits  advanced  31.4%,  with 
the  segment  taking  in  19.1%  greater  revenues. 
Meanwhile,  Providence  Journal  Co.  reported  net 
losses  in  both  1996  and  1995,  althou^  revenues 
last  year  improved  by  15%. 

Gray  Communications  Systems  Inc.,  the  publish¬ 
er  of  three  small  Georgia  dailies,  two  shoppers 
and  several  smaller-market  television  stations  in 
the  South,  reported  a  whopping  171%  profit  jump 
for  the  year,  on  35%  higher  revenues.The  growth 
was  attributed  to  acquisitions  and  healthy  results 
from  existing  publishing  and  broadcasting  opera¬ 
tions. 

McClatchy  Newspapers  Inc.  reported  32%  higher 
net  income  for  the  year  on  double-digit  revenue 
gains.  Media  General  Inc.’s  profits  soared  32%. 
Pulitzer  Publishing  Co.  recorded  double-digit  net 
income  and  revenue  growth  for  the  year.  Harte- 
Hanks  Newspapers  Inc.  reaped  slightly  improved 
profits  on  10.3%  stronger  revenues. 

At  Central  Newspapers  Inc.,  profits  shot  up 
13  9%,  on  higher  revenues.  Cowles  Media  Co., 
which  reported  on  the  third  quarter  of  its  fiscal 
year,  and  Lee  Enterprises  Inc.,  which  reported  its 
first-quarter  results,  both  posted  improved  net 
income  and  revenues  for  the  quarter  ending  Dec.  31- 

Details,  by  company,  follow: 

A.H.  BELO 

Belo  reported  record  revenues,  operating  cash 
flow  and  net  earnings  for  the  full  year  and  fourth 
quarter.  Fourth-quarter  figures  reflected  exception¬ 
ally  strong  results  in  the  publishing  division, 
including  the  Dallas  Morning  News.The  unit  ben¬ 
efited  from  higher  advertising  and  circulation  rev- 
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enue  and  declin¬ 
ing  newsprint 
prices. 

In  the  quarter, 
the  broadcast  divi¬ 
sion  posted  near¬ 
double-digit  rev¬ 
enue  growth, 
reflecting  record 
political  ad  revenues  and  substantial  increases  in 
national  ad  revenues  at  TV  stations  in  Dallas  and 
Houston. 

Chairman,  president  and  CEO  Robert  W.  Decherd 
said  the  results  reflected  the  “durability  and 
strength”  of  its  properties.  He  called  Dallas-Fort 
Worth  “arguably  the  nation’s  leading  newspaper 
market”  and  the  Morning  News  the  leading  U.S. 
newspaper  franchise,  adding,  “The  story  of  the 
Morning  News  in  the  next  five  to  10  years  will  be 
one  of  the  best  in  the  newspaper  industry  because 
it  combines  an  exceptional  news  product  with  a 
very’  dynamic  marketplace.” 

Company  wide  revenues  for  the  fourth  quarter 
rose  1 1%  to  $222.1  million.  Net  earnings  grew  a 
whopping  43.6%  to  $30.4  million,  or  77 a  share. 

In  the  12  months,  revenues  were  up  12.1%  to 
$824.3  million,  and  net  earnings  shot  up  31.4%  to 
$87.5  million,  or  $2.11  a  share. 

Publishing  revenue  in  the  quarter  rose  14.2%  to 
$128.1  million.  Operating  expenses  amounted  to 
$98.7  million,  an  8%  jump.  Operating  cash  flow 
went  up  36.9%,  to  $35.6  million.  Operating  cash 
flow  rose  to  27.8%,  from  23.2%  in  fourth-quarter 
1995.  Earnings  fix)m  operations  gained  41.2%  to 
$29.4  million. 

Excluding  acquisitions,  publishing  revenues 
advanced  7.5%,  operating  earnings  increased  33. 1% 
and  operating  cash  flow  improved  by  27.2%. 

Significant  revenue  gains  at  the  Morning  News, 
combined  with  declining  paper  prices,  resulted  in 
higher  operating  earnings  and  cash  flow.  The  flag¬ 
ship’s  revenues  grew  7.9%,  with  ad  revenues  up 
9.1%.  Retail  ROP  linage  advanced  about  2%  and 
general  ROP  volume  grew  23.1%  in  the  quarter, 
with  classified  down  3.6%.  Circulation  was  off 
slightly,  daily  and  Sunday,  mainly  due  to  price 
increases.  Circulation  revenues,  however,  edged  up 
1.5%.  In  October  1995,  the  Morning  News  doubled 
its  daily  newsstand  price  to  50<t,  and  raised  home- 
delivery  subscription  prices  in  February  1996 
$11.50  from  $10.50. 

Publishing  revenues  in  the  year  rose  19.1%  high¬ 
er  to  $487.2  million.  Operating  expenses  were 
$384.2  million,  up  13  3%.  Operating  cash  flow 
surged  40.9%  to  $128.1  million,  producing  an  oper¬ 
ating  cash  flow  margin  of  26.3%,  compared  with 
22.2%  in  1995. 

Earnings  from  operations  in  the  year  increased 
47.2%  to  $103  million.  Excluding  acquisitions,  year- 
to-date  publishing  revenues  were  12.4%  greater, 
earnings  shot  up  40.6%  and  operating  cash  flow 
gained  32.1%. 


CENTRAL  NEWSPAPERS 

Central  Newspapers  posted  record  revenues  of 
$620  million,  a  7%  improvement,  in  1996.  Net 
earnings  for  the  12  months,  after  special  charges, 
grew  13.S)%  to  $61.5  million,  or  $2.31  per  share. 

Fourth-quarter  profits  soared  38.8%  to  $23.7 
million,  or  89<t  a  share,  on  revenues  3.4%  higher  to 
$171  million.  During  19S>6  and  1995,  Central 
incurred  special  charges,  primarily  from  asset 
impairments  and  work  force  reduction  costs,  total¬ 
ing  $5.6  million  and  $4  million,  respectively. 

Ad  revenues 
last  year  advanced 
7.3%,  while  circu¬ 
lation  revenues 
grew  3  5%.  Full- 
run  ROP  advertis¬ 
ing  linage  inched 
up  0.6%.The 
strongest  sectors 
were  real  estate 
and  automotive  advertising  at  the  Arizona 
Republic  in  Phoenix,  and  major  department  stores 
and  automotive  at  the  Indianapolis  Star  and 
News.  Quarterly  newsprint  costs  took  a  26%  nose 
dive,  which  contributed  to  a  5.5%  decrease  in  oper¬ 
ating  expense. 

COWLES  MEDIA 

Cowles  Media  Co.  reported  quarterly  net  earn¬ 
ings  of  $9  3  million,  or  67t  a  share,  a  60.3% 
improvement  over  year-earlier  results. 

For  the  three-month  period,  the  third  quarter  in 
the  company’s  fiscal  year  1S>97,  operating  revenue 
rose  8%  to  $134.8  million.  Operating  revenue  at 
the  Minneapolis  Star  Tribune  and  Cowles’  maga¬ 
zine  and  information  services  businesses  grew  8% 
and  9%,  respectively.  Earnings  before  interest,  taxes, 
depreciation  and  amortization  (EBITDA)  shot  up 
43%  to  $26.6  million.  Operating  earnings  were  57% 
greater  due  to  lower  depreciation  and  amortization 
charges. 

President  and  CEO  David  C.  Cox  credited  rev¬ 
enue  growth  in  aU  operating  units,  especially  the 
Star  Tribune,  where  lower  newsprint  costs  helped 
generate  higher  income. 

He  admitted  that  the  dramatic  gains  could  not 
continue  in  the  long  term  and  warned  that  new 
investments  in  the  fourth  fiscal  quarter  would  ham¬ 
per  growth.  Still,  he  predicted  that  full-year  earn¬ 
ings  would  grow  “significantly.” 

Net  earnings  for  the  first  nine  months  of  fiscal 
1997  rose  37%  to  $22.6  million,  or  $1.63  per  share. 
Operating  rev¬ 
enues  shot  up  5% 
to  $387.4  million. 

EBITDA  grew  18% 
to  $60.2  million. 

Operating  earn¬ 
ings  advanced 
28%  to  $42.8  mil¬ 
lion. 
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DOW  JONES 

Dow  Jones  &  Co.  Inc.  reported  net  income 
inched  0.2%  higher  to  $190  million,  or  $1.96  per 
share,  last  year,  including  an  $8.8  million  gain  from 
the  sale  of  a  minority  interest  in  the  Riverside 
Press-Enterprise  in  California. 

Operating  income  advanced  10.8%  to  $337  mil¬ 
lion,  and  revenue  increased  8.7%  to  $2.5  billion. 

In  the  fourth  quarter,  Dow  Jones  reported  net 
earnings  of  $59.6  million,  or  62<t  a  share.  Operating 
income  surged  25.6%  to  $113  7  million,  as  revenue 
expanded  9.7%  to  $671.3  million. 

The  business  publishing  segment  —  including 
the  Wall  Street  Journal  and  Barron’s  —  posted 
yearly  operating  income  of  $159.4  million,  a  70% 
increase.  Revenue  was  up  15.7%  to  $1.2  billion.  In 
the  quarter, /oMma/  ad  linage  rose  21.7%,  13  9% 
for  the  year. 

The  Ottaway  community  newspapers  reported 
19S>6  operating  income  jumped  32.7%  to  $43. 8 
million,  on  revenue  up  5.4%  to  $287.5  million.  Ad 
linage  at  the  19  dailies  rose  0.5%  in  the  fourth 

quarter  and  fell 
1.2%  in  the  year. 

Operating 
income  in  the 
information  ser¬ 
vices  segment, 
which  includes 
the  real-time  finan¬ 
cial  information 
provider  Dow 
Jones  Telerate  and  the  Financial  News  Services 
group,  plummeted  20.9%  to  $155.8  million  for  the 
year.  Revenue  inched  up  1.9%  to  $979.7  million.  In 
the  quarter,  operating  income  declined  by  27.5% 
on  flat  revenue  at  Telerate. 

At  the  same  time,  Dow  Jones  announced  a  multi¬ 
year  investment  program  aimed  at  “expanding  and 
revitalizing”  Telerate.  An  estimated  $650  million  in 
capital  expenditures  and  higher  operating  and 
development  expenses  are  expected  to  drag  earn¬ 
ings  in  the  current  year. 

EM  SCRIPPS 

E.W.  Scripps  Co.  reported  fourth-quarter 
income  from  continuing  operations  moved  up 
31%  to  $38.6  million,  or  48<t  per  share,  excluding 
gains  and  unusual  charges.  For  the  year,  income 
from  continuing  operations  rose  21%  to  $114  mil¬ 
lion,  or  $1.41  per  share,  also  excluding  unusual 
items. 

Net  income  increased  18%  to  $157.4  million,  or 
$1.96  a  share,  in  the  year,  and  advanced  24.2%  to 
$50.3,  or  62<  per  share,  in  the  fourth  quarter. 
Revenues  rose  15.6%  to  $324.8  million  in  the 
quarter,  8.9%  to  $1.12  billion  for  the  full  year. 

Results  were  adversely  affected  by  costs  from 
the  upstart  Home  &  Garden  cable  TV  channel, 
which  is  accessible  to  28  million  cable  sub¬ 
scribers.  Costs  for  HGTV  reduced  net  income  by 
about  $4  million,  or  5<  a  share,  in  the  fourth  quar- 

i _ _ _ 


ters  of  1995  and 
1996. 

Consolidated 
operating  cash 
flow  (operating 
income  plus 
depreciation  and 
amortization) 
from  continuing 
operations  rose  17%  in  the  fourth  quarter  to  $86.4 
million,  while  operating  income  gained  21%  to 
$68.7  million. 

Scripps,  helped  by  a  strong  performance  at  its 
newspapers  and  TV  stations,  also  benefited  from 
the  spinoff  of  its  cable  systems,  according  to  presi¬ 
dent  and  CEO  William  R.  Burleigh.  On  Nov.  13,  the 
company  completed  the  sale  of  its  cable  interests 
to  Comcast  Corp.The  transaction  delivered  “sub¬ 
stantial  value”  to  shareholders  and  narrowed  the 
company’s  focus  to  providing  information  and 
entertainment,  he  said. 

In  the  newspaper  division,  operating  cash  flow 
rose  19%  to  $54.7  million,  due  to  strong  advertis¬ 
ing  and  weak  newsprint  prices.  Operating  income 
shot  up  21%  to  $44.8  million.  Newsprint  expenses 
dropped  25%  to  $26.7  million  as  usage  rose  2%  in 
the  quarter.  Newspaper  revenues  totaled  $181  mil¬ 
lion,  up  5.6%. 

Ad  revenues  in  the  division  rose  6.1%  to  $133 
million  —  about  half  of  the  increase  from  the 
newly  acquired  Vero  Beach  Press-Journal  in 
Florida.  Local  retail  ad  revenues  increased  9.3%  to 
$61.2  million;  classified  rose  5.3%  to  $45.9  million; 
national  was  up  25%  to  $5.4  million;  preprints 
slipped  4.7%  to  $20.1  million.  Circulation  revenues 
gained  1 .6%  to  reach  $32.6  million. 

In  the  broadcast  segment,  of)erating  cash  flow 
increased  and  revenues  grew  12%,  due  to  high 
local  news  ratings  and  strong  political  ad  income. 
Entertainment  division  revenues  gained  95%  to 
$50.3  million  and  cash  operating  losses  amounted 
to  $2.4  million,  compared  with  $4.8  million  in  the 
previous  fourth  quarter.  HGTV  revenues  advanced 
51%.  United  Media’s  licensing  revenues  gained 
47%,  primarily  due  to  the  success  of  Dilbert. 

In  the  year,  consolidated  operating  cash  flow 
increased  12%  to  $280  million,  excluding  a  $4  mil¬ 
lion  charge  to  restructure  the  newspaper  distribu¬ 
tion  system  at  Cincinnati’s  joint  operating  agency, 
where  business  functions  of  Scripps’  Cincinnati 
Post  are  handled  by  Gannett’s  Cincinnati 
Enquirer.  Operating  income  for  the  12  months 
was  $210  million,  14%  greater.  Operating  cash  flow 
follows,  by  division:  newspapers,  up  9. 1%  to  $  177 
million;  broadcast,  up  12%  to  $126  million;  enter¬ 
tainment,  operating  cash  loss  of  $6.1  million,  due 
to  a  $17.6  million  loss  at  HGTV 

GANNEU 

At  Gaimett  Co.  Inc.,  earnings  per  share  from 
continuing  operations,  excluding  an  unusual  gain 
from  a  radio/television  station  exchange  complet- 
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ed  in  December, 
advanced  31%  in 
the  fourth  quarter 
to  $1.39  per 
share,  a  record. 
Results  include 
operations  of 
Multimedia  Inc., 
which  was  pur¬ 
chased  in  December  1995. 

Net  income  was  up  97.6%  in  the  year  to  $943 
million,  or  $6.69  a  share,  on  18.1%  greater  rev¬ 
enues  of  $4.42  billion.  In  the  fourth  quarter,  profits 
were  up  85.9%  to  $289  million,  or  $2.05  a  share, 
while  revenues  advanced  11.7%  to  $1.20  billion. 

The  exchange  of  Gannett’s  six  radio  stations  in 
Los  Angeles,  San  Diego  and  Tampa  for  a  Tampa  TV 
operation  was  completed  Dec.  9  and  resulted  in 
an  after-tax  gain  of  $93  million,  or  66c  a  share,  in 
the  fourth  quarter.  Earnings  per  share  from  contin¬ 
uing  operations,  including  the  66<t  gain,  totaled 
$2.05  in  the  quarter. 

For  the  year,  earnings  per  share  from  continuing 
operations,  excluding  nonrecurring  profits  from 
the  radio/TV  exchange,  rose  15%  to  a  record 
$3  77.  Income  from  continuing  operations  was 
$624  million,  including  the  $93  million  gain. 

The  company  said  the  Multimedia  properties 
continued  to  influence  cash  flow,  but  that  their 
contribution  to  earnings  per  share  was  hampered 
by  interest,  taxes  and  amortization  connected  to 
the  transaction. 

The  broadcast  division,  which  enjoyed  gains 
from  political  advertising  in  the  fourth  quarter, 
achieved  record  results  for  the  quarter  and  the 
year. 

Newspaper  profitability  benefited  from  strong 
advertising  demand  at  USA  Today,  lower  newsprint 
costs  and  favorable  year-to-year  results  at  the 
Detroit  News,  which  saw  a  profit  versus  a  loss  the 
previous  fourth  quarter.  Paper  expense  fell  19%  in 
the  fourth  quarter,  but  rose  15%  for  the  full  year. 

Operating  cash  flow  from  newspapers  was  27% 
higher  in  the  quarter,  on  4%  greater  revenues. 
National  ad  revenues  advanced  15%,  classified  rose 
3%.  Pro  forma  ad  volume  was  1%  lower  in  the 
quarter. 

At  USA  Today,  paid  advertising  pages  rose  33% 
to  1,565  in  the  quarter,  as  ad  revenues  advanced 
27%.  For  the  year,  ad  pages  were  up  30%  to  5,148, 
and  revenues  were  $260  million,  up  30%. 

GRAY  COMMUNICATIONS 

Gray  Communications  Systems  Inc.  announced 
record  operating  cash  flow  for  the  fourth  quarter 
and  year.  Operating  cash  flow  rose  217%  to  $9.6 
million  in  the  quarter  as  revenues  surged  64% 
higher  to  $27.1  million.  Operating  cash  flow  for 
the  year  rose  86%  to  $24.7  million,  on  revenues 
35%  higher  to  $79.3  million. 

Net  income  increased  to  $930,000  in  the  fourth 
quarter,  versus  a  loss  of  $266,000  a  year  earlier. 


Income  before 
unusual  items 
rose  510%  in  the 
year  to  $5.7  mU- 
lion,  as  net 
income  jumped 
171%  to  $2.5  mil¬ 
lion. 

On  Sept.  30,  the 
company  completed  the  acquisition  of  two  small- 
er-market  CBS  affiliates  in  Georgia  and  Tennessee, 
as  well  as  a  paging  company  and  a  satellite  and 
production  operation.The  results  of  these  opera¬ 
tions  are  included  in  the  earnings  statement  from 
Oct.  1. 

HARTE-HANKS 

Harte-Hanks  Communications  reported  1996 
net  income  of  $40.6  million,  or  42 1  per  share,  a 
1 .6%  improvement.  Net  income,  excluding  one¬ 
time  costs  related  to  the  merger  with  direct  mar¬ 
keting  firm  DiMark,  was  $1.54  per  share  before 
goodwill  amortization  of  26<  a  share,  up  24.2% 
over  1995  excluding  gains  on  divestitures.  On  the 
same  basis,  after-tax  cash  flow  (net  income  plus 
depreciation  and  amortization)  amounted  to  $2.02 
per  share,  a  21.7%  gain. 

Revenues  were  up  10.3%  to  $665.9  million. 
Operating  income  rose  19.3%  to  $l(K).l  million, 
not  including  merger  costs.  On  the  same  basis, 
operating  cash  flow  was  $128.9  million,  a  17.3% 
improvement. 

In  the  fourth  quarter,  net  income  of  $16.1  mil¬ 
lion,  or  42<t  per  share,  was  35.5%  greater.  Net 
income  before  amortization  was  48't  a  share,  up 
26.3%.  After-tax  cash  flow  grew  24.5%  to  6l<  a 
share.  Operating  revenues  gained  19.4%,  operating 
income  was  26.9%  higher  and  operating  cash  flow 
grew  24.5%. 

President  and  CEO  Larry  Franklin  called  the  per¬ 
formance  of  all  divisions  “outstanding.”  He  noted 
that  newspaper  revenues  advaiiced  by  5.6%  and 
operating  income  grew  8%,  excluding  results  of 
Boston  community  papers  sold  in  March  lS>95.The 
results  were  attributed  to  growth  in  niche  prod¬ 
ucts  and  classified  advertising.  Targeted  community 
publications  and  audiotex  and  Internet  initiatives 
also  bolstered  growth.  Newsprint  prices  were  also 
cited. 

For  the  year,  newspaper  operating  income  was 
$665.9  million,  up  10.3%,  including  Boston  results; 
operating  income  was  up  4.8%  to  $88  million;  and 
operating  cash  flow  gained  6.3%  to  $1 16.8  mil¬ 
lion.  In  the  quar¬ 
ter,  revenues  were 
19.4%  greater  at 
$189  million; 
income  was  up 
26.9%  to  $31.2 
million;  and  cash 
flow  was  $38.9 
million,  up  24.5%. 
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The  shopper  division  had  20%  greater  operating 
income  on  flat  revenues,  showing  excellent  mar¬ 
gin  improvement.  Margins  benefited  from  lower 
postal  rates,  due  to  the  postal  reclassification  of 
last  year,  as  well  as  new  technology  and  smaller 
Dallas-area  circulation.  ROP  saw  good  growth. 

Direct  marketing,  the  company’s  biggest  busi¬ 
ness,  had  23.1%  stronger  revenues  and  21.6%  high¬ 
er  operating  cash  flow.  Television  revenues  were 
up  by  3.9%,  while  operating  income  grew  23.3%. 

KNIGHT-RIDDER 

Knight-Ridder  boasted  a  record  $2.75  earnings 
per  share  for  the  year  1996,  reflecting  record 
newspaper  division  profits.The  figure  grew  64.7% 
over  the  previous  year,  after  the  effect  of  a  2-for-l 
stock  split  was  declared  June  21. 

The  numbers  for  both  years  take  into  account 
one-time  gains  on  the  sale  of  Knight-Ridder 
Financial  and  the  Journal  of  Commerce.  Excluding 
those  gains  and  the  1996  gain  on  the  sale  of  the 
company’s  investment  in  Netscape,  net  of  adjust¬ 
ments  in  the  carrying  value  of  certain  investments, 
yearly  earnings  were  $1.79  for  1S>S>6,  a  58.4%  gain. 

Operating  income  in  the  year  was  39.4%  greater 
at  $334.9  million.  Net  income  grew  60%  to  $267.9 
million.  Companywide  revenues  amounted  to  a 
record  $2.8  billion,  up  slightly  over  1995,  due  to 
increased  newspaper  ad  income.  Operating  costs 
were  down  2.9%,  despite  a  6.9%  greater  newsprint 
expense.  Cost  controls  throughout  the  company 
remained  “very  tight,”  Knight-Ridder  said. 

Year-end  results  include  the  strike-plagued 
Detroit  Free  Press.  They  also  include  results  from 
the  Contra  Costa  investment,  made  in  October 
1995. 

In  the  fourth  quarter,  Knight-Ridder  earned  79*^ 
a  share,  up  146.9%,  including  a  gain  on  the 
Netscape  sale.  Earnings  in  the  quarter,  excluding 
special  items,  were  72  <t.  Operating  income 
advanced  102%  to  $132.2  million.That  outstanding 
increase  was  attributed  to  p>ositive  results  in 
Detroit  and  Philadelphia,  where  the  company  owns 
the  Philadelphia  Inquirer  and  Daily  News;  declin¬ 
ing  newsprint  costs;  and  severance  charges  in  the 
same  period  in  1995.  Fourth-quarter  1996  was  the 
only  quarter  during  the  year  in  which  Knight- 
Ridder  paid  less  for  newsprint  than  it  did  in  1995. 

In  the  newspaper  division,  operating  income 
was  $379.6  million,  up  35%.  Revenue  was  up  5.5% 
to  $2.4  billion.  Ad  revenue  moved  up  7.2%  to  $1.8 
billion  and  circulation  revenue  inched  up  1.3%  to 
$501.8  million.  Excluding  Detroit,  Contra  Costa 

and  other  differ¬ 
ences,  operating 
revenue  in  the 
segment  was  4% 
greater,  ad  revenue 
up  5.2%. 

Newspaper 
results  were  attrib¬ 
uted  to  better 


news  in  Detroit  and  strong  advertising.  Classified 
revenue  was  up  13.2%,  or  10.9%  on  a  comparable 
basis.  General  was  also  up  by  high  single  digits, 
with  all  categories  —  particularly  travel,  entertain¬ 
ment,  financial  and  high-tech  —  doing  well.  Retail 
was  up  slighdy  and,  on  a  comparable  basis,  down 
slightfy,  due  to  department  store  consolidation  in 
major  markets. 

For  the  fourth  quarter,  newspaper  operating 
income  amounted  to  $143  million,  up  an  impres¬ 
sive  80.1%,  and  revenue  was  even  at  $631  million. 
Ad  revenues  inched  up  2.3%  to  $487.5  million.  On 
a  comparable  basis,  operating  income  was  up 
54.6%  to  $138.5  million,  revenues  gained  3  6%  to 
$581.5  million,  and  ad  revenue  rose  5.4%  to  $449.5 
million. 

Business  Information  Services  operating  income 
plummeted  85.2%  to  $1.8  million,  mainly  due  to 
costs  related  to  World  Wide  Web  initiatives. 

Revenues  were  off  by  20.1%,  due  to  the  absence  of 
Knight-Ridder  Financial.  Newsprint  mills  fared  well, 
with  income  from  those  investments  170%  greater. 

Chief  financial  officer  Ross  Jones  praised  the 
company  for  “capitalizing  on  favorable  trends” 
while  “bringing  the  results  to  the  bottom  line.” 

He  added,  “We  had  not  only  record  revenues  and 
operating  prafits,  but  also  a  dramatic  boost  in 
operating  profit  margins  in  our  largest  market, 
Philadelphia,  and  in  the  newspaper  division  gener¬ 
ally.” 

LEE  ENTERPRISES 

Lee  Enterpri.ses  reported  income  from  continu¬ 
ing  operations  advanced  30.1%  to  $191  million,  or 
40<t  a  share,  for  the  three  months  ended  Dec.  31, 
the  first  quarter  of 
its  fiscal  year. 

Including  the 
effect  of  discon¬ 
tinued  operations, 
net  income 
advanced  199%. 

Consolidated  rev¬ 
enue  was  $119.7 
million,  up  8%. 

Operating  income  was  $32.4  million,  a  24.6% 
improvement. 

“An  improved  advertising  environment  and 
lower  newsprint  costs  provided  the  foundation  for 
our  strong  first-quarter  showing,”  said  president 
and  CEO  Richard  D.  Gottlieb.The  company  pub¬ 
lishes  19  daily  papers  and  40  weekly  and  specialty 
publications. 

Newspaper  revenues  increased  4.8%  to  $30.1 
million,  as  operating  income  advanced  16.8%  to 
$26.4  million,  the  result  of  6.8%  stronger  ad  rev¬ 
enues  and  lower  newsprint  expenses.  Costs 
declined  $2.3  million  in  the  quarter.  Broadcast  rev¬ 
enues  were  up  by  double  digits,  largely  due  to 
political  advertising.  Operating  income  gained  a 
whopping  45.6%. 

(See  Financial  on  page  56) 
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NEWSPEOPLE  IN  THE  NEWS 


JONJ.  FER¬ 
GUSON,  43,  assis¬ 
tant  news  editor, 
was  promoted  to 
news  editor. 


JOHN  R. 

BRIGHAM,  55, 

director  of  circula¬ 
tion  at  the 
Columbus  (Ohio) 

Dispatch,  has 
been  promoted  to 
vice  president  of 
circulation. 

FLOYDV. 

JONES,  47,  vice  president  of  produc-  i  appointed  executive  vice  president  and 
tion,  was  promoted  to  vice  president  of  |  editor. 

operations.  GHBEHT  BAILON,  57,  deputy  man- 

GARY  MERRELL,  47,  director  of  |  aging  editor,  was  promoted  to  execu- 

advertising,  was  promoted  to  vice  presi-  j  tive  editor. 

dent  of  advertising.  FRANK  TYLER,  54,  production 

I  director,  was  named  vice  president  for 
MIKE  AiVDfRSOiV,  vice  president  of  ;  production, 
international  development  at  InfiNet,  I 

has  been  named  human  resources  j  €1HARLES  RAYMOND  SHAW,  45, 
director  at  the  Virginian-Pilot,  Norfolk,  i  news  editor  at  the  Lancaster,  Pa., 

Va.  I  Intelligencer  Journal,  has  been  promot- 

1  ed  to  editor. 

RALPH  LANGER,  59,  executive  editor  i  He  succeeds  WILLIAM  H.  CODY, 
at  the  Dallas  Morning  News,  has  been  1  who  retired. 


TED  BUNKER, 

43  financial  editor 

GILMtEST  BAILON  *  o  * 

at  the  Boston 
Herald,  has  been 

named  assistant  managing  editor  for 
business  and  finance  news. 

He  succeeds  MARY  HELEN 
GILLESPIE,  who  was  named  vice 
president  and  executive  editor  of 
jobfind,  the  Herald's  interactive  online 


MIKE  ANDERSON 


JOHN  BRIGHAM 


JILL  ARABAS,  assistant  business  edi- 
tor/stocks  for  the  Associated  Press,  has 
been  appointed  general  executive  in 
the  AP’s  newspaper  membership 
department. 

She  succeeds  ELAINE  HOOKER, 

who  was  named  bureau  chief  in 
Portland,  Ore. 


TERRI  DEARTH,  retail  advertising 
manager  at  the  Middletown  (Ohio) 
Journal,  has  been  app)ointed  publisher 
of  the  Xenia  (Ohio)  Daily  Gazette. 


TOM  SCHRAM,  46,  assistant  managing 
editor  and  head  of  production  at 
Detroit  Sunday  Journal,  the  newspaper 
being  produced  by  striking  Detroit 
newspaper  workers,  has  been  named 
publisher. 


Ogden  Newspapers 

has  acquired 

Steubenville  (OH)  Herald-Star,  Marquette  (MI)  Mining 
Journal,  Houston  (MI)  Daily  Mining  Gazette,  Escanaba 
(MI)  Daily  Press  and  Iron  Moimtain  (MI)  Daily  News 
(Total  Circulation  of  82,000) 
from 

Thomson  Newspapers 

in  exchange  for 

Marshfield  (WI)  News-Herald 

(Daily  Circulation  14,800)  and  other  considerations. 

We  are  proud  to  have  represented 
Thomson  Newspapers  in  this  transaction 

Dirks,  Van  Essen  &  Associates 

119  East  Marcy  St.  -  Suite  100,  Santa  Fe,  NM  87501 

505-820-2700 


RICHARD  VIOLA,  advertising  manag¬ 
er  at  Long  Island  Newsday,  has  been 
appointed  vice  president  of  sales  and 
marketing  of  the  Long  Island  Voice,  a 
weekly  newspaper  to  be  launched  this 
spring  by  the  publishers  of  the  Village 
Voice. 


JUDY  UNDERWOOD,  editor  at  the 
Morgan  County  A'iea^s,Wartburg,Tenn. 
has  been  named  general  manager. 


ROB  ROBERTS,  40,  news  editor  at  the 
Daily  f/nion, Junction  City,  Kan.,  has 
been  promoted  to  managing  editor. 


RUDY  DICKS,  executive  sports  editor 
at  the  Elyria,  Ohio,  Chronicle-Telegram, 
has  been  appointed  managing  editor. 

He  succeeds  ARNOLD  MILLER, 
who  retired. 
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OTiS  S.  McCOLLVM,  human 
resources  manager  for  the  New  York 
Times  Regional  Newspaper  Group 
based  in  Atlanta,  has  been  named  vice 
president/group  human  resources  for 
the  New  York  Times  Regional 
Newspaper  Group. 

CRAIG  COHEN,  formerly  of  Sovereign 
Production  Co.,  New  York,  has  been 
appointed  national  account  executive 
at  City  Pages,  an  alternative  weekly 
newspaper  in  Minneapolis. 

JIM  FETSCH,  single  copy  circulation 
manager  at  Gannett  Suburban 
Newspapers  in  Westchester  County, 

N.Y,  has  been  named  circulation  direc¬ 
tor  at  the  Grand  Forks  (N.D.)  Herald. 

MILTEUNA  (MILTIE)  VEGA- 
LLOYD,  human  resources  and  facilities 
manager  at  KPTV  in  Portland,  Ore.,  has 
been  appointed  human  resources  man¬ 
ager  at  the  Vancouver,  Wash., 
Columbian. 

PETER  KIEWIT JR.,  an  attorney  with 
Gallagher  &  Kennedy,  Phoenix,  has 
been  elected  a  director  of  the  Omaha 
World-Herald  Co.,  Omaha,  Neb. 


SCOTT  McConnell,  44,  chief  editori¬ 
al  writer  at  the  New  York  Post,  has  been 
promoted  to  editorial  page  editor. 

LEIF  H.  OLSEN,  a  former  economic 
and  financial  writer  at  the  New  York 
Times  and  Wall  Street  Journal,  has 
been  named  a  columnist  for  Money 
Talks,  an  online  personal  finance  publi¬ 
cation. 

The  Rocky  Mountain  News,  Denver, 
has  announced  plans  to  reorganize  and 
expand  its  advertising  sales  division.  In 
addition,  a  new  ventures  division  will 
be  created  and  several  departments  will 
be  realigned  to  better  handle  an 
expanding  client  base. 

The  new  ventures  division  will  be 
headed  by  PAT  MANGINELU,  for¬ 
merly  director  of  the  classified  division. 

RICK  AVERY,  retail  director, 
becomes  executive  assistant  to  the  vice 
president  of  advertising. 

MARGIE  COCHRANE,  major 
accounts  manager,  was  named  national 
advertising  manager. 

TRISHA  JORGENSON  succeeds 
Cochrane  as  major  accounts  manager. 

GINA  AMATO  md  SHEILA 
ROBERTSON  will  join  HARRY  CHIN 


as  retail  territory  managers. 

RUSSELL  PULS  will  become  the 
new  business  development  manager 
and  DENKE  DOOUTTLE  will  assume 
the  newly  created  position  of  real 
estate  and  new  home  manager. 


Poll  draws 
readers  at 
Pa.  paper 

To  DRAW  READERS  into  the  paper’s 
sports  section,  the  Pittsburgh  Post- 
Gazette  used  a  dry  political  tool:  a  poll. 

The  nonscientific  poll  was  conduct¬ 
ed  in  the  waning  months  of  1996  and 
focused  on  sports  on  radio  and  televi¬ 
sion. 

Readers  were  asked  to  vote  in  cate¬ 
gories,  such  as,  “Favorite  Local 
Sportscaster,”  “Favorite  Local  Sports 
Show,”  and  “Favorite  Network 
Announcer.” 

Also  included  were  the  same  ques¬ 
tions  asking  about  the  “Least  Favorite” 
picks. 

The  poll  generated  4,000  responses 
over  a  three-week  period. 


You  can  tell  people  how  to  survive  a  tornado  with  a  FUEE, 
non-commercial  1 1  -minute  video  that  teaches  through  real-life 
examples. 

“Tornado:  Plan  to  Survive!”  is  jointly  sponsored  by  the 
National  Coordinating  Council  on  Emergency  Management 
and  State  Farm  Fire  and  Casualty  Company. 

A  brochure  containing  the  same  type  of  information  also  is 
available.  We’ll  send  you  brochures  to  distribute  or  you  may 
ask  people  to  write  directly  to  State  Farm. 

Contact  us  with  this  form,  or  e-mail  us  at:  info@statefann.com 


Rease  send  the  following: 

_ 11 -minute  safety  program 


_ 3/4-inch  tape 

_ _  1-inch  tape 

_ 30-second  TV  PSAs 

_ 3/4-inch  tape 

_ 1-inch  tape 

_ 30-second  radio  PSAs  (cassette) 

_ Brochures  (quantity; _ ) 

Name:  _ _ 

Title: _ _ 

Station: _ 

Address: _ 

City: _ _ _  State: _ 

Zip: _  Phone: _ 

Mail  to:  TORNADO  /  Public  Affairs  Department 
State  Farm  Insurance 
One  State  Farm  Plaza 
Bloomington,  IL  61710-0001 

Fax:  (309)  766-2670  Phone:  (309)  766-2625 


Plan  to  Survive! 
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Newspaper 

Values 

To  Rise  In ’97 


U.S.Newspaper 
Deals  ’96 


How  the  year  shaped  up  in 
the  history  of  buying  and  selling  dailies 


The  following  is  an  edited  version  of  a 
report  by  Dirks,  Van  Essen  &  Associates 
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Daily  newspaper  values  should  rise 

for  the  fifth  straight  year  in  1997  as 
acquisition  activity  remains  strong. 
Newspaper  groups’  strong  financial 
performance,  supercharged  by  newsprint  prices 
substantially  below  year-earlier  levels,  will  fuel  the 
continuation  of  the  four-year  recovery  in  newspaper 
values  that  started  in  1S>93. 

The  climb  in  newspaper  values  since  the  reces¬ 
sion  of  the  early  1990s  has  brought  prices  to  levels 
approaching  those  of  the  late  1980s. 

The  financial  strength  of  buyers  (particularly 
medium-sized  groups),  combined  with  the  availabil¬ 
ity  of  capital  at  low  interest  rates,  will  continue  to 
provide  the  demand  for  newspaper  companies, 
especially  those  with  strong  franchises. 

The  supply  will  come  from  newspaper  owners 
enticed  by: 

♦  Historically  strong  prices  expressed  as  multiples 
of  cash  flow  and  revenues. 

♦  Newspaper  groups  paring  their  portfolio  of 
newspapers  for  strategic  reasons  pertaining  to  size 
or  geographical  location. 

♦  The  tax-saving  expiration  of  the  lOyear  term 
required  of  companies  that  adopted  Subchapter  S 
status  when  tax  laws  were  changed  on  Jan.  1, 1987. 

Newspaper  acquisition  activity  is  off  to  a  quick 
start  in  1997.  In  January  alone,  11  separate  daily 
newspapers  were  announced. 

The  strong  market  for  daily  newspapers  in  1996 
resulted  in  a  near-record  number  of  properties 
being  sold  —  1 18. 

The  activity  almost  matched  the  record  year  in 
1986,  when  tax-law  changes  brought  an  unprece¬ 
dented  number  of  sellers  to  the  market  and  119 
daily  newspapers  changed  hands.  Previously,  the 
second  highest  number  of  daily  newspapers  sold  in 
a  single  year  was  105,  which  occurred  in  1S>93,  as 
the  industry  began  to  move  out  of  a  severe  reces¬ 
sion.  In  1995,  a  total  of  87  dail}'  newspapers  were 
sold.  A  sale  is  recorded  in  the  year  in  which  the  deal 
is  announced. 

Daily  newspaper  transaction  volume  totaled 
nearly  $2  billion  in  1996,  the  fourth  highest  level 
ever  recorded,  the  report  noted.This  compares  with 
more  than  $3  billion  in  transactions  the  previous 
year.  However,  in  1995,  a  single  transaction  —  the 
newspaper  portion  of  the  Capital  Cities/ABC  sale  to 
Disney  —  represented  approximately  one-third  of 
the  total  volume.  There  was  no  such  billion-dollar 
“blockbuster”  transaction  in  1996. 

The  transaction  volume  of  each  of  the  past  two 
years  has  been  at  least  twice  as  high  as  the  billion- 
(See  Deals  on  page  59) 
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Decline  of  Independent  Sellers 


Newspaper  Transactions 
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Why  A  More  Intelligent  Machine 
Is  Your  Most  Intelligent  Choice. 

GMA's  second  generation  packaging  and  distribution  systems  represent  major 
advances  in  product  processing.  They're  not  only  yielding  greatly  increased  net 
throughput,  but  are  also  integrating  newspaper  publishing  functions  to  enhance 
bottom-line  performance. 

The  GMA  SLS2000’^“  inserting  system  sets  new  standards  with  features  largely  based  on  customer  input.  Capabilities 
include  double  production  (up  to  40,000  copies  per  hour),  quicker  set-up  and  change-over  times,  precise  small  product 
feeding,  and  delivery  numbers  that  optimize  the  production  window.  ,  ' 


GMA  Production  System  PC-based  software  defines  inserter  intelligence.  Our  Plans^“  mailroom  management  tool, 
integrated  with  Circulation's  database.  Advertising's  orders,  and  Production's  capacity,  organizes  daily  and  Sunday  runs. 
Networked  with  Lincs^”  packaging  line  control  on  SLS2000  inserters,  you  can  target  your  FSI's  more  precisely  to  your 
customer's  customer  by  tailoring  insert  packages  to  readers'  interests. 


Make  an 


for  your  packaging  center  as 
more  than  200  other  newspapers  have. 
Choose  GMA,  the  company  with  integrated 
21st  century  mailroom  smarts  up  and  running  today. 


Uemter  of  the  lULLBUIURm  Group 


2980  Avenue  B.  Bethlehem,  PA  18017  -  Tel:  610-694-9494  Fax:610-694-0776 


\yygKEND 


Parade  magazine  withstood  a  challenge  hy  USA  Weekend  to  replace  it  as  the  Sunday  magazine  distributed  by  the  Bergen  County,  N.J., 
Record.  But  USA  Weekend  points  to  a  similar  situation  several  years  ago  at  the  Los  Angeles  Daily  News  in  which  it  withstood  a  similar 
challenge  by  Parade. 
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ADVERTISING/PROMOTION 


BY  LAURA  REINA 


The  SUNDAY  MAGAZINE  competition 
at  the  Record  in  Bergen  County,  N.J., 
has  ended  in  less  than  the  six-month 
allotted  time  frame. 

Parade,  which  had  been 
distributed  in  the  Record  for  years  before  being 
challenged  by  USA  Weekend  during  a  planned  six- 
month  test  run  (E&P,  Oct.  26, 1996),  will  remain 
the  only  Sunday  magazine  distributed  by  the 
newspaper. 

Despite  reader  satisfaction  with  Parade,  the 
Record  had  agreed  to  a  full-run,  six-month  test,  ini- 

_  tiated  by  USA  Weekend, 

where  both  magazines 
would  be  distributed  in  the 
Sunday  paper. The  terms  of 
the  test  called  for  the 
Record  to  collect  no 
revenue  and  to  pay  nothing 
to  USA  Weekend. 

After  that  time,  readers 
would  be  asked  in  surveys 
and  call-ins  which  they  pre¬ 
ferred.  In  the  meantime, 
both  magazines  did  not  promote  in  the  newspa- 
p)er,  in  the  interest  of  fairness. 

According  to  John  Kimball,  vice  president  of 
sales,  advertising,  and  circulation,  the  newspaper 
decided  to  stay  with  Parade  because  of  the 
paper’s  long-standing  relationship  (some  20  years, 
he  said)  with  the  magazine. 

“Readers  don’t  like  change,  and  we  felt  in  this 
case  we  could  mitigate  the  change  factor,”  said 
Kimball. 


Parade  Wins 
At  N.  J.  Daily 


Bergen  County, 
N.J.,  Record 
says  Sunday 
mag  withstood 
the  challenge  of 
USA  Weekend 


Research  showed  that  readers  liked  both  maga¬ 
zines,  though  Kimball  would  not  elaborate. 

“If  [we]  were  going  to  make  readers  happy,  we 
would  have  to  have  both,”  he  said. 

Despite  Parade' %  victory.  Carlo  Vittorini,  CEO 
and  publisher  of  Parade,  feels  these  kinds  of  tests 
are  not  healthy  for  the  newspaper  industry. 
Regardless  of  how  many  people  vote  for  one  mag¬ 
azine,  there  is  still  a  percentage,  once  all  is  said 
and  done,  who  are  left  disappointed. 

“Enough  is  enough.  How  many  markets  do  you 
need  to  prove  that  Parade  is  preferred?”  said  Vit¬ 
torini. 

Vittorini  questioned  USA  Weekend's  motivation 
for  these  tests. 

“We’re  not  afraid  of  competition.  But  at  a 
certain  point,  the  reasonableness  of  possibly  con¬ 
fusing  your  readers  should  be  evaluated,”Vittorini 
said.  “All’s  well  that  ends  well  as  far  as  Parade  is 
concerned.” 

Charles  Gabrielson,  publisher  of  USA  Weekend, 
said  he’s  disappointed  his  magazine  wasn’t 
distributed  for  the  full  length  of  the  test  and  sug¬ 
gested  that  one  year  would  be  a  more  adequate 
test  period. 

The  Record  didn’t  allow  testing  to  go  to  the  so- 
called  second  phase,  and  wouldn’t  share  the 
results  of  the  first  phase,  Gabrielson  said. 

Also,  when  USA  Weekend  first  arranged  the 
test,  Gabrielson  said  the  magazine  was  under  the 
impression  that  it  would  be  allowed  to  cross-pro- 
mote. 

Gabrielson  said  since  Parade  was  the 


ADVERTISING/PROMOTION 


incumbent  publication,  it  was  almost 
necessary  for  USA  Weekend  to 
promote  in  order  to  overcome  its  con¬ 
tinuity  of  readership. 

Denying  USA  Weekend  that  right 
hurt  its  chances. 

“What  product  comes  into  the  mar¬ 
ketplace  and  drops  on  the  shelves 
without  promotion?”  Gabrielson  asked. 

At  the  beginning  of  the  test,  a  letter, 
written  by  Marcia  Bullard,  USA 
Weekend's  editor,  president,  and  CEO, 
and  inserted  along  with  the  first  install¬ 
ment  of  the  magazine,  caused  some 
controversy. 

The  letter  discussed  the  test-run  and 
USA  Weekend,  and  was  distributed  on 
the  same  day  the  paper  ran  a  small  edi¬ 
torial  explaining  why  both  magazines 
were  being  distributed  for  the  next  six 
months. 

Kimball  at  the  time  defended  the  let¬ 
ter,  claiming  it  gave  readers  “a  quick, 
thumbnail  view  of  USA  Weekend? 

Vittorini  said  that  prior  to  the  start 
of  the  test-run,  it  was  agreed  that  USA 
Weekend  would  not  include  the  test 
circulation  on  its  rate  card,  but  eventu¬ 
ally  it  did. 

Gabrielson  said  that  USA  Weekend 
did  count  the  test  in  its  rate  card,  but 
circulation  was  never  a  stipulation. 

This  is  not  the  first  time  one  Sunday 
magazine  has  challenged  an  existing 
Sunday  magazine  at  a  newspaper. 

Several  years  ago.  Parade  challenged 
USA  Weekend  by  initiating  a  test  in  the 
Los  Angeles  Daily  News,  according  to 
Larry  Beasley,  president,  CEO,  and  pub¬ 
lisher  of  the  paper. 

The  test,  which  lasted  only  six 
weeks,  had  Parade  appearing  in  select 
zones  throughout  the  market.  Readers 
were  surveyed  by  a  research  group, 
and  USA  Weekend  came  out  the 
winner. 

Beasley  explained  that  both 
magazines  had  the  opportunity  to  ad¬ 
vance  promote  in  the  newspaper,  but 
research  couldn’t  conclude  whether 
advance  promotions  swayed  the  read¬ 
ers  one  way  or  another. 

Research  did  find  that  in  many  areas, 
USA  Weekend  and  Parade  were  close, 
but  overall,  in  terms  of  readership,  im¬ 
age  ratings,  and  involvement  activities, 
USA  Weekend  came  out  on  top,  Beasley 
said. 

In  accordance  with  the  original 
agreement,  the  Record  will  keep  USA 
Weekend  in  the  paf>er  through  April  6, 
said  Kimball. 


Ken  Bums  Writes 
For  USA  Weekend 

Documentary  filmmaker  ken 

Bums  is  now  contributing  editor  to 
USA  Weekend  magazine. 

Bums’  first  article  for  USA  Weekend,  a 
profile  of  Thomas  Jefferson’s  impact  on 
U.S.  politics  and  culture,  appeared  in  the 
Feb.  14-16  issue  of  the  magazine.  His 
future  articles  will  explore  the  events 
and  people  that  define  America’s  past, 
present,  and  future. 

Also,  Susan  Greenhut  was  recently 
named  promotion  manager  at  USA 
Weekend.  Prior  to  her  new  position,  she 
was  copy  director  of  corporate  creative 
services  at  Hacette  Filipacchi  Magazines. 
At  HFM,  she  also  worked  as  senior  writer 
in  the  marketing  and  promotion  depart¬ 
ment  of  Woman’s  Day  magazine. 

Sunday  Papers 
Publish  Special 
Quindlen  Piece 

ON  MARCH  2, 18  Sunday  newspaper 
magazines  published  the  same  fea¬ 
ture  article  —  a  specially  commissioned 
piece  by  author  and  Pulitzer  Prize-win¬ 
ning  columnist  Anna  Quindlen. 

“Some  of  My  Best  Friends  ate  Women” 
was  published  by  newspapers  in 
Philadelphia,  Los  Angeles,  Houston, 
Orlando,  Chicago,  Cleveland,  Seattle, 
Denver,  and  10  other  U.S.  cities. 

Each  of  the  magazines  that  published 
the  article  also  included  local  tie-in  fea¬ 
tures.  For  example,  the  Philadelphia 
Inquirer  Magazine  highlighted  the 
accomplishments  of  nearly  50  influential 
Philadelphia  women. 

Texas  Paper 
Launches  New 
TMC  Product 

The  ABILENE  (TEXAS)  Reporter-News 
launched  a  new  total  market  cover¬ 
age  (TMC)  product,  the  Abilenian, 
which  focuses  on  local  news  events. 

The  AW/enwn,which  debuted  Jan.  15, 
replaced  the  Insider,  a  TMC  product  fea¬ 
turing  syndicated  entertainment  material. 

According  to  publisher  Frank  Puckett, 
ad  revenues  in  the  first  two  issues  dou¬ 
bled  those  of  the  Insider. 


vvno  s  using 
VCR  Plus+  ? 

Lynn  Kleebauer 
is  a 

Happy  Camper! 


"A  simple  code  is  all  you  have  to 
know.  I  like  taking  my  family 
camping  and  knowing  that  VCR 
Plus -I-  will  be  there  to  record  our 
favorite  shows." 


-  Lynn  Kleebauer, 
San  Francisco  Examiner  reader 


ie  7571 

*•'.**“. _ 


Lynn  makes  the  grade!  A 
computer  teacher  and  busy 
mother  of  three,  she  records  at 
least  6  shows  each  month, 
including  her  favorite:  Home 
Improvement. 


VCR  Plus  4-  and  the 
San  Francisco  Examiner: 
making  taping  easier. 


For  more  VCR  Plus-i-  information, 
please  call  Lisa  Klem  Wilson  at 
800-221-4816  or  212-293-8500. 


^t*f- 


United  Media 


VCR  PKi844>  and  PlusCode^  are  tradamarks  of 
Qemstar  Oevelopmant  Corporation. 

0 1996  Giemstar  Oavaiopment  Corporation. 


March  8, 1997  ■  Editor  6?  Pubusher  23 


ADVERTISING/PROMOTION 
BY  LAURA  REINA 


Partnering  With 
Local  Business 


IN  ORDER  TO  increase  the 
p>enetration  of  its  market¬ 
place,  a  Texas  newspaper 
has  formed  an  advertising 
selling  partnership  with  a 
local  business. 

The  Houston  Chmnicle  sealed  a 
partnership  with  the  Copy  Club,  a 
printing  and  copying  business 
which  will  begin  selling  advertis¬ 
ing  for  the  newspaper. 

Copy  Club  employees  will  target  the  local  small-, 
medium-,  (and  even  large-)  sized  business  owners 
that  frequent  its  stores,  who  may  now  feel  advertis¬ 
ing  in  the  newspaper  is  not  affordable  to  them, 
explained  Tommy  Legg,  special  projects  coordina¬ 
tor  for  the  Chronicle. 

Legg  said  the 
idea  to  partner 
with  the  Copy 
Club  came  from 
two  of  the  news¬ 
paper’s  vice  presi- 
dents.They  con¬ 
cluded  that  to 
increase  its  pene¬ 
tration  of  the  mar¬ 
ket,  the  paper 
might  have  to 
open  storefront 
locations  to  sell 
advertising. 

“We  don’t  have 
enough  staff  to 
cover  the  Houston 
area,”  Legg  com¬ 
mented. 

From  there  they 
questioned  — 
why  not  partner 
with  an  estab¬ 
lished  business, 
instead? 

“The  Chronicle 
is  very  innovative. 
We  go  out  of  our 
way  not  to  just 
keep  up  with 
trends,  but  to  cre¬ 
ate  them,”  Legg 
said.  “We’ve  found 
a  unique  way  to 


increase  our  maritet  share.” 

The  Copy  Club  has  locations  in 
practically  every  part  of  the  mar¬ 
ket  the  Chronicle  needs  to  hit, 
explained  Legg.  And  it  attracts  not 
only  smaller-  and  medium-sized 
business  owners,  but  also  new 
business  owners  who  are  just  fig¬ 
uring  out  how  to  advertise  and 
their  needs. 

Copy  Club  employees  are  being  trained  to 
inform  customers  of  the  partnership  with  the 
Chronicle  as  they  enter  the  stores,  hoping  to 
attract  new  businesses  as  advertisers.  And  they  are 
also  calling  on  tlieir  customer  base  —  the  business¬ 
es  for  which  the  Copy  Club  already  designs  and 
prints  fliers,  brochures,  and  other  promotional 
pieces. 

The  Copy  Club  employees  approach  customers 
with  the  message:  “Let  me  market  your  business,” 
explained  Legg.  He  said  the  Copy  Club  is  selling 
target  market  niche  type  ads  —  not  run  of  press 
ads. 

“We  pay  them  a  commission  just  like  any  other 
agency  that  we  have.  We  pay  them  a  certain  percent¬ 
age  at  the  end  of  the  month  for  what  they  sell,”  Legg 
said.The  Chronicle  will  deliver  these  businesses’ 
marketing  materials  as  inserts  in  the  paper  (sub¬ 
scribers),  to  nonsubscribers  (via  its  total  market  cov¬ 
erage),  or  through  its  Chron-Direct  program  (mailed 
inserts  that  are  significantly  cheaper  than  direct 
mail,  to  address-specific  apartments  and  gated  com¬ 
munities.)  Address  specific  is  the  key,  stressed  Legg. 

“If  it  has  their  address,  you  know  it  gets  there. 

Our  goal  is  1(X)%  penetration  of  the  market,”  he  said. 

Paper  Partners 
With  McDonald’s 

The  PITTSBURGH  POST-GAZETTE  entered  into  a 
mariceting  agreement  with  the  McDonald’s  Corp. 
to  increase  visibility  and  sales  within  the  market. 

For  the  first  promotion,  the  paper  positioned  coin 
boxes,  designed  in  McDonald’s  colors,  and  with  both 
the  paper’s  and  McDonald’s  logos.  Also,  the  paper  and 
McDonald’s  put  together  a  marketing  campaign  which 
encourages  customers  to  begin  their  day  with  breakfast 
at  McDonald’s  and  the  Post-Gazette.  Elements  included 
live  radio  remotes  with  local  radio  stations,  in-store  sig¬ 
nage,  and  in-paper  advertising,  among  others. 


Local  prittliu^  ■ 
cbahTsellinfi  ads 
in  the  flotision 
Chrtmide 
to  its  customers 


^aXeclitive  Search  | 
'^AND  Placement  ! 


Currow  &  de  Montmollin,  Inc.,  | 

is  the  only  company  run  by  i 

former  newspaper  executives  | 

offering  high  quality,  guaranteed  \ 

executive  search  and  placement. 

C&de’s  team  of  newspaper 
human  resource  professionals 
also  provides  a  full  range  of  other 
H.R.  services,  including 
succession  planning  programs, 
predictive  performance  selection 
systems,  one-on-one  executive  ! 

coaching,  and  testing/evaluation.  | 


c^e 

Clirrcw  &  DE  Momtmollin,  Inc  i 


7010  S.W.  54th  Street 
Miami,  Florida  33155-5624  i 

(305)  662-8924  •  FAX  (305)  665-1563  i 
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Check  Out  our  AccuNet  Demo 
at  accunet.accuweather.com 
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BOOTH  F3 


Belo  divvies 
stock  to  Journal 
shareholders 

A.H.  belo  Corp.  announced  that 
Belo  Series  A  Common  Stock  to 
be  issued  as  consideration  in 
Belo’s  acquisition  by  merger  of  the 
Providence  Journal  Co.  was  oversub¬ 
scribed. 

As  a  result,  Journal  shareholders  who 
elected  the  mixed  consideration  will 
receive  $12.33  in  cash  and  .5333  shares 
of  Belo  Series  A  Common  Stock  for 
each  share  of  Providence  Journal 
Common  Stock. 

Shareholders  electing  all  cash  and 
shareholders  who  did  not  make  an  elec¬ 
tion  will  receive  cash  in  the  amount  of 
$32.14  per  share  of  Providence  Journal 
stock. 

Shareholders  electing  all  stock  will 
receive  .6024  shares  of  Belo  Series  A 
Common  Stock  and  $9.76  in  cash  for 
each  share  of  Providence  Journal  stock. 

The  transaction  is  expected  to  close 
as  soon  as  possible  when  all  conditions 
to  closing,  including  the  approval  of  the 
Federal  Communications  Commission, 
are  met. 


Kentucky  University,  Gannett 
News  Service;Tendayi  S.  Kumbula, 

Ball  State  University,  the  Detroit 
News',  Loup  M.  Langton,  University  of 
Missouri-Columbia,  the  Austin 
American-Statesman',  Patricia  G. 
McNeely,  University  of  South  Caro¬ 
lina,  the  Post  and  Courier  in  Charles¬ 
ton,  S.C. 

Edward  Midura,  Clark  Atlanta 
University,  the  Tulsa  World',  Steven 
Pasternack,  New  Mexico  State 
University,  the  Anchorage  Daily  News', 
Timothy  D.  Smith,  Kent  State  University, 
the  Quincy,  Mass.,  Patriot  Ledger,  Kirk 
Stone,  College  of  Charleston,  S.C.,  the 
Calgary  Herald  in  Alberta,  Canada; 
Elizabeth  Watts,  Texas  Tech  University, 
the  Star-Tribune  in  Minneapolis;  Ed 
Williams,  Auburn  University,  the 
Chronicle-Telegram  in  Elyria,  Ohio; 
Clemens  P  Work,  University  of  Montana, 
the  Sacramento  Bee',  Barbara  Zang, 
University  of  Missouri-Columbia, 
Syracuse  Newspapers. 


F>ers  are: 

Debashis  Aikat,  University  of  North 
Carolina  at  Chapel  Hill,  Philadelphia 
Online;  Michael  Berlin,  Boston 
University,  the  Oregonian  in  Portland; 
Elizabeth  V.  Burt,  University  of  Hartford, 
the  Hartford  Courant,  Charles  N.  Davis, 
Southern  Methodist  University,  the 
Dallas  Morning  News',  Larry  Day, 
University  of  West  Florida,  the  Miami 
Herald',  Elizabeth  Fraas,  Eastern 
Kentucky  University,  the  Grand  Rapids 
(Mich.)  Press',  Stewart  Haas,  Winthrop 
University,  the  Seattle  Times',  Beth  A. 
Haller,  Towson  State  University,  the  San 
Jose  Mercury  News. 

Jane  Harrigan,  University  of  New 
Hampshire,  the  St  Petersburg  Times', 
Nishan  Havandjian,  California 
Polytechnic  State  University,  the  Salt 
Lake  Tribune,  James  Phillip  Jeter,  Florida 
A&M  University,  the  Columbia,  S.C., 
State',  Laura  Kelly,  Florida  International 
University,  Press-Telegram,  Long  Beach, 
Calif.;Wilma  King-Jones, Western 


•  Local,  regional 

&  national  radar 

•  Local  10-day 
forecast 

•  Weather  maps 

•  Forecasts  for  5000 
cities  worldwide 

•  Customized 
information 

•  Frec^uent  updates 


Quarterly 

dividend 


The  directors  of  Gannett  Co. 
Inc.  declared  a  regular  quarterly 
dividend  of  36«  per  share, 
payable  on  April  1, 1997  to  shareholders 
of  record  on  March  7, 1997. 


♦Sports 
♦Entertainment 
♦Lottery,  News 
♦Soaps 
♦Horoscopes 


Educators  to 
work  at 
newspapers 

The  AMERICAN  SOCIETY  of 

Newspaper  Editors  has  named  24 
educators  to  participate  in  the 
third  Institute  for  Journalism 
Excellence. 

The  1997  fellows,  representing  col¬ 
leges  and  universities  from  around  the 
country,  will  be  working  for  six  weeks 
this  summer  at  various  newspapers  in 
the  U.S.  and  Canada. 

The  1997  Institute  for  Journalism 
Excellence  Fellows  and  their  newspa- 


619  W.  College  Avenue,  State  College,  PA  16801 

Call  800-566-6606  •  Fax  814-231-0453  •  E-mail  intodaccLiwx.com 
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Netv  management, 
oivnershifj  hrin^, 
~chanf*es  to  three 
venerable  vendors 


BY  JIM  ROSENBERG 


Systems  \^ndors’ 
New^ar’s  Changes 


The  new  year  saw  three  systems  ven-  the  company  and  the  systems  it  hopes  to  sell. 

dors  adopt  different  survival  strategies  A  relatively  recent  enterprise  with  customers 
to  prepare  their  once-large  organiza-  numbering  in  the  dozens,  and  only  a  handful  of 
tions  and  their  still-large  customer  them  North  American  sites  using  or  about  to  install 

bases  for  business  in  the  next  century.  its  classified  and  editorial  systems,  Heidelberg’s 

Atex  again  achieved  its  independence  —  recreat-  new  publishing  systems  business  can  look  to 
ed  by  its  last  owner  as  a  melting  pot  of  publishing  improve  is  existing  products  and  expand  its  user 
software  from  developers  in  several  countries.  base. 

While  the  Linotype-Hell  Co.  surrendered  its  inde-  In  contrast,  most  of  Atex’s  and  SII’s  hundreds  of 
pendence,  its  separate  businesses  are  expected  to  installed  sites  date  back  well  into  the  1980s,  even 
gain  autonomy  within  a  new  parent  company.  into  the  ’70s  (see  sidebar,  p.  38).  Unlike 

System  Integrators  Inc.  is  following  a  third  route  Heidelberg/Linotype,  their  challenge  is  to  hold 
to  the  future  by  allying  onto  existing  customers  by  providing  upgrades 
with  another  vendor,  sell-  and/or  ways  to  migrate  to  the  next-generation  sys- 
ing  new  systems  on  a  new  terns  that  they  are  selling  or  developing, 
platform  and  gradually  In  addition  to  having  much  more  to  lose,  much 

converting  itself  from  is  expected  of  SII  and  Atex  —  which  traditionally 

developer  to  integrator.  but  not  exclusively  aimed  at  the  high  end  of  the 
Oldest  of  the  three  by  market  and  which  accustomed  their  users  to  high 
far,  Linotyp>e-Hell  was  res-  levels  of  functionality. 

cued  fix)m  possible  bank-  Common  among  all  three  suppliers  are  the  work 
ruptcy  last  year  by  German  printing  equipment  force  reductions  taken  repeatedly  in  the  past  few 
giant  Heidelberger  Druckmaschinen  AG,  which  this  years. 

year  is  restructuring  its  acquisition  into  three  sepa-  Linotype-Hell  established  partnerships  with 
rately  accountable  businesses:  “core”  high-end  imag¬ 
ing  products,  desktop  imaging  products  and  pub¬ 
lishing  systems.  By  year  end,  none  will  go  by  the 
Linotype-Hell  name. 

A  front-end  front-runner  for  much  of  its  exis¬ 
tence,  the  sold,  resold  and  sold-yet-again  Atex  was 
officially  spun  off  as  an  independent  company  on 
Feb.  1 .  As  Linotype  will  under  its  new  German  par- 
ent,Atex’s  name  disappeared  during  its  two-year 
ownership  by  Scandinavian  software  developer 
Sysdeco  Group  ASA  —  which  merged  Atex  and  its 
other  acquisitions,  Dewar  Information  Systems, 

SyPress  and  Comtec/ComIT  into  a  media  unit  to  be 
operated  out  of  the  U.S.When  the  spinoff  came, 
the  new  company  revived  the  name  of  its  biggest 
component  business. 

Long  a  profitable  and  privately  held  firm.  System 
Integrators  Inc.  went  public  during  the  first  few 
crucial  years  of  the  industry’s  turn  away  from  fully 
proprietary,  turnkey  editorial  and  advertising  hard¬ 
ware  and  software.A  management-led  leveraged 
buyout  took  the  company  private  again,  but  at  the 
eventual  cost  of  a  Chapter  1 1  reoi^janization. 

Now,  under  a  new  chief  executive,  Atex’s  only 
sizable  and  surviving  longtime  competitor  is  not 
changing  owners,  but  is  instead  dramatically  chang¬ 
ing  course.  Rather  than  acquisition,  SII  is  looking  to 
affiliation  —  of  a  sort  that  will  alter  the  nature  of 


New  Heidelberg  Execs 


Wolfgang  Weber 
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The  path  to  success  isn't  always  well  lit. 

America  West  will  illuminate  your  path  with  the  latest  information  to  help  you  succeed. 


Enjoy  three  days  at  John  Ascuaga's  Nugget  in  Reno,  Plan  now  to  join  your  colleagues  at  a  premiere  trade 
Nevada,  walk  the  exhibit  hall  and  see  the  latest  in  show  presented  by  the  California  Newspaper  Publishers 
newspaper  technology,  attend  educational  sessions,  and  Association  for  the  West  Coast  newspaper  industry.  The 
meet  industry  leaders.  fee  for  participants  is  only  $50  per  newspaper  person. 


2ncI  AnnuaI  America  West 

Newspaper  Operations  and  Technology  Conference 
October  22-24,  1997 
John  Ascuaga's  Nugget  •  Reno,  Nevada 


America  West  Headquarters,  1225  8th  Street,  Suite  260,  Sacramento,  CA  95814-4809 
Exhibiting  opportunities  available  by  calling  916.449.6000 
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integration  services. 

Not  until  last  April  did  SO  form  anoth¬ 
er  alliance.  It,  too,  went  abroad,  acquir¬ 
ing  distribution  rights  to  a  full  range  of 
publishing  products  written  for  a  new, 
powerful  and  popular  platform  by  its 
competitor  in  Australia. 

Sn,  too,  has  seen  changing  technology 
affect  its  customers’  decisions.  Late  last 
year,  a  172,OOOcirculation  state  capital 
daily  switched  its  newsroom  from  a 
1980s  System/55  with  Tandem  and  SII 
hardware  to  an  all-Macintosh  system  that 
until  recently  was  sold  only  to  weeklies 
and  small  dailies. 

And  now,  Sn  also  is  emphasizing  inte¬ 
gration  services,  to  the  extent  that  it  will 
become  primarily  an  integrator  as  it 
completes  projects  and  products  now  in 
development  and  ceases  work  on  new- 
generation  systems.  Any  such  systems 
will  be  based  on  its  new  partner’s  latest 
products  and  further,  jointly  undertaken 
development. 

TAKING  THE 

WHOLE  RESPONSIBILITY’ 

Late  last  year,  with  German  govern¬ 
ment  approval  of  the  acquisition  by 
Heidelberg  and  a  looming  operating 
loss  expected  to  exceed  DM70  million, 
Linotype-Hell’s  executive  board  moved 
to  restructure  the  company  to  achieve 
“vigorous  and  sustained”  cost  cutting.  It 
consolidated  operations  at  its  site  in 
Kiel  and  shed  some  1,200  jobs,  approxi¬ 
mately  two-thirds  of  them  in  Germany. 

Within  Heidelberg,  Linotype-Hell 
groups  responsible  for  publishing  sys¬ 
tems,  desktop  solutions  and  input  and 
output  systems  are  to  become  separate 
operating  units.  All  partnerships  with 
other  developers  are  to  be  retained. 

The  publishing  group  will  continue 
its  international  operations,  including 
those  of  its  North  American  group, 
based  in  Hauppauge,  N.Y.,  as  an  inde¬ 
pendent  subsidiary  with  “no  planned 
change  in  the  management ...  in  the 
U.S.  or  Germany,”  said  Kenneth  Pond, 
who  continues  as  head  of  the  North 
American  group  and  reports  to  Gunter 
Nitzsche. 

For  several  years.  Pond  said,  Nitzsche 
has  led  the  publishing  group  from 
offices  in  Eschbom,  Germany,  where  it 
already  had  been  fimctioning  indepen¬ 
dently.  Though  Heidelberg  is  closing 
Linotype-Hell’s  former  corporate  head¬ 
quarters  in  Eschbom,  Nitzsche’s  group 
will  remain  based  in  the  small  town 
near  Frankfurt. 


SII  Chief  and  Advisers 


Steve  Nilan 

“I  think  it’s  a 
natural  extension 
of  a  successful 
model  in 
Germany,”  said 
Pond,  noting  that 
his  group  will 
bear  no  maricet 
pressures  that 
affect  the  core 
and  desktop  busi- 
nesses.The  result¬ 
ing  stability,  added  publishing  group 
international  sales  and  mariceting  direc¬ 
tor  Wolfgang  Weber,  “is  what  we  can 
offer  now.” 

In  an  earlier  prepared  release,  Weber 
said  that  with  a  doubling  of  his  group’s 
North  American  staff,  the  work  force 
behind  the  LinoPress  Publishing  System 
will  exceed  100  persons. 

Weber  reported  that  the  system  was 
responsible  for  approximately  $30  mil¬ 
lion  in  revenues  last  year.  North 
American  customers  include  two  Dix 
Communications  and  two  Gannett 
dailies  in  the  U.S.  and  Canada’s  Halifax 
Herald  in  Nova  Scotia. 

Functioning  also  as  a  consultant  and 
integrator/general  contractor,  the  pub¬ 
lishing  group  said  it  recently  completed 
a  600-user  system  installation  for 
German  publisher  VRM. 

On  the  same  day  that 
SuperConference  panelists 
in  Orlando  debated  the 
state  of  the  prepress 
industry,  Sysdeco 
shareholders  in  Oslo 
decided  the  fate  of  one  of 
that  industry's  most 
prominent  players 


Frank  Washington 


Jim  Rentz 


Also  to  be  run  as  an  independent 
unit.  Desktop  Solutions  will  remain  in 
Hauppauge,  N.Y.,  and  continue  to  devel¬ 
op  and  market  LinoColor  scanners  and 
VisuaLab  software  and  profiling  prod¬ 
ucts,  led  by  Linotype-Hell  vice  president 
Daniel  Herzka.As  the  unit’s  founder  and 
general  manager,  Herzka  said  Desktop 
Solutions  plans  to  expand  its  products, 
distribution  and  personnel. 

The  third  separate  unit,  which 
Heidelberg  identifies  as  Linotype-Hell’s 
core  business,  consists  of  its  high-end 
scanners,  imagesetters,  computer-to- 
plate  systems,  RIPs  and  related  Delta 
technology  and  servers. 

For  input  and  output  devices. 
Publishing  Systems  customers  can  deal 
independently  with  the  other 
Linotype/Heidelberg  business  units  or 
put  the  responsibility  on  Publishing 
Systems  (which,  as  an  integrator,  also 
will  woric  with  third-party  suppliers). 
“You  can  have  it  both  ways,”  said  Weber, 
“but  basically  we’re  taking  the  whole 
responsibility.” 

Pond  added  that  customers  often  ask 
Publishing  Systems  to  partner  with  a 
local  computer  retailer  that  advertises 
in  the  customer’s  newspaper. 

LinoPress  is  among  the  minority  of 
publishing  systems  written  for  the 
Macintosh.  And  like  another  Mac-based 
system,  it  employs  its  own  pagination 
software  rather  than  the  ubiquitous 
QuarkXPress  —  long  used  for  heavily 
designed  pages  and  for  several  years 
now  the  power  beliind  page  assembly 
in  many  systems. 

But  LinoPress  is  evolving,  moving 
with  customer  preference  trends. 'The 
system  always  accommodated  work 
with  XPress,  and  now  “we’re  including 
QuarkXPress,”  said  Weber.  As  “one  of  the 
main  things”  customers  ask  for,  he  said, 
the  software  will  be  integrated  with 
LinoPress.  Furthermore,  the  publishing 
group  expects  to  show  at  Nexpo  (and 
ship  this  summer  to  a  German  cus¬ 
tomer)  a  new  Windows-based  version  of 
LinoPress. 

TALE  OF  TWO  COMPANIES’ 

When  Frank  Washington  became 
System  Integrators  CEO  last  summer, 
the  company  was  embarking  on  a  mar¬ 
keting  and  technology  partnership  with 
Australia’s  Cybergraphic  Systems,  whose 
U.S.  affiliate  has  several  North  American 
customer  sites  of  various  sizes.  Soon 
after  taking  over,  Washington  brought 
back  some  key  personnel  lost  in  previ- 
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Increase  Preductivity  nvith  Heidelberg’s 
Total  Systems  Solutions 


Whether  your  need  is  a  complete 
mailroom  or  an  individual  piece  of 
equipment,  Heidelberg  Finishing 
Systems  provides  solutions. 
Heidelberg  designs  and 
manufactures  every  component 
needed  for  your  newspaper 
packaging  and  distribution  system. 
Each  machine  is  designed  to  work 
together  with  the  next  for  seamless 
integration.  It’s  a  total  system  by 
design,  not  chance.  All  backed  by 
Heidelberg’s  legendary  innovation, 
quality,  and  durability. 


*  Supervisory  Controls 

*  Machine  Controls 

*  Press  Gripper  Conveyors 

*  Inserters 

*  Hoppers 

*  Loaders 

*  Delivery  Gripper  Conveyors 

*  Stackers 

*  Wrappers 

*  Inkjet 

*  Storage  and  Retrieval  Systems 
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Rentz  was  among  those  recalled  by 
Washington  last  year.  In  January,  Rentz 
explained  that  he  had  been  working  in 
a  consulting  capacity  and  continues  to 
do  so.  Sanders  and  Nilan,  who  were 
instrumental  in  bringing  Washington  to 
SlI,  also  remain  as  company  consultants. 

“The  net  result  is  not  a  whole  lot  dif¬ 
ferent,”  said  Washington,  adding  that  nei¬ 
ther  his  work  with  the  former  execu¬ 
tives  nor  the  value  he  places  on  their 
contributions  has  diminished  as  a  result 
of  their  consulting  roles  at  SIl. 

Rentz,  who  has  long  been  based  in 
the  Atlanta  area,  indicated  his  prefer¬ 
ence  for  continuing  the  arrangement. 
Nilan,  according  to  Washington,  “wanted 
to  make  the  change.”  Freed  from  manag¬ 
ing  a  now  scaled-back  R&D  team, 
Sanders  “can  really  focus”  on  the  pro¬ 
ject  at  Westdeutsche  Allgemeine 
Zeitung,  where  his  input  is  “absolute¬ 
ly  invaluable,”  said  Washington.  The 
650-workstation  ad  system  for 
Germany’s  WAZ  group  —  the  largest  sin¬ 
gle  order  ever  placed  with  SR  — 
includes  customized  and  interactive 
remote  capability. 

By  the  time  Washington  moved  from 
consulting  for  Sll  to  running  it,  the 
company  had  to  decide  what  business 
it  was  in.  At  the  Newspaper  Association 
of  America’s  SuperConference, 
Washington  related  it  as  “a  tale  of  two 
companies.”  One  made  and  sold  sys¬ 
tems;  the  other  serviced  them.The  for¬ 
mer,  he  said,  “was  losing  more  money 
than  the  other . . .  was  making.” 

Today,  SIl  says  that  while  it  is  restruc¬ 
turing  itself  as  “a  true  system  integrator,” 
it  will  jointly  develop  with  Cyber¬ 
graphic  a  new  generation  of  Wmdows 
NT-based  publishing  soflware.The  two 
companies  will  cooperate  in  sales,  mar¬ 
keting  and  support. 

Beyond  the  agreement  announced 
last  spring  (E&P,  June  15,  p.  25)  where¬ 
by  Sn  could  distribute  all  Cybergraphic 
products  outside  of  Asia,  Australia  and 
New  Zealand,  the  new  relationship  calls 
for  joint  selling  to  key  Australian  and 
North  American  accounts  and  exclusive 
distribution  by  SII  in  the  United 
Kingdom. 

sn  said  it  aims  to  enable  its  system 
users  to  migrate  to  the  new  NT-based 
products,  and  that  it  will  continue  sell¬ 
ing,  supporting  and  improving  current 
products  and  will  complete  work  on  its 
new  Coyote/3,  System/77  on  ServerNet 
and  SQL  database  compliance. 


its  own. 

Of  the  two  dozen  employees  let  go, 
14,  including  vice  president  Rick 
Sanders,  were  from  research  and  devel¬ 
opment,  where  they  represented  more 
than  a  quarter  of  the  staff.  Three  others 
were  executives  who,  like  Sanders,  had 
departed  SII  once  before  m  their 
careers;  chief  operating  officer  Jack 
Pritchard,  marketing  and  business  devel¬ 
opment  vice  president  Stephen  E.  Nilan, 
and  strategic  planning  vice  president 
Jim  Rentz. 


ous  reoiganizations. 

Right  after  News  Year’s,  however,  SII 
announced  an  expanded  relationship 
with  Cybergraphic  and  a  further  shrink¬ 
ing  of  its  work  force.The  job  cuts  were 
largely  a  result  of  the  Sacramento  com¬ 
pany’s  greater  reliance  on  its  Australian 
partner. 

The  systems  vendors’  arrangement 
gives  Cybergraphic  access  to  the  huge 
sn  customer  base  while  SII  picks  up 
new-generation  NT-based  products  that 
it  would  otherwise  have  to  develop  on 
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It  also  continues  GlobalNet  service 
and  support, Year  2000  software  compli¬ 
ance  and  the  large-scale  project  for 
WAZ,  for  which  it  relics  on  some 
Cybergraphic  “business  object”  software 
modules  (BOBs)  that  fit  the  project 
specification  quite  well,  according  to  Sn 
product  line  management  director  Allan 
Katzen. 

The  WAZ  project  shares  the  logic  of 
the  rest  of  SII’s  relationship  with 
Cybergraphic  —  don’t  reinvent  when 
you  can  reuse.The  more  Cybergraphic 
“BOBs”  sn  can  adopt  or  adapt  for  WAZ, 
the  better,  said  Katzen. 

What  SII  will  not  continue  is  develop¬ 
ment  of  its  Scoop  OPl/output  manage¬ 
ment  and  next-generation  software, 
such  as  a  successor  to  INL  pagination. 
Instead,  it  will  license  new  products 
from  Cybergraphic  or  others. 

The  closer  partnership  with 
Cybergraphic  did  alter  work  on  SII’s 
new  front-end  software.  At  the  News¬ 
paper  Association  of  America’s  January 
SupetConference,  Washington  made  it 
clear  that  Coyote/NT,  a  port  of  the  OS/Z- 
based  MTX  and  AMTX  which  was 
announced  only  a  few  months  earlier, 
was  dead.AU  strictly  NT-based  products, 
he  said,  will  come  from  Cybergraphic. 

In  the  meantime,  the  Coyote/3  sister 
product  iE&P,  Sept.  28,  p.  24)  has  been 
“more  clearly  defined,”  said  Katzen.  As  a 
more  powerful  and  extensible  product 
suited  for  both  Wmdows  95  and  NT, 
said  Katzen,  Coyote/3XE  (editorial)  and 


Atex  Management  Team 


Larry  Mihalchik  Max  Coebergh 


Pat  McQinnis  Allen  Miller 


XA  (advertising)  replace  Coyote/NT, 
which  was  originally  promoted  as  the 
“premium”  new  Coyote. 

The  new  Coyote/3  software,  said 
Katzen,  allows  current  SB  users  to  “retain 
all  of  their  investment  in  Coyote  glos¬ 
sary  code”  and  even  to  further  extend  it 
themselves  in  Visual  Basic  or  another 
popular  programming  environment. 

The  companies’  first  joint  products, 
the  SIIberBridge  series  is  designed  to 


join  current  SB  customers’  systems  to 
Cybergraphic’s  (ienera  family  of  pub¬ 
lishing  software.To  become  “available 
by  the  end  of  next  quarter,”  said  Katzen, 
is  the  SBberBridge  interface  from  the  SB 
front  end  to  Cybergraphic’s  CyberPage 
pagination.  For  now,  Katzen  added, 
“we’re  still  defining  that  —  what  level  of 
integration  we  want  to  do.” 

More  broadly,  the  two  companies  are 
working  to  port  NT-based  Genera  soft¬ 
ware  to  Tandem  Computers’  Serverware 
and  ServerNet  architecture  as  a  migra¬ 
tion  path  to  Wmdows  NT  for  users  of 
SB’s  Tandem-based  systems. 

Katzen,  who  said  Tandem  has  been 
working  directly  with  Cybergtaphic, 
roughly  estimated  the  time  frame  for 
porting  as  between  18  and  24  months, 
depending  on  Tandem’s  progress  with 
its  own  new  technology. 

FOCUSED  AND . . .  FINANCED' 

On  the  same  day  that  Super- 
Conference  panelists  in  Orlando  debat¬ 
ed  the  state  of  the  prepress  industry, 
Sysdeco  shareholders  in  Oslo  decided 
the  fiite  of  one  of  that  industry’s  most 
prominent  players. 

With  a  guarantee  for  financing 
already  in  place,  including  backing  from 
Sysdeco  investors  and  prospective  Atex 
management,  Sysdeco  Group  ASA  share¬ 
holders  voted  Jan.  13  to  separate  their 
company’s  media  business  as  an  inde¬ 
pendent  company  —  Atex  Media  Solu¬ 
tions  Inc. 
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Sysdeco  launched  the  new  company 
under  the  familiar  old  name  and  at  its 
same  Bedford,  Mass.,  headquarters  with 
almost  $25  million  in  cash  (about  $19 
million  raised  from  issuing  new  shares 
and  transferring  money  from  Sysdeco’s 
media  operation)  and  technology  con¬ 
tributions  from  the  four  publishing  sys¬ 
tems  vendors  that  Sysdeco  had 
acquired  —  Atex  Publishing  Systems, 
Dewar  Information  Systems,  SyPress 
and  Comtec/ComlT. 

Atex  counts  more  than  500  newspa¬ 
pers  in  more  than  50  countries  using 
products  from  those  acquired  compa- 
nies.The  two  U.S.  companies,  Dewar 
and  Atex,  date  from  the  early  1970s  and 
were  among  the  more  successful  ven¬ 
dors  to  newspapers  —  Atex  primarily  at 
larger  dailies  and  Dewar  primarily  at 
smaller  customers,  though  that  changed 
over  time.  Before  it  was  acquired  by 
Sysdeco,Atex  eventually  became  an 
authorized  integrator  for  DewarView 
software. 

By  agreement  with  SyPress,  Atex  also 
successfully  shaped  that  Finnish  compa¬ 
ny’s  advertising  system  into  a  product 
suitable  for  the  North  American  market. 


Dating  from  1990,  SyPress  was  the 
youngest  of  Sysdeco’s  acquisitions. 

Sysdeco’s  original  publishing  soft¬ 
ware  came  with  another  Norwegian 
company’s  subsidiary,  Comtec,  founded 
30  years  ago.  It  grew  to  become 
Scandinavia’s  biggest  newspaper  front- 
end  system  vendor  and  sold  systems  to 
German-language  papers  as  well. 

Bought  by  computer  maker  Norsk  Data, 
it  expanded  in  the  1980s  to  other 
European  markets,  with  advertising  and 
editorial  systems.  While  a  separate  U.K. 
business  survives,  the  ComIT  company 
that  serves  Comtec’s  other  European 
customers  was  absorbed  by  Sysdeco. 

Now  separated  from  Sysdeco,  the 
new  Atex  has  resumed  using  the 
Dewarview  name  for  its  editorial  front- 
end  and  pagination  system.  For  cus¬ 
tomers  with  high-volume  demands,  it 
also  supplies  the  EdPage  pagination 
product  Atex  developed  under  previous 
ownership.  Its  Enterprise  system  for  ad 
sales,  production  and  management  was 
built  on  SyPress  software. 

Earlier  Atex  efforts  created  the  com¬ 
pany’s  classified  pagination  program  and 
supplied  its  Architect  page  layout  appli- 


cation.TrackPage,  brought  to  market 
under  Sysdeco,  allows  tracking  and  man¬ 
agement  of  all  elements  on  all  pages  of 
an  edition. 

Larry  Mihalchik  led  the  business 
through  its  separation  from  Sysdeco, 
which  hired  him  as  group  chief  finan¬ 
cial  officer  last  summer,  then  put  him  in 
charge  of  the  media  unit  in  fall  (E&P, 

Oct.  26,  p.  24;  Dec.  28,  p.  24).The  new 
CEO  brought  back  Atex  veterans  Max 
Coebergh  and  Pat  McGinnis  as  senior 
vice  president  of  international  opera¬ 
tions  and  engineerii^  vice  president, 
respectively. 

A  Unisys  engineer  in  Holland, 

Coebergh  joined  that  country’s  Sijthoff 
Pers  B.V  as  the  newspaper  publisher’s 
systems  development  director  before 
joining  Atex  in  1981  and  serving  in  sev¬ 
eral  executive  posts  until  1993- 
McGinnis  spent  15  years  at  Atex,  where 
he  was  credited  with  designing  the  Atex 
Integrated  Advertising  System.  Before 
retumii^  he  was  software  development 
director  for  System  Integrators. 

With  the  spinoff  complete,  U.K.  oper¬ 
ations  director  Allen  S.  Miller  is  back  in 
the  U.S.  as  Atex  marketing  vice  presi¬ 
dent.  MUler  sp)ent  12  of  his  24  years  in 
publishing  and  the  graphic  arts  at  Atex. 

At  the  same  time,  the  last  of  the 
Sysdeco  managers  departed.  Clive  Segal, 
who  was  running  Sysdeco’s  media  busi¬ 
ness  in  the  U.S.  after  last  summer’s 
departures  of  Johs.  Jamne  and  J.  Marlow 
Einelund,  resigned  Feb.  1 1 . 

In  a  restructuring  prior  to  the  spin¬ 
off,  Segal  was  named  senior  vice  presi¬ 
dent  in  charge  of  U.S.  sales  and  opera¬ 
tions.  Segal  had  been  with  Sysdeco  for 
about  3^  years,  and,  like  Mihalchik,  had 
a  financial  background. 

A  figure  who  was  generally  both 
respected  and  liked  in  the  industry, 
Steuart  Dewar  was  expected  to  contin¬ 
ue  participating  in  some  fashion  in  the 
eponymous  enterprise  he  sold  to 
Sysdeco  more  than  a  year  and  a  half  ago 
(.E&P,  Aug.  26, 1995,  p.  33;  Sept.  23, 

1995,  p.  22). 

At  the  time,  Dewar  was  to  become  a 
director  of  the  U.S.  company  Sysdeco 
Inc.  and  serve  as  an  independent  consul¬ 
tant  to  Sysdeco’s  media  business,  work¬ 
ing  part  time  for  at  least  three  years. 

Thereafter,  little  was  heard  from 
Dewar,  and  Sysdeco  spun  off  its  media 
business  in  less  than  three  years.Today, 
Dewar  has  no  specific  role  at  Atex, 
according  to  Mihalchik,  who  said  he 
planned  talks  with  Dewar  in  the  near 


Lost  without  him.  Sparky  was  Martin's  best 

FRIEND  AND  COMPANION.  MARTIN  USED  THE 

Request  option  that  AdQuest  on-line  classifieds 

OFFERED  THROUGH  HIS  LOCAL  PAPER.  AdQUEST 

automatically  searched  to  find  a  match  for 

Sparky's  description,  in  30  days  he  received 

AN  E-MAIL  FROM  SpARKY'S  NEW  FRIEND  LOLA - 

A  LONG  ENOUGH  VACATION  FOR  SPARKY.  CALL 

AdQuest  to  see  how  you  can  get  your  classifieds 

ON-LINE,  BENEFIT  FROM  OUR  1 -800-FREE-LIST 
LINE  AND  BRING  MORE  VALUE  TO  YOUR 
CUSTOMERS.  Contact  us  at  715-258-9990  or 
http://www.adquest.com 


AdTlTuest 


Classifieds 


34  Editor  &  PuBUSHER  ■  March  8, 1997 


NEWS  TECH 


future  to  “see  if  there’s  something '  for 
him  at  the  new  company. 

Dewar’s  involvement  “steadily 
decreased”  after  the  acquisition  by 
Sysdeco,  said  Miller,  adding  that  it  was 
not  unexpected  and  was  as  much 
Dewar’s  decision  as  Sysdeco’s. 

Somewhat  like  his  counterpart  at  Sys¬ 
tem  Integrators,  Mihalchuk  has  ftnancial 
experience  widi  technology  companies 
but  not  with  publishing  systems,  and  he 
has  put  at  his  disposal  veterans  from  the 
technical  and  marketing  sides  of  the 
company. 

Until  Segal’s  post  is  filled,  said 
Mihialchik,  U.S.  operations  will  report 
directly  to  him.  The  interim  arrange¬ 
ment  should  provide  a  “much  closer 
understanding”  of  the  U.S.  business  for 
the  chief  executive,  who  said  that  until 
recently  he  was  most  familiar  with  inter¬ 
national  operations. 

As  an  independent  business  “strictly 
and  totally  in  the  media  industry  . . .  pri¬ 
marily  newspapers,”  said  Mihialchik,  the 
new  Atex  can  concentrate  all  its 
resources  on,  and  do  a  better  job  for,  its 
current  users  and  prospective  cus¬ 
tomers.  “We  are  very  focused  and  we 
are  well  financed,”  he  said. 

But  similar  to  the  opportunities  that 
may  be  afforded  SII  by  Cybergraphic’s 
new  publishing  system,  Atex’s  strategy 
is  to  become  the  industry’s  “premiere 
supplier ...  up  and  down  the  curve,”  said 
Mihialchik,  with  solutions  and  services 
for  customers  of  all  sizes  —  though  he 
conceded  more  for  some  tlian  for  others. 

Here,  Miller  re-emphasized  the  “need 
to  focus,”  adding  that  while  Atex  will  try 
to  craft  solutions  for  “virtually  all”  news¬ 
papers,  “we  can’t  try  to  be  too  many 
things  to  too  many  people”  —  a  caveat 
approximating  remarks  made  a  month 
earlier  by  SII’s  Washington. 

Miller  called  the  Enterprise  ad  system 
a  “solid”  and  “well-received”  product  that 
remains  “a  center  of  attention”  for  Atex. 
DewarView,  he  continued,  “needs  to  be 
extended,  and  we’re  looking  at  how  to 
do  thiat  effectively.” 

Still  very  important,  he  said,  are  the 
many  users  of  the  older  Jll-based  Atex 
systems  —  for  whom  Sysdeco  provided 
improved  software  and  a  CPU  upgrade 
last  year. 

In  a  related  matter,  Atex  is  addressing 
the  year-2000  issue.  “We’ve  done  a  cott 
siderable  amount  of  work  on  that 
already,”  said  Miller,  who  added  thiat  the 
fix  “will  be  completed,”  but  not  for 
every  last  piece  of  the  older  software. 


Sn  Markets 
Pantheon’s  Builder 

System  integrators  INC.,  Sacra¬ 
mento,  will  market  Pantheon  Inc.’s 
Builder  software  and  support  the  World 
Wide  Web  publishing  and  management 
system  through  its  SHGlobalNet  help 
desk. 

sn  and  Seattle-hiased  Pantheon  devel¬ 
oped  SIIBridge  software  to  connect  SB 
systems  to  Builder,  allowing  SII  users  to 
move  daily  news  and  classified  ads  to 
Web  sites  with  minimal  staff  interven¬ 
tion,  according  to  SII. 

Builder  handles  HTML  conversion, 
indexing,  scheduling  and  site  manage¬ 
ment.  SIIBridge  eliminates  the  need  for 
users  to  develop  search  and  replace  tables 
thiat  other  systems  use  with  Builder. 

Pantheon  said  it  lias  20  Builder  instal¬ 
lations  and  contracts  for  80  more  at  U.S. 
newspapers.  Several  SII  sites  already  use 
Builder. 

The  company  also  supplies  Comm¬ 
unity  link,  a  system  that  allows  local  indi¬ 


viduals,  groups  and  businesses  to  main¬ 
tain  pages  on  a  newspaper’s  Web  site  by 
e-mailing  updated  content. 

Newsprint  In  ’96 

U.S.  DAILY  NEWSPAPERS  consumed 
748,000  metric  tons  of  newsprint 
last  December,  5.9%  less  than  a  year  ear¬ 
lier,  according  to  revised  figures  from 
the  Newspaper  Association  of  America. 
For  all  of  1996,  U.S.  dailies  consumed 
almost  8.76  million  tons,  2.0%  less  thian 
the  8.94  million  tons  used  in  1995. 

Publishers’  end-of-month  newsprint 
inventories  totaled  912,000  tons,  repre¬ 
senting  a  37-day  supply  and  a  19.1% 
decline  from  the  almost  1.13  million 
tons  (43  days)  in  December  1995. 

The  American  Forest  and  Paper 
Association  reported  that  North 
American  mills  produced  15,315,200 
tons  of  newsprint  last  year  (just  over 
41%  from  U.S.  mills)  —  262,700  tons  less 
thian  in  1995.  Newsprint  consumption 
by  all  U.S.  users  in  1996  totaled  10.96 
million  tons,  2.7%  less  thian  in  1995. 
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Editors  and  the  Society  of  Newspaper  Design,  Baseview  achieved  by 
the  highest  customer  satisfaction  rate  in  the  industry.  In  fact,  we 
have  almost  twice  as  many  satisfied  customers  as  our  nearest 
competitor!  If  you’d  like  to  know  more,  or  would  like  a  reprint  of 
the  survey,  call  us  today. 


Baseview^^=' 

9  HAfww 

313.662-5800  markeHngdbaseview.com  www.ba$eview.com 
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Spruce 
Falls  Inc. 


1995:  deinking  plant 
expansion 


1992:  deinking  plant, 
phase  one 


1995:  secondary 
treatment  start-up 


1992:  planted 
150  millionth  tree 


1995:  rebuild  &  start-up 
of  No.  1  paper  machine 


1995:  stud  mill 
completion 


1993:  tmp  plant 
start-up 


1996:  tmp  plant 
expansion 


AN  OPEN  LETTER 

To  Spruce  Falls  Customers.  Employees.  Suppliers.  Stakeholders.  Supporters  &  Our  Community. 

Although  it  is  impossible  in  this  space  to  mention  everyone  who  contributed  to  our  growth 
and  success,  we  dedicate  this  chronicle  of  our  achievements  to  you.  We  couldn't  have  done 
it  without  you. 

Where  We  Began  In  December  1991.  the  employees,  in  partnership  with  local  residents  and 
Tembec  Inc.  acquired  Spruce  Falls  in  Kapuskasing.  Ontario.  The  future  of  the  community 
dependecran  the  success  of  the  venture. 

What's  Behind  Us  We  immediately  launched  a  $300  million  modernization  program,  now 
virtually  complete,  targeting  quality,  cost,  productivity  and  environmental  improvements. 

Our  new  stud  mill  provides  sawmill  chips  for  our  pulp  operations  and  is  expected  to  produce 
108  million  board  feet  per  year  of  high  quality  lumber  in  full  operation.  Our  deinking  plant, 
with  its  capacity  of  250  tonnes  per  day.  allows  us  to  meet  customer  requirements  for  recycled 
content  and  is  able  to  process  100.000  tonnes  of  ONP  each  year.  We  recently  expanded  our 
state-of-the-art  high  yield  TMP  plant  to  meet  the  demand  of  four  paper  machines  which,  since 
the  start-up  of  No.  1  machine  in  1995.  produce  360.000  tonnes  of  newsprint  and  groundwood 
specialty  papers  each  year. 

The  rebuild,  modernization  and  start-up  of  No.  1  paper  machine,  as  well  as  the  new  stud 
mill,  were  not  contemplated  in  1991  and  have  expanded  the  scale  of  our  business  and 
our  employment  base.  While  we  are  making  more  paper  than  ever  before,  our  secondary 
treatment  plant  is  performing  beyond  expectations  and  well  within  compliance,  with  the 
result  that  biodiversity  downriver  from  the  mill  is  on  the  rise. 

Our  1990-1995  forest  management  program,  audited  in  the  summer  of  1995  by  independent 
consultants  hired  by  the  Ontario  Ministry  of  Natural  Resources,  passed  'with  flying  colors*. 

We  continue  to  plant  about  8  million  trees  each  year  in  our  forest  renewal  program  for  a  total 
approaching  200  million. 

We  have  maintained  employment  levels  with  more  than  1 .000  employees  on  the  payroll. 

Our  operator  training  program  and  safety  records,  in  both  mill  and  woodlands,  are  among 
the  best  in  the  industry.  Our  financial  results  continue  to  speak  for  themselves,  with  a  seven¬ 
fold  increase  in  share  book  value  since  1991.  and  1996  record  net  earnings  of  $83  million.* 

What's  Ahead  Today.  Spruce  Falls  is  in  a  strong  position  to  build  on  our  success.  The  challenges 
we  will  meet  in  the  next  five  years  include  further  environmental  improvements  to  achieve 
full  air  quality  compliance  by  1999.  We  will  have  to  remain  a  competitive,  low-cost  producer 
while  providing  for  our  energy  needs  in  a  2002  post-power  credit  period.  In  addition  to 
developing  programs  to  reduce  energy  use  and  maximize  efficiency,  we  have  benchmarked 
ourselves  against  other  North  American  newsprint  and  groundwood  mills  and  determined 
that  our  delivered  costs  will  be  fully  competitive  even  while  buying  all  our  electrical  power  at 
Ontario  Hydro  full  industrial  user  rates. 


We  are  confident  that  we  can  continue  to  supply  our  customers  with  quality  products  at 
competitive  cost,  our  shareholders  with  satisfactory  returns  and  our  community  with  long 
term  economic  stability,  as  well  as  take  advantage  of  new  opportunities  as  they  occur. 


Happy  Rfth  Anniversary.  Spruce  Falls,  and  congratulations  on  your  success.  You  earned  it. 


Frank  A.  Dottori 
President  &  CEO 


SPRUCE  FALLS  INC.  P.O.  Box  100  Kapuskasing.  Ontario  Canada  P5N  2Y2  Tel:  (705)  337-1311  Fax:  (705)  337-9700 
*  For  more  information,  or  a  copy  of  our  annual  report,  please  contact  Michel  Dumas  at  (705)  337-1311. 
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NEWS  TECH 


BY  JIM  ROSENBERG 


For  THE  HUNDREDS  of  news¬ 
papers  that  run  systems  from 
the  industry’s  two  big-name 
vendors,  scarcely  a  handful 
are  produced  on  systems 
from  both  companies. 

The  four  such  users  listed  in  the 
Editor  &  Publisher  International  Year 


Book  become  three  this  month  when  a 
mid-size  Midwestern  daily  with  a  fairly  1 
new  System  Integrators  Inc.  advertising 
system  removes  its  Atex  editorial  sys¬ 
tem. 

That  leaves  only  Knight-Ridder  Inc.’s 
Contra  Costa  T/wes,  Walnut  Creek, 

Calif.,  the  Orlando  Sentinel  (the  second 
Tribune  Co.  daily  to  begin  conversion  to 
CCI  Europe  publishing  software)  and 
the  Pleasanton  offices  of  California’s 
Alameda  Newspaper  Group  (now 
upgraded  with  Harris  Publishing 
Systems  Corp.  pagination  and  classified 
software). 

“As  of  next  week,  we  will  no  longer 
be  using  Atex,”  Springfield  (Mo.)  News- 
Leader  prepress  manager  Tom  Tate  told 
E&P  late  last  month.The  62,553-circula¬ 
tion  (S>9,090  Sundays)  Gannett  Co.  daily 
came  close  to  converting  from  all-Atex 
to  all-SII  production. 

Springfield’s  systems  modernization 
dates  from  1992,  when  it  began  getting 
the  composing  room  “Mac-climated,” 
said  Tate. 

“We’ve  piecemealed  ourselves  into 
pagination,  and  we’ve  made  some  good 
decisions  along  the  way,”  he  said.  “At  the 
time  they  were  great  decisions,  but ...  if 
we  had  had  die  foresight  to  see  what 
was  around  the  comer  and  what  com¬ 
panies  were  going  to  go  under,  we 
would  have  done  things  differently.  But 


we’re  satisfied  with  where  we  are.” 

Where  they  are  is  very  near  to  full 
pagination  using  an  SB  advertising  sys¬ 
tem  with  third-party  pagination  and  a 
Macintosh-based  editorial  and  pagina¬ 
tion  system.  From  a  production-side  per¬ 
spective,  however, Tate  said  he  realizes 
the  value  in  the  support  available  with 
proprietary  systems. 

For  $3,600  per  month,  Atex  provided 
unlimited  phone  support  and  overnight 
replacement  of  keyboards,  monitors  or 
any  other  parts  or  components.  Now, 
with  standard  desktop  equipment,  the 
cost  of  replacing  parts  and  peripherals 


If  you’re  going 
to  do  only  one 
thing,  you  better 
do  it  weii. 

For  more  than  85  years  we’ve  done 
only  one  thing;  buy  and  seli  nevtfs- 
paper  presses.  Today  we’re  recog¬ 
nized  as  the  source  for  pre-owned 
presses  world-vyide.  From  single  to 
double  width,  our  inventory  and 
singleness  of  purpose  will  make  you 
better  at  what  you  do. 

Call  1-800-255-6746. 


The  Gannett  daily 
came  close  to  converting 
from  all-Atex  to 
all-SII  production 


comes  out  of  the  news  department’s 
budget.  “That  was  kind  of  an  eye-opener 
for  them,”  Tate  remarked. 

Although  it  could  probably  “swing 
some  deal”  to  overcome  that  “one  disad¬ 
vantage,”  Tate  said  he  thinks  his  paper 
will  fere  better  by  doing  its  own  shop- 
ping.Today,  the  only  remaining  hard¬ 
ware  support  agreements  are  for  its 
RIP/OPI  platforms  and  the  SB  system’s 
Tandem  server. 

Springfield  installed  its  Atex  system  in 
the  late  1980s,  with  some  upgrades 
since.  After  several  ownership  changes 
at  Atex,  said  Tate,  “we  saw  the  handwrit¬ 
ing  on  the  wall  that  we  need  to  be  look¬ 
ing  at  something  more  flexible,  not  pro¬ 
prietary.  We  opted  to  start  with  our  clas¬ 
sified  side.” 

Three  years  ago,  when  it  was  “top 
dog”  among  Gannett  papers,  said  Tate, 

SB  was  a  “very  sound”  decision  for  his 
paper.  The  News-Leader's  SB  classified 
system  “is  holding  its  own,”  said  Tate, 
who  recalled  “some  rough  times  with 
[SB]  early  on  . . .  getting  some  installa¬ 
tion  issues  resolved.” 

Tate  said  he  couldn’t  remember  the 
last  time  he  had  a  production-side  prob- 


Turn  dockless  locations  into  profit 
boosting  opportunities  with  Speed-Lift! 

•  Use  where  Truck  Height  Docks  are  not 
Feasible  or  Cost  Too  Much 

Q.  •  Faster  Loading  &  Unloading 

•  Dependable  &  Safe 

•  Use  Outside, Inside, 
Anchored  or  Mobile 


Handling  Equipment  inc 
8  Aviator  Way 
Ormond  Beach,  FL  32174 
Fax:  904-677-0022 
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lem  with  the  Tandem  server  or  the 
third-party  pagination  software  provided 
by  SII,  and  he  knew  of  no  problems  in 
the  link  between  the  paper’s  IBM 
AS40O-based  billing  system  and  SB  ad 
system  (responsibility  of  the  business 
side’s  own  technical  staffer). 

The  process  began  in  February  1994 
and  received  accelerated  approval  that 
July,  said  Tate,  because  it  showed  a  good 
return  on  investment.  With  the  new  ad 
system  up  and  running  by  fall,  the  Atex 
system  was  free  to  handle  only  editorial 
tasks. 

But  that  Atex  system  was  incompati¬ 
ble  with  the  paper’s  growing  PostScript 
production,  which  included  Multi-Ad 
and  QuarkXPress  display  ads.The  pro¬ 
prietary  system  “was  barring  us  from 
true  total  pagination,”  said  Tate. 

After  having  let  some  upgrades  slide 
over  the  years,  he  explained,  bringing 
the  Atex  system  to  the  point  where  it 
“would  be  able  to  deal  with  PostScript 
was  very  cost  prohibitive.” 

Tate  could  “not  really  say  anything 
bad  about  Atex,”  noting  that  “they’ve 
been  really  responsive”  and  that  the 
paper  never  adequately  invested  in 
the  upgrades  and  repairs  that  could 
have  “built  the  integrity  of  the  Atex 
side  . . . .  ” 

But  while  “it  was  a  good  relationship” 
with  Atex,  he  conceded  that  “it  hurt  us 
in  the  long  run.”  Tate  said  it  was  decided 
to  “start  from  scratch  in  a  more  friendly 
environment,”  looking  at  newer  front 
ends  using  XPress.  Q-Integrators, 
London,  Ontario,  began  “a  slow  phase- 
in”  of  the  Quark  Publishing  System  last 
July. 

The  daily  and  most  of  the  Sunday 
paper  are  “100%  paginated  now,”  said 
Tate. 

Calling  his  new  system  “an  absolute 
dream,”  the  prepress  manager  acknowl¬ 
edged  that  ftom  a  production  perspec¬ 
tive,  he  was  “very  skeptical ...  it  would 
go  off  as  smooth  as  it  has.” 

Among  other  things,  Tate  was  con¬ 
cerned  that  the  Canadian  integrator 
could  not  offer  the  needed  support.  But 
with  the  old  system  now  headed  out 
the  door,  he  praised  Q-Integrators  as  a 
“fantastic”  small  company  that  has 
installed  systems  at  numerous  papers  of 
different  sizes. 

“It  was  the  smoothest  integration  I’ve 
ever  seen,”Tate  said,  citing  Q’s  “profi¬ 
cient  scheduling”  using  a  Gant  produc¬ 
tion-flow  chart  and  the  integrator’s 
training  of  the  production,  newsroom 


and  photography  staffs  that  came  off 
“without  a  hitch.” 

“We  probably  would  have  gone  with 
SII  on  the  front-end  side  for  the  news¬ 
room  as  well,  except  SII  kind  of  fell 
from  grace  because  of  some  of  the 
install  problems  we  had,”  said  Tate. 
“Basically  they  were  a  shoo-in  until  the 
classified. ...” 

In  the  end,  however, Tate  said  “it 


worked  out  just  as  well.”  The  News- 
Leader  is  “real  happy  with  the  news¬ 
room”  on  QPS,  and  the  SB  classified  “is 
a  piece  of  cake,”  paginating  liner  ads 
with  the  software  from  Australia’s 
Pongrass  Newspaper  Systems  and 
importing  larger  display  ads  through  an 
OPI  server. 

Yet  even  output  seemed  threatened. 
The  choice  of  well-regarded  Hyphen  for 


For  Years,  Our  Customers 
Said  Wd  Ought  To  Build 
One  Of  These  Ourselves. 

So  We  DM. 

Introducing  the  DGM-450. 

Built  exclusively  by  Dauphin  Graphic 
Machines,  Inc.  -  the  sin^e  width 
specialists.  Stand  alone  or 
stacked  four-high  with  a 
rated  speed  of  50,000 
impressions  per  hour. 

It’s  about 
time. 


Field  Service  •  Parts 
Emergency  24  Hour  Service 
Distributor  for  Flncor  Press  Drives 


Damdii  C^mpldc  Madnes,  hic. 


P.  O.  Box  573 
Elizabethville,  PA  17023 
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Upgrading 
Storage  Tanks 


Sun  Sparc-based  RIPs  and  OPI  was  an 
easy  sell  at  the  time.  But  later,  Hyphen 
went  out  of  business. 

Seeing  a  probable  dead  end  for  its  soft¬ 
ware  RIP  development,  the  paper  and 
Autologic  Information  International  Inc. 
created  a  “five-year  plan”  to  gradually 
move  off  Hyphen  gear  and  output 
through  An  systems. 


CLASSIFIED 

DISPLAY 

INTERNET 

PC  Spftware 
solutions 
designed  for 
your  specific 
needs 


GRqPHX 

PUBLISHING  SYSTEMS 

Visit  us  at 
America  East  ‘97 
Booths 
#F45  &  F46! 

444  East  Susquehanna 
Allentown.  PA  18103 
Phone:  (610)  797-5515 
Fax:  (610)  797-8740 

Call  Today  For 
More  Info  or  Demo! 


Newspapers  with  older  under¬ 
ground  storage  tanks  should  take 
steps  now  to  comply  with  federal  stan¬ 
dards  that  kick  in  at  the  end  of  next  yeai* 
the  Los  Angeles  Times'  manager  for  safe¬ 
ty  and  environmental  affairs  warns. 

By  Dec.  22,  1998,  all  businesses  with 
underground  storage  tank  systems 
(USTs)  installed  before  1988  must  ensure 
that  the  tanks  have  protection  against 
spills,  overfill  and  corrosion. 

There  are  many  reasons  to  act  now 
rather  than  to  wait,  Los  Angeles  Times 
safety  and  environment  manager  A1  Perez 
told  the  Newspaper  Association  of 
America’s  recent  Newspaper  Operations 
SuperConference  in  Orlando,  Fla. 

Among  those  reasons  Perez  cites: 

♦  Newspapers,  which  typically  main¬ 
tain  underground  fuel  tanks  for  their 
delivery  fleets,  may  discover  leaks 
already  exist. 

♦  Newspap)ers  that  miss  the  deadline 
may  not  qualify  for  certain  typ)es  of  insur¬ 
ance  on  the  USTs. 

♦  “Come  1998,”  Perez  told  the 
SupjerConference,  “customer  demand  for 
contractors  to  upgrade  USTs  will,  as  you 
might  expect,  be  high,  and  you  may  not 
be  able  to  find  a  qualified  contractor.” 

♦  Finally,  state  funds  to  finance  low- 
cost  loans  for  UST  upgrades  may  be 
depleted  as  the  deadline  closes. 

According  to  the  U.S.  Environmental 
Protection  Agency  regulations,  USTs 
must  be  up)graded  to  protect  against 
spills  by  installation  of  a  catchment 


basin.  As  protection  against  overfill,  the 
underground  tanks  must  have  at  least 
one  of  the  following:  automatic  shut-off 
device,  overfill  alarm  or  ball  float  valve. 

Among  options  to  meet  EPA  corrosion 
standards,  businesses  can  install  tanks 
made  of  noncorrodible  material  such  as 
fiberglass;  they  can  coat  or  line  steel 
tanks  with  corrosion-resistant  or  noncor¬ 
rodible  material;  or  they  can  add  cathod¬ 
ic  protection,  an  electronic  system  that 
disrupts  the  electrochemical  changes 
that  cause  corrosion. 

Upgrading  costs  can  vary  widely,  Perez 
said. 

At  the  Times,  the  cost  of  up>grading  to 
fiberglass  two  USTs  that  serviced  emer¬ 
gency  generators  cost  about  $45,000,  he 
said. 

On  the  other  hand,  he  noted,  the  cost 
of  cleaning  up  after  an  environmentally 
damaging  spill  or  leak  “may  very  well 
turn  out  to  be  a  multimillion-doUar  reme¬ 
diation  project.” 

Perez  recommends  getting  a  consul¬ 
tant  to  oversee  the  project,  someone 
capable  of  assessing  the  qualifications  of 
a  contractor  and  sup)ervising  the  work 
closely. 

“As  we  get  closer  to  December  1998, 
you’re  going  to  see  there  is  going  to  be  a 
lot  of  marginal  contractors  out  there,” 
Perez  said. 

“They  are  seeing  the  demand  for  these 
kind  of  contractors.” 

—  Mark  Fitzgerald 


IHT  Printed 
In  Malaysia 

UTUSAN  MELAYU  (MALAYSIA) 
Berhad,  Kuala  Lumpur,  last  week 
became  the  13th  print  site  for  the 
International  Herald  Tribune,  which 
said  it  “exp)et'ts  to  significantly  increase” 
circulation  in  Malaysia. 

The  publisher  of  the  Bahasa-language 
daily  Utusan  Malaysia  and  a  range  of 
p)eriodicals  handles  IHT  printing  and  dis¬ 
tribution  throughout  the  country. 

Utusan  Melayu  also  has  interests  in 
advertising,  commercial  binding,  screen 
printing  and  audio  production. 


1 

Press  Totalizing  System 

Quipp  Systems  announces  its  new  PC -based  production  management 
tool.  Control  pressroom  and  mailroom  waste  with  this  affordable  system. 
This  MS  Windows*-based  program  uses  Microsoft  Access®  or  SQL 
Server®  databases.  Systems  can  be  supplied  with  single  computer  or 
client/server  configurations. 

Quipp  Systems^  Inc. 

4800  NW  157  St. 

Miami,  FL  33014 

Tel:  (305)  623-8700  •  Fax:  (305)  623-0980 
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Technology,  Production 
Managers  On  The  Move 


Dallas  Morning 
Neu’s  production 
director  FRANK 
TYLER  was  pro¬ 
moted  to  produc¬ 
tion  \ice  presi¬ 
dent. 

Tyler  has  served 
the  Morning 
Neu’s  in  many 
production  assign¬ 
ments  since  join¬ 
ing  the  paper  30 
years  ago  as  a 
printer-machinist. 
He  was  named  production  manager  in 
1984  and  production  director  in  1994. 

BILL  TONER,  former  operations  vice 
president  at  Gaimett  Media  Technology 
International,  was  named  chief  informa¬ 
tion  officer  of  Central  Newspapers  Inc., 
Indianapolis. 

In  his  new  role, Toner  functions  as 
the  internal  consultant  for  technology 
issues  and  serves  as  a  “clearinghouse  for 
ideas.” 

Announcing  the  appt>intment,  CNI 
chief  executive  Louis  A.  Weil  said  Toner 
will  work  with  all  “CNI  management 
teams  and  users  to  ensure  that  fast¬ 
changing  business  technology  needs  are 
met  and  that  course  corrections  in  strat¬ 
egy  are  made  as  needed.” 

Toner  is  based  in  Phoenix,  where  CNI 
publishes  the  Arizona  Republic  and 
Arizona  Business  Gazette.  In  addition 
to  its  recently  acquired  Alexandria  (La.) 
Daily  Town  Talk,  the  company  publish¬ 
es  the  Indianapolis  Star,  Indianapolis 
News,  Muncie  Star  Press  and  several 
smaller  Indiana  newspapers. 

In  20  years  with  the  Garmett  Co., 
Toner  spent  five  years  directing  techni¬ 
cal  support  for  the  company’s  News¬ 
paper  Division  and  another  five  years 
directing  its  Advanced  Systems  Lab 
before  taking  his  post  at  GMTI  in  1995. 
Before  serving  as  new  business  develop¬ 
ment  director  for  Kodak's  former  Atex 
division  in  1984,  he  served  as  systems 
director  for  the  USA  Today  plaiming 


gtoup.  From  1976  to  1979  he  was  at 
Gannett’s  Wilmington,  Del.,  News 
Journal  as  director  of  systems  and  engi¬ 
neering  and  later  as  assistant  production 
director. 

Toner  earlier  worked  for  General 
Automation/Tal-Star  Newspaper  Systems 
and  for  an  engineering-design  firm  for 
10  years. 

At  the  Akron  Beacon  Journal,  informa¬ 
tion  systems  director  ROBERT  TIGEL- 
MAN  was  promoted  to  information 
technology  vice  president,  overseeing  all 
functions  of  the  newly  named  IT  depart¬ 
ment,  including  introduction  of  pagina- 


FOX  VALLEY  PRESS,  the  Plainfield,  lU., 
subsidiary  of  Copley  Press  Inc.,  will 
soon  begin  printing  two  more  newspa¬ 
pers:  La  Raza,  the  Spanish-language 
weekly  in  Chicago,  and  the  Midwest  edi¬ 
tion  of  Int<estor’s  Business  Daily. 

Fox  Valley  currently  prints  Copley  News¬ 
papers’  four  dailies  and  two  weekly  news¬ 
paper  groups  at  its  Fox  Valley  facility;  the 
Beacon-News-,  Courier-News-,  Herald- 
News-,  News-Sun-,  Sun  Publications;  and 
Star  newspapers.  Copley  Press  is  the  par¬ 
ent  company  of  Copley  New^>apers. 

La  Raza  was  scheduled  to  begin  print- 


tion  systems  and  the  transition  of  the 
paper’s  general  ledger,  accounts  payable 
and  purchasing  functions  to  Kni^t- 
Ridder’s  new  shared  services  center  in 
Miami. 

With  Knight-Ridder  since  1973, 
Tigelman  started  in  Miami  as  corporate 
data  processing  consultant.  An  Aluon 
native,  he  transferred  to  his  home  town 
three  years  later  as  data  processing  man¬ 
ager. 

Peoria,  YB.,  Journal  Star  building  manag¬ 
er  PAUL  BULLOCK  was  appointed  pro¬ 
duction  manager  at  the  paper,  where  he 
has  worked  since  1975. 


ing  at  Copley  March  5.  The  tabloid  runs 
80  pages  weekly,  with  an  audited  paid 
circulation  of  50,000.  Copley  also  will 
print  La  Roza's  Hispanic  total  market 
coverage  product,  which  reaches  an 
additional  1(X),000  households. 

The  40plus  page  Investor’s  Business 
Daily  begins  printing  its  35,0(X)-copy 
Midwest  edition  at  Copley  on  May  12. 

“We’re  pleased  that  two  such  strong 
newspapers  have  chosen  us  to  print 
their  product,”  said  Art  Wible,  president 
of  Fox  Valley  press  and  publisher  of 
Copley  Northern  Illinois  Newspapers. 


“THE  MIGHTY  STAPLE” 


IN-LINE  STAPLING  IS  THE  FASTEST, 

THE  MOST  ECONOMICAL  AND 
THE  CLEANEST  METHOD  OF 
BINDING  A  PRODUCT 
AT  FULL  PRESS  SPEED 

STITCHERS  CUSTOM  DESIGNED  FOR  ALL  WEB  FOLDERS 


FOR  FURTHER  INFORMATION  PLEASE  CALL 
MOTTERSTITCH  CO.  /  P.O.  BOX  553  /  504  NORTH  MAIN  STREET 
LANOKA  HARBOR,  NJ  08734  /  TELEPHONE:  609-693-6262 
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\fendors’ 

Appointments 


Former  Charlotte  Observer  advertising  vice  presi¬ 
dent  BILL  McNEY  was  appointed  media  products 
genera!  manager  at  SoftAd  Inc.,  Mill  Valley,  Calif., 
where  he  is  responsible  for  development,  market¬ 
ing  and  distribution  of  Media  SalesExcelerator  ad 
sales  software. 

GARY  DISHMAN  joined  Total  Mailroom  Systems 
Inc.,  Brook  Rark,  Ohio,  as  Western  regional  sales 
manager.  Based  in  Irvine,  Calif.,  he  is  also  responsi¬ 
ble  for  sales  in  Carrada. 

Before  joining  TMSI,  Dishman  was  production 
manager  for  Gannett  Co.’s  Hawaii  Newspaper 
Agency.  He  earlier  worked  for  Hall  Processing 
Systems,  whose  employees  formed  TMSI. 

ROGER  O.  TAYLOR  joined  Pitman  Co.,Totowa, 
N.J.,  as  Southwest  region  newspaper  manager, 
based  in  Kansas  City.  Formerly  Western  region  sales 
vice  president  at  LogEtronics  Corp.,Taylor  also 
served  as  Eastern  Division  manager  for  DS  America. 

Machine  Design  Service  Inc.,  Denver,  promoted  sys¬ 
tems  designer  and  design  draftsman  TIM  DUDLEY 
to  central  U.S.  sales  manager. 

Base-Line  Inc.,  the  graphic  arts  supplies  maker  in 
Aubum,Wash.,namedyO/fA^/l  HOLDING  presi¬ 
dent  and  chief  operating  officer.  The  former  chief 
financial  officer  for  Vectra  Technologies  Inc.  has 
experience  in  operations,  planning,  maiketing, 
finance,  and  mergers  and  acquisitions. 

GMA,  Bethlehem,  Pa.,  promoted  TOM  STUART  to 
national  sales  manager  for  newspaper  packaging 
and  distribution  systems.  He  continues  his  respon¬ 
sibility  for  directing  GMA  sales  in  the  south-central 
U.S.  and  remains  at  GMA’s  Birmingham, Ala.,  office. 

Stuart  moved  to  GMA  in  1991  from  the  Hall 
company,  where  he  spent  1 1  years  as  an  applica¬ 
tions  engineer,  project  engineer  and  Southwest 
sales  manager  with  additional  res|X)nsibility  for 
Australia  and  New  Zealand. 

Cascade  Systems  Inc., Andover,  Mass.,  appointed 
GEORGE  FARNHAM  as  its  OEM  sales  manager. 
Famham  had  been  U.S.  sales  director  at  Archetype 
and  earlier  worked  for  Agfa  and  DuPont. 

K.  LINN  MACDONALD,  president  and  CEO  of 
Noranda  Forest  Products  Inc.,  and  DOt/G  W.G. 
WHITEHEAD,  president  and  CEO  of  Fletcher 


Challenge  Canadi  Ltd.,  were  elected  chairman  and 
vice  chairman,  respectively,  of  the  Canadian  Pulp 
and  Paper  Association. 

DOTTIE  BUTLER  was  appointed  professional  ser¬ 
vices  vice  president  for  the  media  consulting  firm 
Management  Process  Integrators  Inc.,  Scottsdale, 

Ariz.  She  is  responsible  for  new  business  develop¬ 
ment,  consulting  and  managing  large  projects. 

Originally  a  manager  in  newspaper  editorial  and 
advertising  departments,  Butler  became  senior  vice 
president  of  operations  at  USA  Today,  providing 
strategic  technical  direction  in  satellite  communica¬ 
tions,  printing  and  advertising  and  editorial  sys¬ 
tems.  More  recently,  she  was  a  publishing  industry 
management  consultant  at  A.T.  Kearney,  an  EDS 
company,  and  at  Information  Consulting  Inc. 

Publishing  Business  Systems,  Des  Plaines,  Ill., 
tapped  the  newspaper  industry  to  fill  two  new 
management  posts,  naming  CHERYL  PALMER 
client  services  director  and  MARK  BURRELL 
applications  support  director.  At  the  same  time, 
client  services  vice  president  JOE  CARDOSI 
moved  into  the  newly  created  post  of  customer 
sales  vice  president,  ensuring  that  clients  are  kept 
up  to  date  on  all  PBS  products  and  services. 

After  working  13  years  at  newspapers,  including 
the  Des  Moines  Register  and  Denver  Post,  Palmer 
joined  PBS  from  the  Press-Enterprise,  Riverside, 

Calif.,  where  her  duties  included  client  implemen¬ 
tation,  hardware  staging  and  configuration,  adminis¬ 
tration  and  consulting.  She  recently  completed 
overseeing  the  paper’s  installation  of  an  advertising 
management  product  from  PBS. 

A  former  programmer  and  systems  manager, 

Burrell  most  recently  worked  for  Thomson 
Newspapers,Toronto,  overseeing  its  help  desk,  con¬ 
versions  and  hardware  staging  in  connection  with 
installation  of  PBS’s  advertising  and  circulation 
management  appli¬ 
cations.  At  his  new 
post,  he  heads  the 
support  center  and 
its  new  team  of  sys¬ 
tems  maintenance 
professionals  and 
manages  training, 
conversions, 
documentation  and 
software  distribu¬ 
tion.  Cheryl  Palmer  Mark  Burrell 
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Newspaper  Handling  Systems 


■  stacking  ■  Wrapping  ■  Strapping 
■  Conveying  ■  Controls 


For  The  Best  Call! 


Quipp  Systems,  Inc. 

4800  N.W.  157th  Street 
Miami,  FL  33014-6434 
Phone:  (305)  623-8700 
Fax:  (305)  623-0980 


DecLink 

Who  would  have  believed  pagination 
could  be  made  so  user  friendly? 

The  latest  innovation  coming  soon  from 


auiPff 


ENGINEERING, 


Discover  the  Global  advantage. 

When  buying  or  selling  Quality  used 
newspaper  presses.  Global  has  solutions 


that  make  it  easy  and  affordable  - 
from  planning  to  printing. 


Publishing  Systems.  Inc. 

CONTACT  US  TODAY  FOR  MORE  INFORMATION 
1-800-526-5752  (USA)  /  ■•^44  (0)  1634  291293  (Europe) 
Web  Site:  http://www.ceengineering.com 


Your  single  source  for  tools  to  increase  your  ad  revenue. 


Ad-Builder*  &  SCAN“-Timely  art,  photos  and  ideas  for 
newspapers  ♦  Multi-Ad  Creator*-The  industry  standard 
for  efficient  ad  layout  4  ReCAS*  &  Cashline-Marketing 
information  &  co-op  recovery 


Bringing  you  the  future  of  advertising  today. 


GLOBAL  PRESS  SALES  \  \  hkr^Multi-Ad  Services,  Inc. 

270  Davidson  Avenue  •  Somerset.  NJ  08873  1  I  iTonuu  riBtu>A)iiar  nriua  oanri.  ii  eieiK.ieaR 


270  Davidson  Avenue  Somerset,  NJ  08873 
908  560  9364  fax  908  560  9422 


Integrated  editorial,  classified  and  pagination 
solutions  for  both  PC  and  Macintosh  platforms. 


mdS 


^  ^  1720  W.  Detweiller  Drive,  Peoria,  IL  61 61 5-1 695 

1-800-245-9278  •  Visit  our  Web  site  at  http://www.multi-ad.com 


INSERT  WITHOUT  INJURY 

The  EZ  Loader  automatically  raises,  lowers  and 
HPI  rotates  to  keep  the  work  closer  to  the  worker, 
_  _ cutting  backstrain  and  fatigue. 

J.  ^  ,,  ,, 

■  Preferred  by  more 

Newspapers  for  loading  inserts. 


*  *  Fnwiom  ay»lOT  InligfWoil 

*•  •  •  *  wtm.  MiiliNrindJMM.1  •  31S-722ei00 


(^toduct  and  Services  Directorv  Schedule 

April  1 9  •  Moy  24  •  Ajne  28  •  July  26  •  August  1 6  •  September  1 3  •  October  1 8  •  November  1 S  •  December  6 
To  odvertise  here,  coll  (21 2)  6754380  exL  1 72 


IN  BRIEF 


New  NNA  chief 

The  NNA  HAS  a  new  CEO. 

Kenneth  B.  Allen  has  been  named  executive  vice  presi¬ 
dent  and  CEO  of  the  '^^ational  Newspaper  Association,  suc¬ 
ceeding  Tonda  E  Rush,  who  resigned  effective  June  1 . 

Allen  spent  10  years  with  the  Information  Industry 
Association,  first  as  vice  president  for  governmental  relations 
and  later  as  president.  Earlier,  he  worked  at  the  U.S.  Office  of 
Management  and  Budget  as  a  senior  policy  analyst. 

Allen  will  join  the  4,000-member  community  newspaper 
organization  on  March  3. 

Science  writer  wins 
Reuters  fellowship 

STEVE  MIRSKY,A  science  and  health  writer, has  been 
awarded  the  Reuter  Foundation  Fellowship  in  Medical 
Journalism  at  Columbia  University’s  Graduate  School  of 
Journalism. 

During  the  spring  semester,  Mirsky  plans  to  explore  the 
implications  of  using  evolutionary  or  Darwinian  theory  to 
explain  and  combat  new  and  resurgent  diseases,  such  as 
tuberculosis,  which  have  become  increasingly  resistant  to  cur¬ 
rent  antibiotics.The  award,  established  last  year,  is  one  of  two 
fellowships  supported  by  the  Reuter  Foundation  at  Columbia 
and  at  the  University  of  Oxford,  England. 

Group  promotes 
media  diversity 

Eight  journalism  and  communications  organizations 
in  the  San  Francisco  Bay  area  have  formed  the  Media 
Diversity  Circle  to  “raise  awareness  and  understanding  of 
diverse  communities,”  according  to  Ed  Vargas  of  Latinos  in 
Communications. 

Helen  Zia  of  the  Asian  American  Journalists  Association, 
another  member,  said  other  issues  will  include  the  hiring  and 
promotion  of  minority  journalists  and  media  coverage  of 
racial  and  ethnic  groups,  women,  lesbians  and  gays. 

“We  hof>e  to  speak  out  against  inappropriate  media 
images  that  foster  stereotypes  about  our  communities,”  added 
Betsy  Bayha  of  the  National  Lesbian  and  Gay  Journalists 
Association. 

Other  MDC  members  include  the  Society  of  Professional 
Journalists,  the  Maynard  Institute  for  Journalism  Education, 
Bay  Area  Black  Journalists  Association,  Association  of  Women 
in  Communications,  and  the  Center  for  Integration  and 
Improvement  of  Journalism.  —  M.L.  Stein 

Times  Co.  dividend 

The  new  YORK  Ttmes  Co.  declared  a  regular  quarterl)' 
dividend  of  15t  per  share  on  Class  A  and  Class  B  com¬ 
mon  stock.The  dividend  is  payable  on  March  21  to  share¬ 
holders  of  record  as  of  March  4. 

A  regular  quarterly  dividend  of  $1,375  per  share  on  the 
5.5%  cumulative  prior  preference  stock  w’as  also  declared, 
payable  April  1  to  shareholders  of  record  as  of  March  4. 


.STQCKQUOTES 


E6PP  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 

U.S. 

3/4/97  Z/29/97 

3/E/96 

A.H.  Belo  Corp.  (NY) 

38.250 

37.375 

35.000 

American  Media  Inc.  (NY) 

5.750 

5.750 

3.875 

Central  Newspapers  Inc.  (NY) 

45.750 

46.625 

36.750 

Dow  Jones  &  Co.  Inc.  (NY) 

42.750 

39.750 

40.375 

Gannett  Co.  Inc.  (NY) 

79.250 

81.625 

69.250 

Gray  Comm.  Sys.  (NY) 

19.125 

19.875 

19.375 

Harte-Hanks  Comm.  (NY) 

25.875 

26.500 

21.250 

Hollinger  International  (NY) 

10.500 

10.625 

10.875 

Knight-Ridder  Inc.  (NY)# 

40.000 

40.000 

34.750 

Lee  Enterprises  Inc.  (NY) 

23.500 

23.875 

21.375 

McClatchy  Newspapers  Inc.  (NY)***  24.375 

25.125 

18.600 

Media  General  Inc.  (AM) 

31.000 

29.625 

37.875 

New  York  Times  Co.  (AM) 

44.000 

44.375 

28.250 

Providence  Journal  (NY)# 

32.000 

N/A 

Pulitzer  Publishing  Co.  (NY)** 

48.625 

48.750 

38.906 

E.W.  Scripps  Co.  (NY) 

35.500* 

36.125* 

26.961* 

Times  Minor  Co.  (NY) 

52.250 

51.875 

35.375 

Tribune  Co.  (NY)# 

38.875 

41.000 

34.125 

Washington  Post  Co.  (NY) 

346.125 

347.250 

293.000 

1  *  Adjustment  to  reflect  receipt  of  1 .16  shares  of  Comcast  for  each 

j  share  of  E.W.  Scripps  as  of  1 1/1 3/96 

:  **  Adjusted  for  4-for-3  stock  split  as  of  1 1/1/96 

j  ***  Adjusted  for  5-for4  stock  split 

j  #  Merged  with  A.H.  Belo  as  of  2/19/97  -  $32.14  in  cash  or  0.8652  sh  BLC 

1  #  Adjusted  for  2-for-1  stock  split 

Non>U.S. 

3/4/S7 

2/2S/97 

d/m 

I  Hollinger  Inc.  (a) 

12.600 

13.550 

11.125 

I  News  Corp.  Ltd.  (c) 

21.125 

21.875 

23.000 

j  Pearson  Ltd.  (b) 

7.750 

7.640 

6.890 

1  Quebecor  Inc.  Class  A  (a) 

25.400 

25.400 

22.750 

I  Reuters  Holdings,  ADR  (c) 

63.375 

65.438 

66.313 

i  Southern  Inc.  (a) 

20.950 

20.950 

15.625 

i  Thomson  Corp.  (a) 

30.505 

28.350 

20.750 

1  Torstar  Corp.  (a) 

;  (a)  Canadian  dollars 

I  |b)  British  pounds 

i  (c)  U.S.  dollars 

:  Source:  Schroder  Wertheim  &  Co.  Inc. 

36.300 

36.750 

23.750 
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THE  FUTURE 

Of  Advertising 

JUST  Got 

A  Whole 

NEW  Name 


Gog 


MEDIAPASSAGE 


http://www.amnewsnet.com 
1  800  697  1221 


INTERACTIVE  COMMUNICATIONS 


BY  MARK  FITZGERALD 


Web  Cash  Lies 
In  Entertainment 


Bread  AND  circuses  —  not  hard 

news  —  will  be  essential  to  the  long¬ 
term  success  of  online  newspapers, 

New  York  Times  Co.  senior  vice  presi¬ 
dent  Len  Forman  says. 

Forman  told  the  recent  Interactive  Newspapers 
’97  conference  in  Houston  that  the  World  Wide 
Web  audience  simply  is  not  big  enough  to  support 
online  newspapers  yet  —  and  news  alone  won’t 
grow  the  cyberspace  market  enough. 

“We  need  a  bigger  customer  base,”  Forman  said. 
“It’s  easy  to  forget,  because  of  all  the  hype,  that  less 
than  10%  have  access  to  the 
Internet  —  and  of  those  a 
good  percentage  use  the  Web 
at  work  where  they  have 
higher  speed  computers.” 

The  key  to  bigger  online 
audiences?  Entertainment, 
Forman  said. 

“No  matter  how  much  we 
may  desire  it,  news  is  not 
going  to  be  the  core  driver  in 
the  online  world.  Unless  we  see  the  market  size 
that  entertainment  can  drive,  it’s  unlikely'  we  are 
going  to  see  the  numbers  we  need.” 

Forman  framed  his  talk  to  the  interactive  news¬ 
paper  executives  as  a  warning  that  the  newspaper 
industry’s  head  start  in  the  online  world  will  not 
last  unless  it  changes  the  way  it  presents  itself  in 
cyberspace.  “The  biggest  threat,”  Forman  said,  “is 
the  nature  of  the  medium  itself  —  it’s  a  superb 
direct  marketing  vehicle.” 

Right  now,  Forman  argues,  the  clutter  and  noise 
of  this  still-emerging  medium 
helps  newspapers,  which  virtually 
own  the  classified  ad  franchise. 

However,  as  auto  dealers,  real 
estate  agencies  and  retailers  get 
their  act  together,  the  newspaper 
industry’s  leadership  position  will 
be  severely  tested,  Forman  sug¬ 
gested. 

“The  vertical  segmenters,  the 
micro-segmenters,  have  a  very 
good  chance  of  dominating  this 
world,”  Forman  said. “Meanwhile, 
the  aggregators  —  Yahoo!,  Lycos, 
etc.  —  will  thrive  because  the 
micro-segmenters  will  need 
them.” 

These  big  aggregators  will  push 


"No  matter  how  much  we 
may  desire  it  news  is  not 
going  to  be  the  core  driver 
in  the  online  world." 

—  Len  Forman,  New  York 
Times  Co.  senior  v.p. 


New  York  Times 
Co.  exec  says 
fun  —  not  news 
—  will  pay  the 
freight  of 
Weh  services 


down  cost-per-ihousand  (CPM)  rates,  and  the  result 
will  be  “not  a  fast  death,  but  a  slow  death  —  the 
death  of  a  thousand  cuts,”  Forman  said.  The  threat, 
he  said,  is  not  so  much  to  the  newspaper  itself  — 
“Nothing  will  ever  beat  print  on  paper  for . . .  effi¬ 
ciently  delivering  ad  messages,”  he  said  —  but  to 
the  potential  riches  many  envision  for  online 
papers.  But  for  newspapers  to  cash  in  on  new 
media,  they  “will  either  have  to  pull  the  plug  —  or 
commit  to  win,”  he  said. 

Newspapers  will  have  to  do  business  differently 
online,  Forman  warned. 

One  necessary  change:  Stop  tying  online  newspa¬ 
pers  to  the  deadlines  of  daily  journalists.  Another. 
Overcome  the  reluctance  to  align  with  local  com¬ 
petitors.  And  perhaps  most  important,  Forman  said, 
newspapers  must  give  a  little  on  branding. 

“To  some  extent  we  will  need  to  cannibalize 
ourselves,”  Forman  said. 

Finally,  he  said,  newspapers  must  understand  this 
is  going  to  be  a  long  game. 

“We  need  time,”  he  said.  “We  need  to  be  patient.” 


MediaNews 
Online  Unit 

After  taking  a  long  wait-and-see  position  on 
new  media,  William  Dean  Singleton’s  MediaNews 
Group  plans  to  form  a  separate  division  to  extend  the 
online  efforts  of  its  newspapers. 

The  unit  will  be  based  in  Denver,  home  of  corporate 
headquarters  and  of  the  flagship  Denver  Post. 

“To  date,  we  have  made  relatively  small  investments 
in  Internet-related  projects,  but  we  are  now  convinced 
that  the  time  is  approaching  quickly  when  Internet 
commerce  will  become  a  viable,  financially  successful 
part  of  our  business,”  said  Singleton,  president  and  CEO 
of  MediaNews,  the  nation’s  15th  largest  newspaper 
group,  whose  18  dailies  sell  879,000  papers  daily. 

The  move  is  something  of  a  turnaround  for  Singleton, 
who  as  recently  as  November  called  the  threat  of  inter¬ 
active  services  “something  of  a  big  myth.”  At  a  New  York 
financial  conference,  Singleton  said  the  online  business 
“is  a  long  way  from  getting  into  our  pockets.” 

Named  to  run  the  new  unit  was  Peter  Bernhard,  41, 
president  and  publisher  of  the  Alameda  Newspaper 
Group,  the  second  biggest  unit  in  MediaNews  after  the 
fbsf.  Appointed  to  replace  him  was  R  Scott  McKibben, 
43,  who  departs  as  publisher  of  the  Topeka  Capital- 
Journal  in  Kansas. 
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INTERACTIVE  COMMUNICATIONS 
BY  STEVE  OUTING 


Legality  Of  E-Mail 
Service  Questioned 


Anew  e-mail  delivery  ser¬ 
vice  that  allows  Internet 
users  to  “subscribe”  to  any 
Web  page  and  have  it 
delivered  to  their  e-mail 
box  —  for  free  —  is  the  latest  spin  on 
“push"  online  content  services.  But  is  it 
permitted  under  copyright  law? 

Several  copyright  and  intellectual 
property  attorneys  say  probably  not, 
while  the  executive  in  charge  of  the 
project  —  also  a  lawyer  —  says  there  is 
no  harm  done  to  publishers  who  hold 
the  copyright  on  content  distributed  by 
the  new  service. 

The  service,  introduced  last  month  by 
New  York-based  U.S.  Interactive,  is  called 
Digital  Bindery’.  It  copies  content  from 
Web  sites  around  the  world  and  then 
sends  that  material  to  its  own  sub¬ 
scribers.  It  does  not  request  permission 
of  the  copyright  holders  to  do  this. 

Digital  Bindery  is  a  significant  depar¬ 
ture  from  other  “push”  publishing  mod¬ 
els  that  have  emerged  in  the  last  year. 
Previously,  Web  publishers  controlled 
the  push  delivery  of  their  own  copy¬ 
righted  material  to  subscribers.  But 
now.  Digital  Bindery  is  attempting  to 
insert  itself  as  a  middleman  between 
the  publisher  and  consumer. 

The  service  can  be  used  to  subscribe 
to,  say,  a  Web  site  columnist.  Each  time  a 
new  column  is  posted.  Digital  Bindery’s 
software  agent  goes  to  the  site,  copies 
the  new  article  and  sends  it  to  those  of 
its  subscribers  who  asked  for  regular 
delivery  of  the  item. 

Each  Bindery'  delivery  arrives  in  an 
“envelope”  that  contains  a  table  of  con¬ 
tents  listing  the  Web  page(s)  enclosed. 
Users  can  “subscribe”  to  multiple  Web 
site  columns,  articles  and  features  (that 
are  published  on  a  consistent  Web  page 
or  URL).The  system  can  even  retrieve 
Web  content  that  requires  a  user  name 
and  password  to  view. 

Theoretically,  the  Bindery’s  free  ser- 

Outing  writes  the  Stop  the  Presses' 
column  on  E&P  Interactive. 
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vice  can  compete  directly  with  publish¬ 
ers  who  maintain  ftee-access  Web  sites 
but  charge  a  fee  to  “push”  or  deliver 
their  copyrighted  material  to  their  own 
subscribers  via  e-mail. 

From  the  consumer  perspective,  the 
Bindery’s  service  isn’t  much  different 
from  that  provided  by  software  pro¬ 


grams  like  Freeloader,  an  off-line  Web 
application  that  Internet  users  configure 
to  download  a  Web  page  that  changes 
regularly.  Freeloader  downloads  a  copy 
of  the  item  to  the  user’s  PC,  saving  the 
user  the  trouble  of  having  to  go  to  a 
specific  Web  site  to  copy  the  file  manu¬ 
ally. 

But  according  to  several  copyright 
and  intellectual  property  attorneys, 
there’s  a  significant  difference  between 
a  service  like  Digital  Bindery  and  client 
software  applications  like  Freeloader. 
The  latter,  according  to  copyright  and 
media  attorney  Sam  Byassee  of  Smith 

(See  E-Mail  on  page  59) 


Archives... 
Classified... 
Today's  news... 

Taking 
it  to 
the  ’Net? 

GO  ON-LINE  - 
with  help  from 
Stauffer  Media 
Systems! 


10..9..8..7..This  spring,  Stauffer  Media  Systems  will  launch  Voyager,  a 
powerful  archiving  system  for  text,  photos,  and  graphics.  Built  on  a  relational  data 
base  with  HTML  formatting.  Voyager  archives  will  be  inherently  Web  ready.  And 
Voyager  can  Web-publish  fully  searchable  classifieds,  too! 

For  smaller  publications,  Stauffer  Media  Systems  now  offers  QUADRANT,  an  on¬ 
line  classified  service  that  maintains  your  newspaper’s  branded  identity,  at  a  very 
reasonable  cost. 

Talk  to  Stauffer  Media  Systems  at  Booth  #F73  at  - 

the  America*East  Conference  to  learn  how  your 
newspaper  can  launch  into  the  electronic  future.  Or, 

contact  your  Stauffer  Media  Systems  representative  p  q  box  1330  Jopitn  mo  64802 
for  more  information.  (4i7)  782-0280 
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INTERACTIVE  COMMUNICATIONS 
BY  MARK  FITZGERALD 


Solo  Strat^y 
Making  Headway 


HEARST  corps  new  media 

approach  —  using  its  Web-building 
capabilities  to  build  relationships 
with  readers,  community  groups  and 
advertisers  —  is  beginning  to  pay 
off,  a  top  executive  told  the  Interactive 
Newspapers  ’97  conference  recently. 

“In  1997,  we  anticipate  our  new  media  revenue 
will  match  our  new  media  costs,”  said  George  Irish, 
Hearst’s  vice  president/group  executive  for  news¬ 
papers. 

That’s  despite  adding  about  100  people  to  the 
new  media  group  —  and 
doing  much  of  the  heavy 
HTML  lifting  in-house,  Irish 
added. 

For  instance,  rather  than 
subscribe  to  one  of  the  many 
emerging  online  directory 
services  commercially  avail¬ 
able,  Hearst  is  building  one 
itself. 

“We  understand  there  are  some  directory  ser¬ 
vices  out  there  that  are  quite  good,  and  we  gave 
very  serious  consideration  to  going  with  some  of 
them,”  Irish  said. 

“When  it  comes  right  down  to  it,  however,  we 
think  we  bring  more  to  the 
party  than  the  vendors  bring 
to  the  party,”  he  added.  “And 
when  you  come  down  to 
negotiations,  that  becomes 
pretty  sticky.” 

Directory  vendors,  Irish 
said,  understandably  believe 
that  the  national  reach  and 
the  sophistication  of  their 
products  should  translate  into 
a  long-term  financial  relation¬ 
ship  with  a  paper.  He  suggest¬ 
ed,  however,  these  vendors 
undervalue  the  local  contri¬ 
bution  of  the  newspaper. 

“I  guess  being  somewhat, 
uh,  greedy,  we’ve  decided  to 
roll  the  dice  and  keep  all  the 
revenues  in  our  coffers,”  Irish 
said. 

A  directory  is  one  of  the 
three  projects  at  the  heart  of 
Hearst’s  new  media  ventures: 
♦  Directory  Center  aims  at 
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building  relationships  with  some  175,000  Houston- 
area  businesses  with  a  service  that  includes  the  fea¬ 
tures  of  an  online  Yellow  Pages,  a  residential  direc¬ 
tory  and  a  new  classified  directory. 

While  it  resembles  commercially  available  elec¬ 
tronic  Yellow  Pages  with  map  features,  restaurant 
menus,  store  features  and  other  interactive  ele¬ 
ments,  Directory  Center  is  intended  to  go  further 
by  involving  a  consumer  beyond  presenting  a  full 
listing.  If  a  user  purchased  a  bicycle,  for  instance, 
the  directory  would  offer  listings  of  bike  clubs, 
trails  and  cycling  events. 

“What  we  want  to  accomplish  with  this  is  much 
broader  than  simply  a  directory,”  Irish  said. 

Directory  Center  launches  at  the  Houston 
Chronicle  later  this  month. 

♦  Community  Self-Publishing  Initiative.  Using  soft¬ 
ware  from  Koz  Inc.  of  Greensboro,  N.C.,  and  cur¬ 
rently  in  beta  testing  at  the  Chronicle,  the  service 
will  provide  an  online  system  and  software  tools  to 
allow  hundreds  of  clubs,  community  organizations 
and  other  groups  to  create  and  update  their  own 
sites  inside  the  Chronicle's  Web  site. 

“This  highly  interactive  database  will  create  new 
subscribers  one  by  one  by  one,”  Irish  said.  It 
launches  in  midyear. 

♦  Shared  software  development  program. 

Launched  recently  at  Hearst’s  Albany,  N.Y.,  Times 
Union,  this  initiative  pursues  major  ad  categories. 

In  Albany,  the  Multiple  Listings  Service  has  down¬ 
loaded  all  its  real  estate  listings  to  the  newspaper’s 
database. A  similar  shared  software  program  is 
under  development  with  automobile  dealers. 

“It  is  positioning  itself  as  the  electronic  source 
for  all  advertising  information  in  the  market,”  Irish 
declared.  “The  money  lies  in  connecting  our  elec¬ 
tronic  technologies  and  databases”  to  the  opportu¬ 
nities  opened  by  this  new,  intensely  local,  highly 
interactive  medium. 

Web  Directory  Sued 
Over  ‘Framed’  Links 

A  WEB  SITE  that  links  to  newspaper  and  magazine 
sites  through  a  “framed”  screen  display  carrying  its 
own  ads  has  been  sued  for  copyright  infringement  by 
the  Washington  fl3Sf,Time  Warner  and  Dow  Jones. 

TotalNews  Inc.  (http://www.totalnews.com)  oper¬ 
ates  a  directory  of  live  links  to  more  than  1,1  (X)  news 
sites  across  the  World  Wide  Web. 


Hearst  expects 
netv  media 
operations 
to  break  even 
this  year 


Hears!  Corp.  expects  new 
media  operations  to  break 
even  this  year,  according  to 
George  Irish,  vice  president/ 
group  executive  for  newspa¬ 
pers,  even  after  adding  about 
100  people  and  doing  much  of 
the  heavy  HTML  lifting  in- 
house. 


INTERACTIVE  COMMUNICATIONS 


When  users  click  on  a  given  news  site, 
like  that  of  the  Washington  Post,  the  site 
appears  in  a  smaller  box  or  “frame”  on 
the  screen  of  theTotalNews  site.  Viewers 
who  are  reading  the  content  of  the  Wash¬ 
ington  Post  online  are  then  constantly 
exposed  to  advertising  positioned  on  the 
surrounding  TotalNews  screen  frame. 

The  plaintiff  publishers  charge  that 
TotalNews  is  generating  ad  revenue 
through  the  illegal  use  of  their  copy¬ 
righted  editorial  content.The  companies, 
which  filed  suit  in  late  February,  are  ask¬ 
ing  a  federal  court  in  New  York  to  order 
TotalNews  to  stop  misappropriating 
their  material.  They  are  also  seeking 
unspecified  damages. 

In  a  statement  issued  to  reporters, 
TotalNews  President  Roman  Godzich 
said  his  company  has  done  nothing 
wrong  and  emphasized  that  he  posts  a 
disclaimer  at  his  Web  site  alerting  readers 
that  the  site  is  not  affiliated  with  the 
news  organizations  whose  links  it  lists. 
He  said  other  Web  site  operators  are 
using  the  same  “frame”  strategy'  to  display 
advertising. 


Microsoft  Endorses 
lAB  Ad  Standards 

The  AGENCY  REPRESENTING  Micro¬ 
soft,  the  World  Wide  Web’s  largest 
advertiser,  has  announced  it  will  support 
the  use  of  the  standardized  banner  ad 
sizes  recommended  earlier  this  year  by 
thej  Interactive  Advertising  Bureau  (TAB). 

The  Anderson  &  Lembke  agency  said 
that,  effective  immediately,  Web  sites  that 
don’t  accept  lAB  size  ads  “will  be  at  a  sig¬ 
nificant  disadvantage  in  the  selection 
process”  that  determines  where  Micro¬ 
soft  purchases  Web  ad  space. 

The  recently  formed  LAB  is  a  profes¬ 
sional  advertising  industry  organization 
designed  to  establish  a  more  orderly 
advertising  environment  across  the 
often-chaotic  Web.  Previously,  the  lack  of 
standardized  ad  sizes  made  it  difficult  for 
national  advertisers  to  quickly  and  easily 
mount  broad  campaigns  requiring  the 
placement  of  the  same  ads  on  lai^e  num¬ 
bers  of  Web  sites. 

LAB  standard  banner  sizes  are  (in  pix¬ 


els);  468x60;  392x72;  234x60;  125x125; 

1 20x90;  1 20x60;  88x3 1 ;  and  1 20x240. 

Internet  Routine 
For  Newsroom 

More  THAN  200  of  the  600  newspa¬ 
per  and  magazine  editors  surveyed 
in  a  new  poll  said  they  or  their  staffers  go 
online  every  day.  Authors  of  the  new 
study  —  Columbia  University  professor 
Steven  Ross  and  the  public  relations  firm 
of  Middleberg  &  Associates  —  say  that’s 
an  increase  of  23%  from  a  similar  poll 
taken  a  year  ago  and  an  indication  that 
the  Internet  is  becoming  a  routine  tool 
for  reporters. 

In  fact,  only  13%  of  the  study’s  respon¬ 
dents  said  they  did  not  have  Internet 
access  in  their  newsroom.The  study  also 
found  that  despite  regularly  using  the 
Internet  for  research  and  e-mail  corre¬ 
spondence,  a  majority  of  editors  ques¬ 
tioned  do  not  like  to  receive  news  releas¬ 
es  via  e-mail.  More  than  half  preferred  to 
received  news  releases  in  paper  format. 
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Ohio-com 

Building  the  best  address  in  Ohio. 

Covering  the  Indians  and  Cavs  as  well  as  college  and 
high  school  sports  from  all  over  Northeast  Ohio. 
Searchable  classifieds,  the  area’s  best  dining  guide, 
entertainment,  travel  and  a  whole  lot  more. 

For  more  information  about  Ohio.com 
contact  Michael  Carmean  at: 
carmeantffiinfi.net  or  330-253-9524 

http://www,ohio.com 


http://www.careerpath.com 

The  most  visited  job-related  site  on  the  Internet, 
CareerPath.com  posts  more  than  500,000  jobs  per 
month  from  Help  Wanted  Classified  ad  listings  of  the 
nation's  major  newspapers. 

For  advertising  information  call 
(213)  237-6658  or  send 
email  to  advertising@careerpath.com 


Your  single  source  for  tools  to  increase  your  ad  revenue. 


Ad-Builder*  &  SCAN~-Timely  art,  photos  and  ideas  for 
newspapers  ♦  Multi-Ad  Creator*-The  industry  standard 
for  efficient  ad  layout  ♦  ReQAS®  &  Cashline-Marketino 
information  &  co-op  recovery 


Bringing  you  the  future  of  advertising  today. 


Nk^Multi-Ad  Services,  Inc. 

1 720  W.  Detweiller  Drive,  Peoria,  IL  61 61 5-1 695 
1-600-245-9278  •  Visit  our  Web  site  at  http://www.multi-ad.com 


Interactive  Sites  and  Services  Directory  Schedule 

April  26  •  May  24  •  June  14  •  July  19  •  August  9  •  September  6  •  October  4  •  November  8  •  December  6 
To  advertise  here,  call  (212)  675-4380  ext.  171 
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Judge  tosses 
mayor*s  case 

Mayor  bill  paparian  s  lawsuit 
against  the  Pasadena,  Calif.,  Star- 
Neu’s  for  its  story  about  his  personal 
bankruptcy  was  dismissed  for  lack  of 
evidence. 

Paparian,  a  lawyer,  alleged  that  the 
newspaper  illegally  accessed  his  finan¬ 
cial  records  from  a  credit  reporting 
company  in  preparing  the  story  (E&P, 
Feb.  1,  p.  32).The  suit  named  as  defen¬ 
dants  publisher  Ike  Massey,  editor 
Lawrence  Wilson  and  reporter  Jennifer 
Burry. 

During  a  brief  hearing,  Superior  Court 
Judge  Jan  A.  Pluim  said  the  mayor  had 
failed  to  provide  evidence  that  the  story 
used  information  from  confidential  cred¬ 
it  documents  protected  by  state  law. 

“We  knew  from  the  beginning  that 
Paparian’s  suit  was  baseless  and  frivo¬ 
lous,"  said  Massey.  “We  are  pleased  that 
the  court  dismissed  the  suit  and  now 
will  file  to  get  our  attorney’s  fees  paid 
by  Paparian.” 

Paparian  represented  himself  in  the 
suit.  —  M.L.  Stein 

Study  says 
libel  awards 
rise  in  *96 

Damage  AWARDS  in  Ubel  and  pri¬ 
vacy  cases  against  the  media  rose 
significantly  in  1996,  according  to  a 
new  study  by  the  Libel  Defense 
Resource  Center. 

Punitive  damages  were  particularly 
high  in  19S>6,  boosting  the  average  total 
award  to  $2.8  million,  $1.6  million  over 
the  1994-95  period. 

The  number  of  media  cases  going  to 
trial  remained  low,  with  fewer  trials  in 
1996  than  the  annual  average  in  the 
1980s. 

One  of  the  most  unusual  features  of 
1996  trials  was  the  clustering  of 
extremely  low  and  extremely  high  dam¬ 
age  awards. 

Of  the  10  verdicts  against  the  media 
in  19%,  five  came  in  at  $2,380,000  or 
higher,  and  the  other  five  were 
$125,000  or  lower. 

The  average  award  in  19%,  $2.8  mil¬ 
lion,  was  more  than  double  the  average 
reported  during  the  1994-95  period, 
and  substantially  larger  than  the  average 
total  award  for  any  reporting  period 
back  to  1980,  other  than  the  all-around 
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record-setting  1990-91  period. 

There  was  only  one  “mega-verdict” 
($10  million  or  over)  in  19%,  far  fewer 
than  the  1990-91  period  when  22.2%  of 
verdicts  were  $10  million  or  higher. 

Still,  the  percentage  of  million-doUar 
awards  in  19%  was  the  highest  ever 
reported  in  an  LDRC  survey  with  five 
of  the  10  verdicts  over  $1  million,  and 
three  of  10  awards  exceeding  $4.5  ¥■ 
lion. 

The  increase,  reported  the  survey, 
was  fueled  largely  by  the  re-emergence 
of  punitive  damages  as  a  significant  fac¬ 
tor  in  the  total  damages  awarded. 

Finally,  the  survey  compares  results  in 
defamation  and  related  trials  with 
results  in  product  liability  and  medical 
malpractice  trials  over  the  period  1990- 
1995. 

The  data  suggest  that  defendants  in 
libel,  privacy  and  related  claims  prevail 
significantly  less  often  at  trial  and  are 
subject  to  punitive  damages  significant¬ 
ly  more  often  than  are  defendants  in 
product  liability  and  medical  malprac¬ 
tice  suits. 

For  more  information  on  the  study, 
call  the  LDRC  at  212-889-2306. 


A  FEDERAL  APPEALS  court  has  held 
that  Motorola  and  sports  statistics 
provider  Stats  Inc.  can  lawfully  transmit 
real-time  NBA  game  scores  and  statistics 
taken  from  television  and  radio  broad¬ 
casts  of  games  in  progress. 

The  unanimous  ruling  Jan.  30  by  a 
three-judge  panel  of  the  2nd  U.S.  Circuit 
Court  of  Appeals  overturned  a  lower 
court  decision  that  had  blocked  the 
pager  service  that  gives  minute-by- 
minute  updates  of  NBA  games. 

“The  NBA  has  not  shown  any  dam¬ 
age  to  any  of  its  products  based  on  free¬ 
riding”  by  Motorola  and  Stats,  the 
appeals  court  wrote. 

The  pager  service,  called  SportsTrax, 
was  quickly  gaining  market  exposure  as 
wireless  communications  and  the 
Internet  blossomed  during  the  last  few 
years.The  NBA  had  filed  a  lawsuit  to 
block  it. 

The  NBA  also  is  suing  to  stop 
America  Online  Inc.  from  providing  an 
online  version  of  the  service,  and  the 
appeals  court  alluded  to  the  case  in  its 
opinion  because  the  issues  are  related. 
In  July,  U.S.  District  Judge  Loretta 


Preska  permanently  blocked  the 
SportsTrax  product,  saying  it  “crosses 
the  boundary  from  mere  media  cover¬ 
age  of  the  NBA  games.”  She  later  stayed 
her  order,  enabling  Motorola  and  Stats 
to  continue  the  service  while  they 
appealed. 

The  NBA,  which  sells  broadcasters 
the  exclusive  rights  to  its  games,  allows 
reporters  from  other  television  and 
radio  stations  to  provide  live  updates 
three  times  each  quarter,  with  addition¬ 
al  updates  at  halftime  and  at  the  end  of 
the  game. 

The  court  held  no  copyright  viola¬ 
tion  was  involved. 

“Sports  events  are  not  authored  in 
any  common  sense  of  the  word,”  the 
appeals  court  wrote. 

“There  is,  of  course,  at  least  at  the 
professional  level,  considerable  prepara¬ 
tion  for  a  game.  However,  the  prepara¬ 
tion  is  as  much  an  expression  of  hope 
or  faith  as  a  determination  of  what  will 
actually  happen. 

“Unlike  movies,  plays,  television  pro¬ 
grams  or  operas,  athletic  events  are 
competitive  and  have  no  underlying 
script,”  the  court  wrote. 

Other  news  organizations,  including 
the  Associated  Press,  filed  briefs  sup¬ 
porting  the  SportsTrax  service  in  dis¬ 
trict  court  before  Preska  issued  her 
injunction. 

The  AP  provides  sports  statistics  to 
its  member  news  organizations  and 
other  online  services  using  its  own  data 
supplied  by  Stats.  —  AP 


The  new  YORK  Times  Co.’s  board  of 
directors  has  authorized  spending 
up  to  $150  million  to  repurchase  its 
Class  A  Common  Stock. 

In  19%,  the  company  spent  $43  79 
million  to  buy  1 .4  million  of  its  Class  A 
shares,  exhausting  previous  stock  repur¬ 
chases. 

Under  the  new  authorization,  pur¬ 
chases  may  be  made  occasionally  in  the 
open  maiket  or  through  private  transac¬ 
tions. 

Shares  repurchased  will  be  used  for 
stock-based  employee  benefit  plans  and 
for  other  corporate  purposes,  said 
Arthur  Ochs  Sulzberger,  chairman  and 
CEO. 


Online  sports 
stats  OK*d 


Times  Co. 
approves  stock 
repurchase 


Be 

There. 


,  REGISTRATION  INFORMATION: 

24-HOUR-FAX-ON-DEMAND:  (301)  216-1824 
http://www.naa.org 

PROGRAM  DETAILS: 

^  HOWARD  EICHLER:  (703)  902-1845 
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BY  DAVID  ASTOR 


HaU  Of  Fame  WiU 
Be  A  ‘Better’  Place 


Herblock 


Lynn  johnston  and 

Herblock  are  among  a 
group  of  five  creators 
who  will  be  inducted 
into  the  International 
Museum  of  Cartoon  Art’s  Hall  of 
Fame  on  March  15. 

Herblock,  87,  an  editorial  car¬ 
toonist  since  1929,  is  with  the 
Washington  Post  and  Creators 
Syndicate.  Johnston,  49,  the  first 
woman  to  enter  the  hall,  does  “For  Better  or  For 
Worse”  for  Universal  Press  Syndicate. 

“I’m  surprised  it  should  happen  before  1  was 
dead,”  Johnston  said,  with  a  laugh.  “But  I’m  very, 
very  pleased.” 

“It’s  very  nice,”  agreed  Herblock,  who  added  that 
he  is  friends  with  Johnston  and 
another  inductee  —  Looney 
Tunes  animator  Chuck  Jones  — 
and  admires  their  work. 

Johnston  returned  the  compli¬ 
ment,  noting  that  she  feels  “very 
humble”  to  be  entering  the  hall 
with  such  renowned  cartoon¬ 
ists. 

The  other  inductees  are 
Disney  comic  book  creator  Carl 
Barks  and  late  New  Yorker  maga¬ 
zine  cartoonist  Peter  Amo.They 
and  the  aforementioned  trio  will 
increase  the  hall’s  membership 
to  31,  according  to  museum 
founder  Mort  Walker,  who  does 


CaHoitn  museum 
inductees  include 
‘For  Better  or  For 
Worse’  creator 
Lynn  Johnston  and 
.  Herblock 


“Beetle  Bailey”  for  King  Features 
Syndicate. 

Walker  added  that  the  five 
inductees  will  be  the  first  to 
enter  the  hall  since  the  23-year- 
old  museum  starting  making 
plans  to  move  from  New  York  to 
Florida  in  the  early  1990s. 

Nominees  were  suggested  by 
the  museum’s  various  advisory 
boards.Then,  a  jury  of  cartoonists 
and  cartooning  experts  made  the  final  choices. 

The  March  15  induction  ceremony  will  be  part 
of  an  event  marking  the  first  anniversary  of  the 
museum’s  new  Boca  Raton  building,  which  houses 
more  than  160,000  pieces  of  cartoon  art.The  event 
will  also  include  musical  entertainment  and  the 
auctioning  of  a  BMW  car  like  the 
one  made  popular  in  the  recent 
James  Bond  movie.  Goldeneye. 

Johnston  began  “For  Better  or 
For  Worse,”  which  appears  in 
about  1,700  newspapers  world¬ 
wide,  in  1979.  Seven  years  later, 
the  Canadian  creator  became  the 
first  woman  to  win  the  National 
Cartoonists  Society’s  Reuben 
Award  as  “Outstanding  Cartoonist 
of  the  Year.” 

Herblock,  a  Reuben  recipient 
in  1957,  has  also  won  three 
Pulitzers  and  shared  a  fourth.  He 
has  been  with  the  Washington 
Post  since  1946. 


Lynn  Johnston 


The  Museum  Of  Cartoon  Art’s  Hall  Of  Fame  Roster 


The  other  26  members  of  the 
cartoon  museum’s  Hall  of  Fame 
include  23  deceased  creators  and 
three  living  ones.  Here  are  their  names: 
♦  Dik  Browne,  “Hagar  the  Horrible” 
♦  Milton  Caniff,  “Terry  and  the 
Pirates” 

♦  A1  Capp,“Li’l  Abner” 

♦  Roy  Crane,  “Buz  Sawyer” 

♦  Billy  DeBeck,  “Barney  Google” 

♦  Rudolph  Dirks,  “Katzenjammer 
Kids” 

♦  Walt  Disney,  animation 


♦  WiU  Eisner,  “The  Spirit”  (living) 

♦  Bud  Fisher,  “Mutt  and  Jeff” 

♦  Charles  Dana  Gibson,  illustration 

♦  Rube  Goldberg,  “Foolish 
Inventions” 

♦  Chester  Gould,  “Dick  Tracy” 

♦  Harold  Gray,  “Little  Orphan  Annie” 

♦  George  Herriman,“Krazy  Kat” 

♦  Walt  Kelly,  “Pogo” 

♦  Wmsor  McCay,  “Little  Nemo  in 
Slumberland” 

♦  George  McManus,  “Bringing  Up 
Father” 


♦  Thomas  Nast,  illustration/editorial 
cartoons 

♦  Frederick  Opper,  “Happy 
Hooligan” 

♦  Richard  Outcault,  “The  Yellow 
Kid” 

♦  Alex  Raymond,  “Flash  Gordon” 

♦  Charles  Schulz,  “Peanuts”  (living) 

♦  Elzie  Segar,“Popeye” 

♦  Jimmy  Swinnerton,  “Little  Jimmy” 

♦  Mort  Walker,  “Beetle  Bailey”  (liv¬ 
ing) 

♦  Chic  Young,  “Blondie” 
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Meg  vlants  a  World  Cup  career  —  and  some  boys  are  in  the  way. 


‘Meg!  ’  Comic  Is 
Being  Launched 

A  COMIC  STARRING  an  active  young 
girl  has  been  launched  by  United 
Feature  Syndicate. 

The  title  character  in  “Meg!”  enjoys  a 
rough  game  of  soccer,  as  well  as  skate¬ 
boarding,  art  and  annoying  her  little 
brother  Mike.  Others  in  the  cast  include 
Meg’s  best  friend  Ashley  and  her  dog  Van 
Gogh. 

The  strip  is  by  Greg  Curfman,  a 
Raleigh,  N.C.-based  father  of  four  who 
coaches  his  kids  in 
a  soccer  league. 

He  writes  software 
for  IBM. 

“Meg!”  clients 
include  the  Dallas 
Morning  News, 

Denver  Rocky 
Mountain  News, 

Detroit  News, 

Philadelphia  In¬ 
quirer  and  Raleigh 
News  &  Observer. 

Column  Prize  Is 
Named  For  Caen 

The  national  society  of 

Newspaper  Columnists  has  re¬ 
named  the  “items”  category  of  its  annual 
prizes  the  “Herb  Caen  Award.” 

Caen,  who  received  the  NSNC’s 
Lifetime  Achievement  Award  in  1993, 
died  Feb.  1  after  nearly  six  decades  of 
three-dot  column-writing  in  San 
Francisco.  He  was  80. 

The  renaming  was  announced  by 
NSNC  President  Jonathan  Nicholas  of 
the  PorUand  Oregonian. 

Newsweek  From 
NYTS  To  WPWG 

S 'INDICATION  OF  NEWSWEEK 
moved  from  the  New  York  Tunes 
Syndicate  to  the  Washington  Post  Writers 
Group  on  March  1. 

WPWG  is  packaging  material  from  the 
Washington  Post  Co.-owned  magazine 
into  the  Newsweek  News  Service  (NNS). 
Included  are  cover  articles,  other  stories, 
interviews,  “My  T\un”  columns,  back-of- 
the-book  features  and  more. 

Also,  some  of  Newsweek'^  back-of-the- 
book  features  will  be  distributed  by  the 


Los  Angeles  Tunes-Washington  Post  News 
Service. 

Additionally,  WPWG  will  make  avail¬ 
able  to  NNS  subscribers  individual  pho¬ 
tos  from  the  Washington  Post  archives  at 
“minimal  cost.” 

Material  from  the  4.5-million-circula- 
tion  Newsweek  —  which  is  based  in 
New  York  City  —  is  reprinted  in  more 
than  200  publications  worldwide,  either 
through  contracts  or  one-shot  sales. 

Material  On  The 
Oscars  Offered 

Four  OSCAR-RELATED  features  are 
being  offered  by  the  New  York  Times 
Syndicate. 

The  package  includes  an  Academy 
Award  quiz,  “fun  Oscar  ficts,”  the  best 
and  worst  of  past  acceptance  speeches, 
and  a  piece  about  betting  on  Oscar 
results. 

Speaking  of  the  Academy  Awards, 
“Media  Beat”  writer  Norman  Solomon  of 
Creators  Syndicate  recently  did  a  column 
lamenting  the  lack  of  distribution  and 
publicity  that  one  Oscar-nominated  film 
is  getting. 

The  movie,  nominated  for  best  docu¬ 
mentary,  is  Tell  the  Truth  and  Run: 
George  Seldes  and  the  American  Press. 


Seldes,  who  died  in  1995  at  the  age  of 
104,  was  a  press  critic  who  often  wrote 
about  the  big-business  slant  of  much  of 
the  U.S.  media. 

Rushkoff  Begins 
A  Cyber  Column 

Doug  rushkoff  is  doing  a  weekly 
New  York  Times  Syndicate  column 
that  discusses  how  cyberspace  is  chang¬ 
ing  the  way  people  live  and  work  on-  and 
off-line. 

Rushkoff,  35,  is  a  magna  cum  laude 
graduate  of  Princeton  University  who 
has  written  four  books. 

In  last  year’s  Pitting  for  the  Puture 
(HarperCollins),  he  coined  the  word 
“screen-agers”  to  describe  tech-sawy 
young  people. 

‘Peanuts’  Music 
At  Carnegie  Hall 

A  WORK  FOR  piano  and  orchestra  has 
been  composed  in  honor  of 
“Peanuts”  creator  Charles  Schulz  of 
United  Feature  Syndicate. 

“Peanuts  Gallery,”  by  Ellen  Taafe 
Zwilich,  will  premiere  March  22  at  New 
Yoric  City’s  Carnegie  Hall. 


_  Mark  Ryan  has  taught  at  every  educational  level  and  has  seen 

K  plenty  of  apples  in  his  day.  He  offers  sage  advice  in  a  positive, 

g  A  down-to-earth  style  that  parents  and  students 

alike  can  relate  to.  His  nationally  syndicated 
^ Ask  The  Teacher  column  also  covers  timely 
topics  such  as  career  changes  and  ebonies.  Call 
y  Copley  News  Service  today  for  sample  columns. 

COPLEY 

W  nowssannea 
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New  Vehicle  For 
Garfield  The  Cat 

IF  A  COMIC  character  is  licensed  to 
appear  on  a  lot  of  things,  why  not  on  a 
license? 

Indiana  Gov.  Frank  O’Bannon  has 
unveiled  a  special  “Garfield”  license  plate 
with  a  logo  showing  the  Jim  Davis- 
designed  cat  carrying  books  to  a  red 
schoolhouse  drawn  by  Yorktown,  Ind., 
high  school  student  Scott  Sawyer. 

Twenty-five  dollars  of  the  education 
plate’s  $35  fire  will  help  fund  public  school 
corporations. 

The  “Garfield”  comic  is  distributed  by 
Universal  Press  S^mdicate. 

White  House  To 
Take  Hit  In  Strip 

A  MARCH  18-29  “Mallard  Fillmore” 
sequence  will  satirize  the  White 
House  “communication  stream  of  conspir¬ 
acy  commerce”  report. 

The  report  (M&P,  Feb.  1 5,  p.  8)  discusses 
the  alleged  way  that  virulently  antiClinton 
administration  material  gets  into  the  main¬ 
stream  media. 

Bruce  Tinsley’s  King  Features  Syndicate- 
distributed  sequence  will  feature  appear¬ 
ances  by  White  House  press  secretary 
Mike  McCurry  and  Washington  Times  edi¬ 
tor  in  chief  Wes  Pruden. 

Parker  Doing  A 
Second  Column 

Kathleen  Parker  is  expanding  her 
Tribune  Media  Services  opinion  col¬ 
umn  from  once  to  twice  a  week. 

The  award-winning  writer  discusses 
topics  such  as  women  in  the  military,  “the 
need  for  two-parent  femilies,”  “children 
ripped  from  their  homes  in  adoption 
cases”  and  “the  fallacies  of  feminism,” 
according  toTMS. 

Parker  has  been  a  columnist  for  the 
Orlando  Sentinel  since  1987,  and  also 
contributed  to  other  publications. 

Sailors  Praised 
In  ‘Abby’  Letter 

A  NUMBER  OF  American  military  men 
have  been  receiving  negative  publici¬ 
ty  these  days  for  sexual  harassment  and 
other  things. 


A  full  plate  for  a  hungry  feline 


Recently'  military  personnel  got  some 
good  publicity  for  a  change. 

It  seems  about  40  sailors  visited  a  bar  in 
Gibraltar  and  met  four  female  college  stu¬ 
dents  from  the  U.S.  There  was  conversa¬ 
tion  and  dancing,  and  then  the  sailors 
escorted  the  women  back  to  their  hotel. 

One  of  the  women  was  so  pleased  with 
the  sailors’  respectful  behavior  that  she 
wrote  a  letter  to  Abigail  Van  Buren,  who 
ran  it  in  her  “Dear  Abby”  column  distrib¬ 
uted  by  Universal  Press  Syndicate. 

Luann  Gets  Help 
Choosing  A  Boy 

«T  UANN”  READERS  WERE  given  a 
chance  to  determine  whether  the 
teen  tide  character  in  that  comic  should 
continue  to  chase  the  “dreamy”  Aaron  Hill 
or  setde  for  the  “nerdy  but  nice”  Gunther 
Berger. 

People  cast  their  vote  until  March  5  via 
United  Media’s  Web  site  (www.unitedme- 
dia.com/coniics/luann/contest)  or  by  mail¬ 
ing  a  postcard  maiked  with  a  big  “A”  for 
Aaron  or  “G”  for  Gunther. 

The  results  will  appear  in  the  April  19 
and  20  “Luann”  comics  by  Greg  Evans. 


Chicago  Sports 
Position  Is  Filled 

COPLEY  NEWS  SERVICE  has  named 
Dan  Bickley  as  its  Chicago  sports 
columnist,  replacing 
the  late  Gene 
Seymour. 

The  award-win¬ 
ning  Bickley,  33,  pre¬ 
viously  worked  10 
years  for  the  Chicago 
Sun-Times,  where  he 
wrote  about  the 
Bulls,  White  Sox, 

Atlanta’s  1996  Olym-  Dan  Bickley 
pics  and  more. 

He  is  also  the  author  of  a  Dennis 
Rodman  biography  scheduled  to  be  pub¬ 
lished  in  April  by  St.  Martin’s  Press. 


Dan  Bickley 


LATS  Is  Offering 
Feature  Package 

The  LOS  ANGELES  Tunes  Syndicate  is 
offering  a  low-price  package  of  13  fea¬ 
tures  for  weekly,  college  and  small-circula- 
don  daily  newspapers. 

“LATS-Pak”  consists  of  the  “9  to  5”  and 
“Single  Slices”  comic  panels,  “Observer 
Crossword,”  op«d  columns  by  Lars-Erik 
Nelson  and  Armstrong  Williams,  humor  by 
Mark  Russell,  “Laughlines,”  “Earth-Friendly 
Living,”  “ENS  Stats”  on  entertainment, “Web 
Review,”  “America  on  the  Road,”  “Caring  for 
Your  Car”  and  “Harper’s  Index.” 

Wieck  Expands 
Travel  Offering 

WIECK  PHOTO  DATABASE  is  expand¬ 
ing  the  number  of  digitized  travel 
images  and  travel  features  that  it  offers  for 
free. 

Tourist  offices  and  travel  companies 
compensate  Wieck  (972-392-0888)  for 
making  the  color  images  available. 

The  material  can  be  previewed  on  the 
Web  (http://www.wieckphoto.com)  by 
clicking  the  travel  secdon. 

About  2,100  publicadons  currently  use 
the  Dallas-based  Wieck  service. 

Two  Cartoonists 
Doing  Mag  Work 

ZIGGY  HAS  BECOME  the  weekly 
“host”  of  the  “Woman’s  Life”  feature  in 
the  1.6-million-circuladon  Woman’s  World 
magazine. 

The  feature  —  which  contains  human- 
interest  stories  and  photos  submitted  by 
readers  —  now  also  includes  a  drawing  by 
“Ziggy”  creator  Tom  Wilson  of  Universal 
Press  Syndicate. 

And  Peter  Guren  will  be  doing  a  special 
version  of  his  Creators  Syndicate-distrib¬ 
uted  “Ask  Shagg”  comic  for  Pet  Team  Press 
magazine  this  spring. 

The  publication  is  a  giveaway  at  about 
1,100  Pet  Team  stores. 

Fox  News  Takes 
On  Cal  Thomas 

COLUMNIST  CAL  THOMAS  of  the  Los 
Angeles  Times  Syndicate  has  joined 
the  Fox  News  Channel  as  a  polidcal  con¬ 
tributor. 
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EDITOR  &  PUBLISHER 

The  authoritative  weekly  newsmagazine  for 
the  newspaper  industry  and  related  business¬ 
es.  Covers  editorial,  business  and  production 
areas.  Published  Saturdays. 

One-year  subscription,  52  issues:  $65. 


SPECIAL  EDITIONS  OF  E&P 

Available  Separately,  $8.00  each. 

(Included  at  no  extra  charge  with  annual  subscrip¬ 
tions.) 

Annual  Directory  of  Syndicated  Services 

(published  August.) 

Aimual  Directory  (^Interactive  Products 
1  and  Services  (published  September.) 

Dtxjmalism  Awank  and  Fellowships 
•Directory  (published  December.) 


NEWSPAPER  INDUSTRY 


FREE  PAPER  PUBLISHER 

The  comprehensive  monthly  trade  publi¬ 
cation  for  free  community  newspapers  and 
shoppers.  One-year  subscription,  $24. 


EDITOR  &  PUBLISHER  MARKET  GUIDE 
AND  U.S.  MARKET  FORECASTS  CD-ROM 

Complete  Market  Guide  AND  U.S. 
Market  Forecasts  databases  and  applica¬ 
tion.  Annual,  available  December.  $795 
(Including  softbound  books.) 


EDITOR  &  PUBLISHER 
INTERNATIONAL  YEAR  BOOK 

Annual,  worldwide  encyclopedia 
of  the  newspaper  industry  (Part  I) 
and  "Who's  Where"  directory 
(Part  II).  Published  April,  softtxxrnd. 
Parts  I  &  II,  $125. 

Part  I  only,  $115. 

Part  II  only,  $35. 


E&P  MEMBERS  NETWORK 

Online  service  for  international 
newspaper  professionals. 
Membership,  $1 50  per  year. 


CONFERENCE. 

AND  EXHIBITS 

E&P  organizes  or  sponsors  annual 
interactive  publishing  conferences  for 
the  newspaper  industry,  including: 
Interactive  Newspapers  '97,  February 
1 2-1 6, 1 997,  Houston,  TX,  USA; 
Interactive  Publishing,  Europe,  held 
November  in  Zurich,  Switzerland; 
Medios  Interactivos,  held  in 
November  in  Latin  America. 


EDITOR  &  PUBLISHER 
INTERNATIONAL 
YEAR  BOOK  CD-ROM 

Complete  Year  Book  database  and 
application.  Annual,  available  May. 
With  listing  capabilities,  $895. 
Without  listing  capabilities,  $495. 
(Price  includes  softbound  copy.) 


EDITOR  &  PUBLISHER/FREE  PAPER 
PUBLISHER  COMMUNITY,  SPECIALTY 
&  FREE  PUBLICATIONS  YEAR  BOOK 

Annual  guide  to  community  paid  and 
nonpaid  weeklies,  shoppers  and  total 
market  coverage  publications  in  the  U.S. 
and  Canada.  Published  October, 
softbound.  $99. 


MARKET  GUIDE 

Annual  reference  to  U.S.  and  Canadian 
newspaper  markets,  with  latest  census 
and  one-year  projection.  Published 
November,  softbound.  $100. 


U.S.  MARKET  FORECASTS 

In-depth  profiles  of  every  U.S.  city  with  2,500 
residents  or  more,  every  county,  MSA  and 
state.  Annual  reference,  published  November, 
softbound.  $269. 


To  order,  or  for  more  information,  phone: 

(212)  675-4380 

Mon.-Fri.,  9  a.m.  to  5  p.m.  EST. 

Fax:  (212)  691-6939 
E-mail:  edpub@mediainfo.eom 

Details  and  additional  industry  information  also  available 
on  our  Web  site.  Editor  &  Publisher  Interactive: 


http://www.mediamfoxom 


Editor  &  Publisher,  11  W.  19th  Street, 

New  York,  NY  1  (X)1 1 -4234 

All  prices  in  US  dollars. 


Financial 

Continued  from  page  18 

McCLATCHY  NEWSPAPERS 

McClatchy  Newspapers  Inc.  reported 
record  fourth-quarter  earnings  of  $17.5 
million,  or  46t  per  share,  a  74.7%  gain. 
Earnings  included  an  after-tax  gain  of  4t 
a  share  from  the  sale  of  assets.  Revenues 
in  the  quarter  were  up  31%  to  $165. 5 
million,  with  ad  revenue  up  4.3%  to 
$130.2  million  and  circulation  revenue 
up  slightly  to  $27.1  million.  Operating 
expense  was  down  2.9%,  and  operating 
income  rose  42.6%  to  $30.3  million. 
Operating  cash  flow  amounted  to  $43.8 
million,  a  26.2%  improvement. 

Aiding  the  gains  were  higher  revenues 
at  North  and  South  Carolina  newspaper 
properties,  lower  newsprint  expense 
and  cost  controls.  Earnings  also  benefit¬ 
ed  from  lower  financing  costs,  as 
McClatchy  paid  down  debt. 

For  the  full  year,  net  income  was  up 
32.3%  to  $44.5  million,  or  $1.18  per 
share.  This  included  a  net  gain  on  the 
sale  of  small  businesses  in  the  fourth 
quarter,  while  1995  earnings  were 
reduced  by  an  after-tax  charge  equal  to 
about  4<t  a  share  for  early  retirement  pro¬ 
grams. 

Excluding  nonrecurring  charges,  earn¬ 
ings  were  up  21.9%  to  $42.9  million  in 
1S>96.  Revenues  shot  up  15.4%  to  $624.2 


McCLATCHY  NEWSPAPERS 


million,  mainly  due  to  the  addition  of  the 
News  &  Observer  Publishing  Co.  of 
Raleigh,  N.C.,  which  McClatchy  bought 
in  August  1995.  Ad  revenues  rose  15.7% 
to  $484.5  million  and  circulation  income 
advanced  13  7%  to  $108.3  million.  N&O 
revenues  totaled  $132.1  million  in  1996 
and  were  $51.5  million  for  the  five- 
month  period  from  August  through 
December  1995. 

MEDIA  GENERAL 

Media  General,  based  in  Richmond, 
Va.,  reported  fourth-quarter  net  income 
of  $18.9  million,  or  71<t  a  share,  as  chair¬ 
man  and  CEO  J.  Stewart  Bryan  III  said 
publishing,  broadcast  and  cable  opera¬ 
tions  “exceeded  expectations.” 

Revenues  dipped  slightly  to  $200  mil¬ 
lion,  as  newsprint  costs  dropped  $11 
million  in  the  quarter,  compared  with  a 


year  earlier. 

For  the  full  year,  net  income  rose  32% 
to  $70.5  million,  or  $2.65  a  share,  on  8% 
greater  revenues  of  $765.1  million. 
Operating  income  in  the  year  ^  was 
$102.4  million,  up  40.3%,  and  in  the 
quarter  advanced  17.4%  to  $29.7  mil¬ 
lion.  Operating  expense  was  up  4.4%  to 
$662.7  million  in  the  year,  and  down  3% 
to  $170  million  in  the  quarter. 

Publishing  operating  income  was 
$49.5  million  in  the  year,  a  95.7% 
improvement.  In  the  quarter,  the  figure 
more  than  doubled  to  $20.3  million. 

NEW  YORK  TIMES 

The  New  Yoric  Times  Co.  reported 
fourth-quarter  net  income  of  $52.7  mil¬ 
lion,  or  54<t  a  share,  a  59.7%  gain.  Net 
income  for  the  year  was  $84.5  million,  or 
87<t  a  share,  a  37.8%  decline. 

Net  income  for  19S>6  was  reduced  by 
a  noncash  accounting  change  of  $94.5 
million,  or  97 1  per  share,  taken  in  the 
third  quarter. 

Exclusive  of  special  factors,  fourth- 
quarter  earnings  rose  80%  to  $70. 1  mil¬ 
lion,  or  72t  a  share,  and  yearly  net 
income  advanced  36%  to  $185.9  million, 
or  $1.91  per  share. The  higher  19%  net 
income  was  primarily  due  to  improved 
newspaper  and  broadcast  operations 
and  higher  newsprint  mill  earnings. 

Fourth-quarter  revenue  advanced 
9.6%  to  $718.3  million.  For  the  year,  the 
company  took  in  $2.62  billion,  an  8.5% 
improvement.  On  a  comparable  basis, 
adjusted  for  the  acquisition  and  disposi¬ 
tion  of  certain  properties,  both  annual 
and  fourth-quarter  revenues  were  up  by 
about  8%. 

Operating  profits  before  special  fac¬ 
tors  rose  to  $125.6  million  in  the  fourth 
quarter  and  advanced  41.8%  to  $344.2 
million  for  the  year.  The  profit  improve¬ 
ments  among  the  company’s  newspaper 
and  broadcast  groups  was  partially  offset 
by  costs  related  to  restructuring  and 
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new  ventures. 

Newspaper  operating  profits  in  the 
fourth  quarter,  excluding  buyouts,  rose 
to  $122.9  million,  up  %%.  Revenues 
were  up  7.8%  to  $640.6  million.  For  the 
full  year,  operating  profit  in  the  division, 
not  including  buyouts  and  a  special 
charge,  rose  to  $334.1  million,  a  51.1% 
rise.  Revenues  were  $2.3  billion,  up 
4.5%.  Improved  revenues  were  attrib¬ 
uted  to  strong  advertising  and  circula¬ 
tion  revenues,  the  result  of  higher  rates. 

Other  revenue  advanced  26%  for  the 
year,  as  the  newspaper  unit  acquired  or 
expanded  its  wholesale  delivery  opera¬ 
tion.  Fourth-quarter  gains  in  operating 
profit  were  attributed  to  a  24.6% 
decrease  in  newsprint  expense. 

Profits  and  revenues  in  the  magazine 
and  broadcast  divisions  also  improved, 
excluding  buyouts. 

PROVIDENCE  JOURNAL 

The  Providence  Journal  Co.  reported  a 
37.8%  increase,  to  $38.6  million,  in 
fourth-quarter  EBITDA,  excluding  special 
expenses. 

Strong  revenue  growth  among  the 
company’s  newspapers  and  broadcast 
properties  were  credited.  For  the  year, 
EBITDA  was  up  38.4%  to  $109.6  million. 
Publishing  EBITDA  for  the  year  exceed¬ 
ed  $25  million,  with  a  19%  margin.  But 
on  the  net  income  line  Providence 
Journal  Co.  recorded  a  $13  7  million  loss 
for  the  year,  compared  with  a  $9.6  mil¬ 
lion  loss  in  1S>95,  mainly  because  of  start¬ 
up  losses  in  the  programming  and  elec¬ 
tronic  media  segment,  and  noncash 
charges. 

Programming  and  electronic  media 
expense  of  $63.8  million  for  the  year 


accounts  for  an  increase  in  company 
operating  and  administrative  expense  to 
$314.1  million,  compared  with  $247.3 
million  in  the  prior  year.  Net  loss  per 
share  in  19%  was  32<t,  compared  with 
25«  in  1995. 

The  company’s  corporate  expense 
takes  into  account  $3  million  in  costs 
related  to  the  impending  sale  to  A.H. 
Belo  Corp.,  which  was  approved  by 
shareholders  in  February. 

Fourth-quarter  consolidated  revenues 
rose  18.5%  to  $105.2  million.  Publishing 
revenues  were  even  with  the  prior  year. 
Revenues  companywide  rose  15.1%  to 
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$359.6  million,  while  net  income  was 
$10.4  million,  or  22t  per  share,  com¬ 
pared  with  a  net  loss  of  $1.9  million,  or 
5<t,  in  the  quarter  a  year  earlier. 

In  the  publishing  segment,  fourth- 
quarter  ad  revenues  of  $26.6  million 
were  flat  compared  with  1995,  attrib¬ 
uted  to  an  extra  Sunday  the  previous 
year.  Circulation  revenue  was  up  2.9%  to 
$8.4  million.  EBITDA  in  the  unit,  exclud¬ 
ing  restructuring  costs,  rose  61.5%  to 
$9.5  million.  Operating  and  administra¬ 
tive  expense  declined  13%,  mainly  due 
to  newsprint  declines.  Operating 
income,  excluding  restructuring,  rose 
110.6%  to  $6.8  million  in  the  fourth 
quarter  and  for  the  year  was  more  than 
triple  1995  levels. 

PULITZER  PUBLISHING 

The  Pulitzer  Publishing  Co.  reported 
that,  on  a  comparable  basis,  1996  net 
income  improved  24.5%  to  $60.3  mil¬ 
lion,  or  $2.74  per  share.  Actual  net 
income  was  16.6%  greater  at  $57.5  mil¬ 
lion.  Fourth-quarter  net  income  was  up 
29.5%  to  $20.1  million,  or  9H  per  share. 

Chairman  and  CEO  Michael  E.  Pulitzer 
called  1996  an  “excellent”  year  “strategi¬ 
cally  and  financially”  for  the  company. 

Yearly  operating  cash  flow  (operating 
income  plus  depreciation  and  amortiza¬ 
tion)  rose  24.2%  to  $14 1.4  million. 
Publishing  cash  flow  rose  38.8%  to 
$41.2  million  and  broadcast  ca.sh  flow 
improved  19%  to  $105.7  million. 
Excluding  unusual  items  in  1996,  consol¬ 
idated  cash  flow  would  have  increased 
by  16.2%  to  $132.3  million,  and  publish¬ 
ing  cash  flow  would  have  gn)wn  8.3%  to 
$32.2  million. 

Revenue  for  the  12  months  improved 
13.1%  to  $534.1  million.  On  a  compara¬ 
ble  basis,  consolidated  revenues  would 
have  grown  7.6%,  with  publishing  up 
3  5%  and  broadcasting  12.9%.  Publishing 
was  helped  by  stronger  ad  revenues,  par¬ 
ticularly  classified,  at  the  St.  Louis  Post- 
Dispatch.  Operating  exjxfnses,  excluding 
a  St.  Louis  adjustment,  rose  9.8%  to 
$409.8  million.  Publishing  expenses 
were  up  by  13.4%,  broadcast  3  5%. 
Publishing  expenses  were  offset  partially 
by  lower  newsprint  costs. 

In  the  fourth  quarter,  operating  cash 
flow  was  up  35.1%  to  $46.2  million. 
Publishing  cash  flow  gained  an  outstand¬ 


ing  98.7%,  broadcast  15%.  Excluding 
unusual  items,  consolidated  cash  flow  for 
the  term  would  have  been  up  21.8%, 
with  publishing  up  42.8%  to  $11.6  mil¬ 
lion.  Revenue  was  $151.9  million,  a 
15.5%  improvement. 

Publishing  revenue  advanced  22%  to 
$89.6  million  and  broadcast  went  up 
7.2%  to  $62.4  million.The  publishing  sec¬ 
tor  was  helped  by  higher  ad  revenues  at 
St.  Louis  as  well  as  at  the  Arizona  Daily 
Star  in  Phoenix.  Operating  expenses  in 
the  term,  excluding  the  St.  Louis  adjust¬ 
ment,  lose  8.2%  to  $108.7  million. 

TIMES  MIRROR 

Times  Mirror  Co.  reported  income 
from  continuing  operations  last  year 
improved  80%  to  $  1 .5 1  per  share,  before 
the  impact  of  asset  sales,  restructuring 
and  other  special  charges.  On  the  same 
basis,  fourth-quarter  earnings  went  up 
50%  to  63*t  a  share. 

Led  by  an  outstanding  newspaper  per¬ 
formance,  the  company  “significantly 
exceeded  its  major  financial  objectives,” 
said  Mark  H.  Willes,  chairman,  president 
and  CEO,  who  added  the  company’s 
return  on  capital  nearly  doubled  to 
10.8%. 

“We  achieved  these  results  while 
investing  in  high-quality  journalism  as 
well  as  new  products  and  services,” 
Willes  said.  The  company  saw  the  first 
circulation  growth  in  five  years  at  its  two 
largest  newspapers,  the  Los  Angeles 
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Times  and  Long  Island’s  Neu’sday. 

In  1996,  net  income  was  $1.53  per 
share,  or  $206.4  million,  compared  with 
$9.40  per  share  and  $1.23  billion  in 
1995. 1996  results  were  lifted  by  an  after¬ 
tax  net  gain  of  $32  million  on  the  sale  of 
Times  Mirror’s  college  publishing  and 
other  professional  information  compa¬ 
nies  —  a  gain  largely  offset  by  after-tax 
restructuring  charges  of  $30.3  million  in 
the  fourth  quarter.  Net  income  in  1995 
reflected  a  $1.63  billion  gain  on  the  sale 
of  cable  television  operations,  as  well  as 
$478.5  million  of  after-tax  restructuring 
charges.  Fourth-quarter  net  income  was 
64<  a  share,  or  $78.7  million,  compared 
with  a  net  loss  of  $  1 .62  a  share,  or  $  14 1 .6 
million,  the  previous  fourth  quarter. 

Full-year  revenues  amounted  to  $3.4 
billion,  down  1.5%,  and  fourth-quarter 


revenues  went  down  9.9%  to  $871.4  mil¬ 
lion.The  declines  were  attributed,  in  part, 
to  the  asset  dispositions  and  distribution 
changes. 

Times  Mirror’s  newspaper  segment 
posted  dramatically  improved  results.  For 
the  year,  its  operating  profit  rose  47.4% 
to  $304.7  million,  before  restructuring 
expenses.The  segment  achieved  an  oper¬ 
ating  profit  margin  of  14.6%,  the  highest 
full-year  margin  since  1989,  mainly  due 
to  cost  controls  and  restructuring. 
Newsprint  expense  was  also  down. 

Yearly  revenues  rose  about  1%  to 
$2.08  billion,  due  to  strong  advertising  in 
certain  categories,  but  ad  revenues  rose 
only  0.6%  to  $1.57  billion. 

In  the  quaner,  operating  profits  rose 
by  better  than  30%  to  $105.5  million. 
Revenues  declined  slightly'  to  $565.2  mil¬ 
lion,  mainly  due  to  the  difference  in  the 
number  of  days  in  the  two  fourth  quar¬ 
ters. 

TRIBUNE 

Tribune  Co.  reported  record  primary' 
net  income  per  share  of  58<  for  the 
fourth  quarter  and  $2.10  for  the  year, 
excluding  nonrecurring  items.  Results 
reflect  a  2-for-l  stock  split  effective  Jan. 
15.  On  a  pre-split  basis,  net  income  per 
share  would  have  been  $1.15  in  the 
quarter,  $4.20  for  the  year. 

EBITDA  was  also  at  record  levels,  at 
$171  million  in  the  quarter  and  $623 
million  in  the  year. 

“These  are  strong  headlines,  especially 
for  a  company  that’s  positioning  itself  in 
higher-growth  businesses,”  said  chair¬ 
man,  president  and  CEO  John  Madigan. 

Fourth-quarter  net  income  was  25% 
stronger  at  $76  million,  excluding  nonre¬ 
curring  items.  For  the  full  year,  net 
income  rose  17%  to  $277  million.  The 
results  were  attributed  to  solid  gains  in 
all  segments,  including  broadcast/enter¬ 
tainment,  publishing  and  education. 

Including  nonrecurring  items,  fourth- 
quarter  net  income  went  up  26%  to  $82 
million.  For  the  year,  net  income  gained 
1 5%  at  $283  million. 

In  the  fourth  quarter,  operating  profit 
was  up  25%  to  $132  million,  excluding 
an  unusual  gain.  Publishing  operating 
profits  were  up  17%  to  $84  million,  due 
to  newsprint  price  decreases  and  offset 
by  increased  development  of  online  ven- 
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tures.  Quarterly  profit  from  the  compa¬ 
ny’s  four  dailies,  which  include  the 
Chicago  Tribune  and  Fort  Lauderdale 
Sun-Sentinel,  increased  20%.  Broadcast/ 
entertainment  and  education  also  gained. 

Ad  revenues  rose  2%  in  the  fourth 
quarter,  with  retail  off  2%,  general  up  10% 
and  classified  4%  stronger.  Circulation 
income  was  down  7%.  Newsprint  and 
ink  expense  was  down  27%,  as  con¬ 
sumption  declined  8%.  For  the  year,  pub¬ 
lishing  operating  profit  gained  4%  to 
$281  million,  and  revenue  inched  up  2% 
to  $1.34  billion. 

Consolidated  revenue  was  up  2%  to 
$608  million,  due  mainly  to  recent  acqui¬ 
sitions.  Excluding  acquisitions  and 
divestitures  since  the  third  quarter  of 
1995,  operating  revenue  was  off  by  2%  in 
the  fourth  quarter.  For  the  year,  revenue 
rose  7%  to  $2.4  billion,  up  2%  excluding 
acquisitions  and  divestitures. 

WASHINGTON  POST 

The  Washington  Post  Co.  recorded 
1996  net  income  of  $220.8  million,  or 
$20.05  per  share,  a  16%  improvement. 
Revenues  totaled  $1.85  billion,  up  8%. 
Operating  income  was  24%  greater  at 
$337.2  million. 

In  the  fourth  quarter,  net  income  shot 
up  23%  to  $65.3  million.  Earnings  per 
share  were  up  24%  to  $5.96.  Revenue 
was  $503.6  million,  a  9%  gain.  Operating 
income  was  up  33%  in  the  quarter,  to 
$104.3  million.  Newspaper  operating 
income  was  up  6%  to  $116.8  million. 
Revenue  amounted  to  $763.9  million,  a 
5%  boost.  Broadcast  revenues  and  profits 
were  also  up. 

At  the  Washington  Post,  ad  volume  fell 
4%,  while  ad  revenues  increased  3%  to 
$558.9  million.  Daily  and  Sunday  circula¬ 
tion  fell  1%.  In  the  fourth  quarter,  news¬ 
paper  revenues  were  8%  higher. 

Operating  income  and  revenue  in  the 
broadcast  and  cable  units  were  up. 
Newsweek’s  operating  income  rose  52% 
in  the  year  to  $22.8  million  and  revenue 
was  7%  greater  at  $377.1  million,  due  to 
advertising  increases.  Other  businesses, 
including  Kaplan  Educational  Centers 
and  Digital  Ink,  recorded  a  combined 
operating  loss  of  $13. 5  million,  com¬ 
pared  with  a  $27.1  million  loss  in  1S>95, 
which  included  a  write-off.  Revenue 
from  the  other  businesses  went  up  7%. 
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Equity  in  earnings  of  affiliates  declined 
19.6%  to  $19.7  million  in  the  year  and 
76.7%  to  $2  million  in  the  quarter,  reflect¬ 
ing  lower  print  prices  at  affiliated  mills. 


Leading  Edge 

Continued  from  page  4 

In  feet,  quality  can  differentiate  news¬ 
paper  products  from  competitors. 

“We’ve  learned  how  to  use  interactive 
elements  to  drive  people  back  to  the  ser¬ 
vice,”  notes  Ralph  Teikowitz,  vied  presi¬ 
dent/technology  at  the  Washington  Post 
Co.  “We’re  doing  a  good  job  of  it  and  cre¬ 
ating  an  audience  that’s  coming  back  on 
a  day-to-day  basis. .  .  .  We  don’t  have 
down  weeks  and  don’t  reflect  chum,  as 
best  we  can  tell.” 

Other  papers  are  discovering  that 
their  Web  sites  are  subject  to  the  CNN 
effect:  “The  needle  really  moves  when 
you  cover  breaking  news,”  as  one  execu¬ 
tive  told  us.  And  “breaking  news”  can 
include  updates  on  changing  weather, 
sports  or  traffic  situations. 

So  fer,  the  site  relies  on  wire  service 
reports  for  breaking  stories,  because 
while  scooping  your  own  paper  may  not 
be  “appropriate”  now,  it  will  someday, 
Terkowitz  says. 

And  “someday”  will  be  the  day  the  Web 
becomes  a  true  consumer  medium.  Like 
many  of  his  new  media  colleagues,  Shaun 
Higgins,  president  and  COO  of  new 
media  ventures  for  Cowles  Publishing  in 
Spokane,  keeps  watching  the  numbers, 
specifically  the  number  of  people  using 
the  Web  and  the  hours  they  spend  there. 
Both  continue  to  rise,  he  points  out,  as 
does  online  retail  spending,  another  key 
indicator  in  his  view. 

Higgins,  like  most  of  the  executives  we 
interviewed,  also  keeps  an  eye  on  tech¬ 
nology. 

“Bandwidth  is  the  issue  right  now,” 
argues  Gerry  Flake.  “The  time  to  execute 
transactions  is  too  long.  If  it’s  not  solved, 
growth  will  slow.  The  communications 
companies  —  cable,  direct  broadcast 
satellites  —  are  key.” 

“The  online  network  is  by  most  stan¬ 
dards  a  failure,”  declares  A1  Sikes,  presi¬ 
dent  of  Hearst  New  Media  and 
Technology.  “It’s  difficult  to  use,  slow  and 
not  dependable.  That  opens  the  door  for 
artificial  ways  around  it.” 

Push  technology,  from  companies  like 
PointCast  and  Marimba,  is  one  of  those 
“artificial  ways”  that  may  help  online  ser¬ 
vices  achieve  mass  market  status.  That’s 
why  Sikes,  Higgins,  Longson,  Hendricks, 
Terkowitz  and  Steve  Taylor,  executive  vice 
president  of  the  Boston  Globe,  are  watch¬ 
ing  it. Web TM  an  inexpensive  service  using 


a  television  and  set-top  box  to  access  the 
Web  instead  of  a  personal  computer,  is 
another.  Most  of  the  executives  we  talked 
to  are  waiting  to  see  if  it  will  help  grow 
the  audience  for  online  services. 

Balky,  hard-to-use  networks  aren’t  the 
only  technical  problems.  Chris  Jenne- 
wein,  vice  president  of  technology  and 
operations  for  Knight-Ridder  New  Media, 
is  monitoring  the  development  of 
streaming  media,  as  a  way  to  add  video  to 
online  services. 

The  Globe's  Taylor  says  finding  and 
keeping  enough  highly  qualified  people 
is  his  biggest  technical  challenge,  while 
Nando’s  Hendricks  wants  new  tools  that 
will  let  newspapers  publish  constantly 
and  allow  sites  “to  change  on  a  dime.” 

“The  tools  in  the  maricet  today  don’t 
permit  that,”  he  argues.  “I  don’t  want  edi¬ 
tors  doing  HTML  or  applets.  I  want  them 
focused  on  journalism.” 

Which  brings  us  back  to  content, 
doesn’t  it? 
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tabloids,  and  the  tabloid  trend  is  growing. 

♦  It  is  a  booming  advertising  market, 
where  all  media  together  generated 
more  than  $  15  billion  in  ad  revenue,  with 
newspapers  overtaking  television  to  grab 
a  30%  share  of  the  pie. 

♦  It  is  healthy  in  terms  of  the  mix  of 
advertising  and  circulation.About  70%  of 
revenues  derive  from  advertising,  and  for 
readers,  the  ratio  of  editorial  to  advertis¬ 
ing  is  50-50. 

♦  It  is  an  interesting  market  for  online 
services,  with  more  that  150  newspapers 
operating  Internet  services.  In  global 
terms,  that  is  10%  of  all  newspaper  sites 
and  twice  as  many  as  fielded  in  Asia. 

World  Press 
Freedom  Day 

The  world  association  of  News¬ 
papers  (FIEJ)  is  calling  on  all  media 
to  observe  World  Press  Freedom  on  May  3. 

The  date  this  year  is  universal,  since 
the  Inter  American  Press  Association 
voted  last  year  to  abandon  the  day  it  had 
observed  separately  for  years. 

FIEJ  is  distributing  essays,  statements 
from  press  leaders,  and  camera-ready 
copy  for  three  display  ads  in  30  lan¬ 
guages.  They  point  out  that  at  least  500 
journalists  have  been  killed  in  the  line  of 
duty  since  1986;  185  journalists  are 
being  held  in  prison  in  21  countries;  and 
censorship  and  other  forms  of  repres¬ 
sion  exist  in  120  countries. 
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dollar  deal  average  over  the  previous  10 
years. 

There  are  several  reasons  for  the  four- 
year  bull  mariiet  in  newspaper  proper¬ 
ties.  A  stable  and  growing  economy,  bet¬ 
ter  operating  performance  at  newspa¬ 
pers,  and  an  ample  supply  of  capital  to 
finance  acquisitions  have  contributed  to 
the  recovery  in  the  market. 

Lower  newsprint  prices  helped 
strengthen  the  market  further  in  1S>96. 
But  it  is  significant  to  note  that  values 
improved  in  1S>94  and  1995  despite  an  un¬ 
precedented  increase  in  newsprint 
prices. 

A  larger  field  of  companies  looking  to 
make  acquisitions  also  has  helped  boost 
newspaper  prices  in  recent  years. 

Finally,  there  is  the  Internet  factor. 
Fears  that  electronic  publishing  would 
begin  to  make  inroads  into  the  newspa¬ 
pers’  traditional  markets  helped  depress 
newspaper  values  in  the  early  19SH)s. 
Today,  however,  investors  are  much  more 
comfortable  with  the  role  newspapers 
will  play  in  the  electronic  world. 

Despite  the  increase  in  acquisition 
activity,  the  number  of  independent  sell¬ 
ers,  as  a  percentage  of  all  daily  newspa¬ 
pers  sold,  has  been  declining  dramati¬ 
cally  in  the  1990s. 

From  19SH)  through  the  end  of  1996, 
transactions  involving  476  daily  newspa¬ 
pers  occurred.  But  independent  owners 
accounted  for  only  13%  of  these  news¬ 
papers. 

Compare  this  period  with  the  last 
seven  years  of  the  1980s  (1983-89);  Just 
270  daily  newspapers  changed  hands, 
but  69%  were  dailies  owned  by  indepen¬ 
dent  sellers. 

Of  the  1 18  announced  sales  of  dailies 
in  1996,  oniy  11  were  owned  by  inde¬ 
pendents,  or  9%  of  the  total. 

This  trend,  however,  is  likely  to  reverse 
in  1997. 

Dirks,  Van  Essen  believes  that  more 
independents  will  sell  this  year  as  a  num¬ 
ber  of  Subchapter  S  companies  qualify 
for  the  first  time  for  favorable  tax  treat¬ 
ment  when  selling. 

“Clustering”  newspapers  to  achieve 
production,  marketing,  and  management 
synergies  became  the  rage  in  the  early 
1990s. 

The  mid-lS>90s  have  seen  the  onset  of 
an  era  of  newspaper  trades;  fully  one- 
fourth  of  all  dailies  that  changed  hands 
last  year  were  involved  in  trades  rather 
than  outright  sales,  and  the  Cox-Thom- 
son  trade  involving  several  dailies  on 
each  side  is  believed  to  have  been  the 
largest  in  U.S.  newspaper  history. 


E-Mail 

Continued  from  page  47 

Helms  Mullis  &  Moore  LLP  in  Raleigh, 
N.C.,  assists  the  consumer  in  making  an 
“incidental"  copy  of  a  Web  page  on  his 
PC  in  order  to  read  the  page,  which  is 
what  the  publisher  wants  to  occur.That’s 
acceptable  imder  current  copyright  law, 
and  in  fact  this  “incidental”  copy  rule  is 
what  makes  it  technically  legal  for  a  Web 
browser  used  by  an  Internet  user  to  re¬ 
trieve  and  store  a  copy  of  a  copyrighted 
Web  page  on  his  PC  for  personal  viewing. 

A  third-party  company  that  makes  a 
copy  of  a  publisher’s  Web  page  and  then 
delivers  it  to  its  customers  is  intention¬ 
ally  caching  pages  on  its  servers  in  order 
to  send  them  to  its  subscribers.  Neither 
copying  a  copyrighted  Web  page  onto  its 
servers  nor  sending  it  by  e-mail  to  other 
parties  is  authorized  by  copyright  law, 
Bya.ssee  says. 

Robert  Kost,  executive  vice  president 
for  product  development  at  U.S.  Interac¬ 
tive  and  the  lead  manager  for  the  Digital 
Bindery  service,  calls  that  “lawyerly,  head 
of  a  pin  theorizing.”  Kost  himself  is  a 
lawyer,  who  earlier  in  his  career  authored 
a  study  for  the  U.S.  Office  of  Technology 
Assessment  concerning  copyright  and 
computer  networks. 

In  Kost’s  view,  “the  Internet  itself  is  a 
copyright  infringement,”  so  theorizing 
about  the  technical  legality  of  what  his 
firm  is  doing  is  pointless.  “It’s  absolutely 
absurd  for  publishers  to  say,  ‘I  want  to 
publish  on  the  Internet,  but  I  want  to 
play  by  the  old  rules,’  ”  Kost  says.  He 
believes  that  publishers  need  to  under¬ 
stand  that  the  Internet  is  a  different  kind 
of  publishing  environment,  and  they 
must  adapt  to  the  new  rules  of  the  new 
medium.  That’s  not  to  say  that  Digital 
Bindery  hasn’t  thought  through  the 
copyright  issues.  For  a  publisher  to  con¬ 
sider  legal  action  against  Digital  Bindery 
for  copyright  infringement,  “the  question 
is,  is  there  harm  done?”  Kost  says. 

His  argument  is  that  the  Bindery  ser¬ 
vice  benefits  the  copyright  holder  by 
bringing  additional  traffic  to  the  pub¬ 
lisher’s  Web  server. 

For  every  Bindery  user  who  “sub¬ 
scribes”  to  a  Web  page,  the  Bindery 
servers  go  out  and  retrieve  the  docu¬ 
ment,  Kost  says.  There  is  no  caching  of 
pages  that  multiple  Bindery  users  might 
want,  so  if  100  people  all  request  that  the 
Bindery  deliver  the  front  page  of  the 
Neu’  York  Times  CybeiTimes  section. 
Bindery  servers  will  generate  100  page 
impressions  on  the  Times'  server. 

According  to  Forrester  Research 
senior  analyst  Mark  Hardie,  who  has 
reviewed  the  Bindery  technology,  that 


might  present  a  problem  in  scaling  the 
system,  but  is  necessary  in  order  to  deter 
publishers  from  taking  action  against  the 
company  for  financial  injury  due  to  lost 
page  and  ad  impressions. 

Publishers  concerned  about  copyright 
infringement  by  Bindery  can  opt  out  of 
the  process,  according  to  Kost,  by  inserting 
a  line  of  code  into  their  Web  pages  that 
block  the  Bindery’s  servers  from  copying 
their  content,  or  they  can  ask  Bindery  to 
stop  accessing  their  servers.  “A  publisher 
can  insist  on  their  rights,  and  we  will 
honor  their  rights,”  he  says.  “We’re  not 
interested  in  fighting  with  people.” 

The  problem  with  this  stance,  how¬ 
ever,  says  Seton  Hall  University  law  pro¬ 
fessor  and  cyber-law  expert  Dan  Burk,  is 
that  “the  law  says  a  publisher  has  to  opt 
in.”A  third  party  cannot,  under  copyrigjit 
law,  intentionally  copy  a  copyright 
owner’s  content  without  first  getting 
their  consent;  they  cannot  require  a  pub¬ 
lisher  to  proactively  remove  itself  from 
the  process  of  its  content  being  copied 
by  the  third  party.  In  order  to  do  this,  a 
company  like  Digital  Bindery  would  have 
to  claim  that  they  have  “implied  license” 
to  copy  the  material,  or  claim  “fair  use.” 

Burk  thinks  both  of  those  claims  are 
“dubious”  in  this  case.  But  he  thinks  com¬ 
panies  like  Digital  Bindery  are  “playing  a 
dangerous  game  in  hoping  that  nobody  is 
going  to  object.”  Even  if  no  actual  damages 
can  be  demonstrated,  the  law  still  applies 
and  companies  can  be  sued  for  statutory 
damages  over  copyright  infringement. 

Statutory  damages  for  a  single  infringe¬ 
ment  in  the  U.S.  can  be  up  to  $10,(X)0, 
and  in  the  case  of  a  Web  page  remailing 
service,  there  are  theoretically  a  huge 
number  of  infiingements. 

Kost  said  he  would  like  publishers  to 
view  Digital  Bindery  as  a  friend  and  part¬ 
ner  and  indicated  that  talk  of  technical 
copyright  infringement  is  frustrating. 

But  like  it  or  not,  observers  point  out, 
his  company’s  Digital  Bindery  concept  is 
sparking  animated  discussion  in  the  intel¬ 
lectual  property  and  cyberspace  legal 
communities  —  and  perhaps  someday, 
the  courts. 


Dividend 

Tribune  CO.S  board  of  directors 
increased  the  quarterly  dividend  by 
6.7%  to  $.16  per  share  from  $.15  per 
share.  The  dividend  will  be  paid  on 
March  13,  1997  to  shareholders  of 
record  at  the  close  of  business  on  March 
3,  1997.  It  is  the  fourth  consecutive 
increase  since  1994,  one  cent  each  year 
on  a  post-split  basis.  Tribune  split  its 
common  stock  2-for-l  on  Jan.  15, 1997. 
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You'll  make  it  easier  for  your  business  associates  and  friends  to  contact  you  in  Chicago  by  filling  out  this  form.  One  of  the 
long-standing  services  Editor  &  Publisher  has  provided  attendees  of  the  pubiishers  convention  is  compilation  and 
publication  of  “Who's  Staying  Where."  This  listing  of  attendees,  their  business  affiiiotion  and  the  hotei  where  they  wiil  be 
staying  is  published  in  our  pre-convention  issue  distributed  during  registration  and  throughout  the  meeting. 

Because  attendees  make  their  own  hotel  arrangements,  we  rely  on  you  to  tell  us  where  you  will  be  staying.  Rease  take  a 
moment  to  fili  in  the  form  below  and  mall  or  fax  it  back  to  us  by  Aprii  4*^. 

Thanks  for  your  heip. 

Who’s  Staying  Where  at  the  NAA  Publishers  Convention 

PI  FASF  TYPF  OR  PRINT 

First  and  Last  Name _ 

First  and  Last  Name  of  Spouse/Guest _ 

Ne\A/spaper/Organization _ 

City/State _ 

Hotei 


Others  attending  fronn  your  organization: 

First  and  Last  Name:  First  and  Last  Name:  First  and  Last  Name: 


To  ensure  your  listing  in  "Who's  Staying  Where,"  return  this  form  to  Editor  &  Publisher  no  later  than  April  4, 1997. 

Editor^Pi^ 


puB 


Make  sure  vour  associates  and  friends  know! 


MAIL:  Editof  &  Publisher,  11  West  19th  Street,  New  York,  NY  10011-4234 
FAX:  (212)691-7287  E-MAIL:  edpub@medlalnfo.com 


CLASSIFIED  ADVERTISING 


1 1  W.  19th  Street  •  New  York.  NY  1001 1  •  Phone  (212)  6754380  •  Fax  (212)  929-1259 


FEATURES  AVAILABLE 


ASTROLOGY 


AUTOMOTIVE 


Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
http://www.time-data.com 
e-mail:  star2020@time-data.cam 

AUTOMOTIVE 

CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  rood  tests,  car  care, 
auto  trivia/history. 

_ (810)  573-2755. _ 

WEEKLY  TEST  DRIVE  column,  award¬ 
winning  writer.  Builds  readership,  sells 
ads.  $2  each.  Camera  ready  or  e- 
mail,  photos.  (71 3)  864-5370. 


WHEELS  101  :  A  weekly  column 
teaching  the  basics  of  buying,  owning 
and  driving  a  car  by  automotive  expert 
Jayne  O'Donnell.  Joe  Hanley,  CRAIN 
NEWS  SERVICE,  Phone:  (212)  254- 
0890.  Fax:  (212)  254-7646. 


TO  INCREASE 
AWARENESS  WHILE 
BENEFITTING  FROM  OUR 
LOW  CONTRACT  RATES. 

Call  (212)  675-4380 


_ UFESTYIES _ 

OFF  THE  WALL:  If  anyoira  deserves  the 
title  as  the  new  generation's  successor 
to  Lewis  Grizzard,  it  must  go  to  P.S. 
Wall  and  her  off-the-wall  commen¬ 
taries  on  life  as  she  sees  it.  This  weekly 
column  of  600  words  is  quirky,  hip,  ouF 
rageous  and  very,  very  funny. 

Joe  Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890 
Fox:  (212)  254-7646 


WEEKLY  COLUMN  of  life's  odventures, 
big  and  small,  by  press  association 
award  winning  columnist.  Humorous, 
touching  columns  win  readers'  hearts 
and  loyalty.  Available:  copy,  disc,  E- 
mail.  Write  Kristin  Gilpatrick,  204 
Volorie  Lane,  Madison,  Wt  53716. 


PUZZLES 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  •  fax  (409)  295-9624 
PO  Box  1 972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Coll  (800)  292-4308/(909)  672-2594 

ROMANCE 

ROMANCING  THE  INTERNET  for 

romantic  getaways  and  personal 

travel,  a  w^ly  column  by  an  experi¬ 
enced  travel  writer.  Free  month  trial. 
Samples/Delails  www.joeharkins.com 

Going  off  the  rails  on  the  crazy  train. 

John  Osborne 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

Appraisals/Brokerage 

Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 

Box  579,  Landrum,  SC  29356. 

BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  arxl  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053 

ar  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 

123  NW  13th  St.,  Suite  214-7 

Boca  Raton,  FL  33432 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 

Jim  Hall  Media  Services 

410  Elm  St.,  Troy,  AL  36081 

(334)  566-7198 

Fox  (334)  566-0170. 

Confidential  Appraisals 
nationwide  since  1 959. 

W.B.  GRIMES  &  COMPANY 
(301)540-0636 

DAVID  R.  STia 

Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 

74  YEARS  OF  EXPERIENCE 

See  Bolitho-Cribb  &  Assoc, 
display  od  this  page. 

MEDIAAMERICA  BROKERS 

Lenox  Towers,  Suite  1 000 

3390  Peachtree  Rd.  NE 

Atlanta,  GA  30326 
(404)  364-6554  Fox  (404)  364-6533 
Lon  W.  Williams 

KAMEN  &  CO.  GROUP  SERVICES 
Worldwide  Appraisal  Experts 
(516)  379-2797/(813)  786-5930 

MEL  HODELL  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 

MICHAEL  D.  UNDSEY 
Experienced  -  Confidential 

6645  Redmont  CrI,  Mesa,  AZ  8521 5 
(602)  807-7791  FAX  (602)  807-7795 
PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 

P.O.  Box  3308 
Merrifield,VA  221 16-3308 
(703)  846-8410  Fox  (703)  846-8406 
RICKENBACHER  MEDIA  CO. 

Your  broker  (or  Southwest  and  Middle 
America. 

3828  Mockingbird  Lane 

Dallas,  TX  75205 

(214)  520-7025  Fox  (214)  520-6951 

NEWSPAPER  BROKERS 

700Sold-Est.  1959 

W.B.  GRIMES  &  COMPANY 

P.O.  Box  442 

Clarksburg,  MD  20871 

Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton,  NE  (8(X))  444-5297,  ext.  1 94 
Wren  Barnett,  South  (704)  698-0021 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  *  Brokers 
(561)  368-4352 

123NW  13thSt.,  Suite  214-7 

Boca  Raton,  FL  33432 

NEWSPAPER  BROKERS 

"2/14/  Generation  Newspaper  Broker’' 
Experieo^  •  Professional 

Bolitho  -  Taylor 
Media  Service 
(405)  421-9600 

^  Dailies 

^Hi  Individuals  aGroups 

TItOmM  C.  BoItthO  nSS.BnMdway«A4a.OK  74820 

NEWSP/kPERS  FOR  SALE 

FOR  SALE:  Established  profitable  free 
weekly  community  newspaper.  Over 
$157,000  yearly  gross  and  growing. 
Printing  (armed  out.  Owner  selling  lor 
health  reasons.  Down  payment,  balance 
on  contract.  Write  G.  Anderson,  P.O. 
Box  1 71 ,  Globe,  AZ  85502  or  phone 
(520)  425-0355. 

NEWSPAPERS  FOR  SALE 

AUSTIN,  TX  PUBUCATION.  Small,  but 
profitable.  Priced  low  for  quick  sale. 
Bill  Berger,  Associated  Texas  Newspa¬ 
pers,  1801  Exposition,  Austin,  TX 
78703.  (512)  476-3950. 


HAWAII 

PUBLISH  IN  PARADISE!  $195K/OBO 
for  a  profitable  upbeat  monthly  com¬ 
munity  newsmagazine.  Established 
readership/advertiser  base.  Ten  years 
strong  and  growing.  (808)  263-3535. 

IDEAL  OPPORTUNITY  for  a  couple 
wanting  to  own  their  own  paid  news¬ 
paper.  Southern  California  weekly 
grossing  $130,000.  Favorable  terms 
including  seller  financing  available. 
Send  inquiries  to  Box  07973,  Editor  & 
Publisher. 

NEWSPAPERS  WANTED 

AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Larm 
down  payments  or  oil-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  slay  in  ploce. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  071 48,  Editor  &  Pub¬ 
lisher. 


NEW  MEDIA  COMPANY  with  operat¬ 
ing  newspapers  seeks  community,  sub- 
urban  newspapers,  shoppers, 
alternative  delivery  systems.  Manage¬ 
ment  encouraged  to  remain  ond  partic¬ 
ipate  in  investment.  All  inquiries  held  in 
strictest  confidence.  Reply  to  Box 
07688,  Editor  &  Publisher. 


NEWSPAPER  APPRAISERS 


NEWSPAPERS  WANTED 

AMERICAN  PUBLISHING  COMPANY 
is  aggressively  seeking  newspaper 
acquisitions  with  circulations  of  5,000 
or  greater.  APC  is  owner/operator  of 
420  publications,  including  1 1 2  daily 
newspapers.  All  correspondence  and 
discussions  are  confidential. 

Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Hannony 
Neosho,  MO  64850 
Phone  (417)  451-1520 

PUBLICATIONS  FOR  SALE 

BI-WEEKLY  Rack  Publication.  Extremely 
popular.  7  years  'Young'.  Unioue  news 
format  developed  by  owner/tounder. 
30,000  copies  circulating  to  48  com¬ 
munities  in  S.  New  England.  Revenues 
in  $400,000+.  Will  sell  to  right 
person(s|.  Reply  to  Box  08090,  Editor 
&  Publisher. 

SCOnSDALE,  ARIZONA 
140+  page  monthly  news  magazine. 
Unchallenged  penetration  (30,000 
issues)  of  upscale  market.  Solid 
advertising  support  (84%  on  contract). 
Stable,  established  17  year  old  busi¬ 
ness.  Sales  doubled  since  1992. 
Excellent  cash  flow.  Price  $750,000. 
Norman  McMullin 

_ (602)  922-3986 _ 

PAIM  BEACH  COUNTY,  FLORIDA 
Monthly  women's  newsmagazine  with 
website.  Upscale  market.  Excellent 
cash  flow.  Peter  Davidson 
(561)  479-3388  evenings/wieekerxJs 
Email:  lbwoman@gate.net 


NEWSPAPER  BROKERS 


Bolitho^ribb  Report:  http://www.cribb.com 


Conficiential  Appraisal  for 
Estate,  ESOP,  Partners, 
Bank  Tax,  Stock,  Assets 

1  Annette  Park  Drive,  Bozeman, 
MT  59715  e-mail:  IcribbOlmtnet 


Bolitho-Cribb 
&  Associates 

Newapaper  Brokerage 
'  A  Appraiaal 
406-586-6621 

Fax  406-5B6-B774 
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EQUIPMENT 

CAMERA  &  DARKROOM 

SQUeeze  Lenses 
Herb  Carlbom  -  CK  OpKcal 
(310)  372-0372. 

MAILROOM 

CHESHIRE  582N  with  12  foot  con¬ 
veyor.  Good  condition.  Best  offer. 

Coll  (313)  584-4000. 


GOOD  CONDITION  used  5  station 
collating  machines  by  Stepper  Co. 
Very  reasonable.  Call  Lynn  Vraspir  at 
(61 2)  544-4438  or  send  an 
E-mail  message  for  details  to 
Vraspla@gw.startribune.com 


McCain  660  8  into  1 
McCain  660  8  inta  1 
Kirk-Rudy  label  head 
Quipp  2200  stacker 
4  Signod  MLN2A  strapping  machines 
2  Wamac-ldab  plastic  marines 
Call:  Eau  Claire  Press  Company 
(800)  236-8808  and  ask  for  Chuck 

PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-581 7  Fox  (770)  590-7267 
USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 

(407)  273-5218  Fax  (407)  273-901 1 

NEWSPRINT  FOR  SALE 

INCREASE  your  newsprint  buying 
power.  Join  Publishers  Paper 
Cooperative.  Phone  (800)  940-157/ 

Crazy,  but  hey,  thaf s  how  if  goes. 

Pat  Boone 


&  SUPPLIES 


NEWSPRINT  FOR  SALE 


ROaS  ALL  SIZES  25#,  -  28#,  -  30# 
BEHRENS  INT'L,  LTD.  -  N.B.  CAUF. 
(71 4)  644-2661 ,  Fax  (71 4)  644-0283 


OPERATIONS  CONSULTANT 

Seasoned  Newspaper  Consultant 
FACIUTIES/PRESS/OPERATIONS 
Smoll/AAedium/Large  Newspapers 
Call  (800)  705-6433  or 
Phone/Fox  (81 3)  781 -5550 

PRESSES _ 

1  UNO  200  P  -  R.I.P.  2 
1  UNO  300  -  R.I.P.  3  Post  Script 
Level  1 

1  UNO  300  -  R.I.P.  40  XMO  Level  1 

Please  contact  Claude  Gagnon  at 
(41 8)  545-4474,  ext.  845 


5-unit  Harris  Cottrell  VI 5,  1 965 
with  1/2  -  1/4  V22  folder.  $72,500. 
ALTA  Graphics,  Inc.  (770)  552-1528. 


8/u  GOSS  COAAMUNITY  SSC-22  3/4" 
-  SSC  folder  w/upper  former-75  HP 
drive  -  Baldwin  circulators,  with  extra 
SC  folder  w/40  HP  drive.  (913)  362- 
0119. 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

Serving  the  newspaper  industry 
since  1910. 

Please  call  us  -  we  specialize  in  quality 
pre-owned  web  presses. 

1  (800)  255-6746 
(913)492-6217 


_ PRESSES _ 

DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sale 

"Worldwide  Marketing  af  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
VI  5A  VI 5D  or  845;  KING  Process 
Color  or  Doily;  GOSS  Community 
Urbanite  Metro;  ^LNA  D30  C96 

FOR  SALE:  1986  6/u  Harris  VI 5D;  2/ 
u  GOSS  Community  $50,000,  1/u 
GOSS  Community  $36,000;  4/u  V25 
HARRIS  Rebuilt  w/JF  25  folder  & 
splicers;  5/u  1979  HARRIS  VI  5A 
$96,000;  8/u  GOSS  Community  w/2 
folders;  5/u  rebuilt  RZ300;  5/u 
HARRIS  Ml  10. 

Tel:  (913)  362-8888 
Fax:  (913)  362-8901 


PRESSES 


Quality  that  makes  an  Impression  worldwide 

'^OR/enr 

Select  from: 

G  Complete  Presses 
G  Additiorw  to  Existing  Presses 
G  3-color  Selelljtes 
□  4-Hi  Arrer>gements 
G  Stocked  Ur>its 
G  Integrel  Roll  Stend  Units 
G  Heir  and  Quarter  Folders 
O  Cutoff:  20"  -  21V4’  ■  22"  -  22y/ 

O  18,500  to  30,000  IPH 
SALES  -  SERVICE  -  PARTS  A  I XA 
Phone:  (770)  552-1528  MLIM 
Fax:  (770)  552-2669  ERAPHS3  i 


PRESSES 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  AAAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 

PRESS  ROOM 

2  UNIT  GOSS  METRO  22  3/4"  c.o. 
Available  immediately. 

MAN-Roland  Folders 

160  page  double  out  22  3/4"  with  3 
high  formers  and  angle  bars 

1  Urbanite  Falder.  22  3/4" 

1  Urbanite  Upper  Former 

GOSS  R.T.P's  42"  or  45"  with  Y  columns 
and  wall  brackets  10  AVAILABLE 

Goss  3-2  folders 

21  and  1  /2  c.o.  and  22  3/4  c.o. 

1  folder,  baloon,  and  Engle-bars 
Harris  1650,  22  3/4"  c.o. 

Northeast  Industries  (8(X))  821-6257 
WANTED  TO  BUY 
IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George 
(800)  356-4886  or 
Fax  (816)  887-2762. 

WANTED: 

Presses  -  Inserters  Call: 

Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817/ 

Fax  (770)  590-7267 


INDUSTRY  SERVICES 


MARKETING  SERVICES 


Marjorie  Duffis 
Consultant 

YOUR  DIRECT  UNE  TO 


•INCREASING  REVENUE 
THROUGH  YOUR 
TELESALES  CENTERS 
•AGENT  PRODUCTIVITY 
STANDARDS  •CAMPAIGN 
DESIGN  AND  DEVELOPMENT 
•RECRUITING  CHALLENGES 

TMW  MARKETING 
partners  in  call 
center  strategies 

1-800-424-9378  x  528 


CIRCULATION  SERVICES 


17  OFFICES  NATIONWIDE 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 


36  YEARS  IN  TELEMARKETING 
METRO  NEWS  SERVICE,  INC. 

"ResponseABILITY" 
Nationwide  TELEMARKETING 
(800)  950-8475 
Horace  Southward 

BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (616)  458-661 1 

CIRCULATION  2000  INC. 
Outside  Crew  Sales,  Turn-Key 
Alternative  Start  Pressure 
Storefronts  &  Seminars 
(800)  798-5667 
E-mail:  CIRC2(X)0@aol.com 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quality 
subscription  sales  and  guaranteed  col- 
lectians.  Nationwide.  (800)  844-3581 

GROWING  NIE  &  HOME  DELIVERY 
CIRCULATION  IS  SPECTRUM’S 
BUSINESS  -  CALL  DOUG  REESE 
(800)  972-6778 


PRO  <%TART<; 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC 
(800)  776-6397 


CIRCULATION  SERVICES 


LEVIS  NATIONAL,  INC. 

SINCE  1968 

"We  Deliver  More  Homes  to 
Your  Newspaper" 

Guaranteed  Quality  Telemarketing 

_ 1  (800)  495-2688 

TeleService  Technologies,  Inc. 
Serving  America's  finest  newspapers. 
No  Account  too  small... 

No  account  too  large 
Call 

_ 1-888-TST-SELL _ 

CONSULTANTS 


FREE  CONSULTATION 
NEED  CIRCULATION  INCREASES? 
IPC 

WE  KNOW  PROMOTIONS 
CALL  (800)  243-7659 


CIRCULATION  SERVICES 


INTERVENTIM  - 
t  mETENnCN 
1-800-327-8463 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBUCATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dove  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (NaHonal) 

PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELEQRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)842-1357 
P.O.  Box  1952 

_ Albuquerque,  NM  871 03 _ 

PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams? 

Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 
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HELP  WANTED 


ACADEMIC 


JOURNALISM/ENGLISH:  Sf.  Mary-of- 
The-Woods  College,  a  Catholic  liMrol 
arts  college  for  women,  first  women's 
college  in  the  country  to  teach  journal¬ 
ism,  seeks  full-time  faculty  member 
(rank  commensurate  with  degree/ 
experience).  College  has  on-campus 
and  external  degree  programs  and  stu¬ 
dent  award-winning  arts/literary  and 
news/feature  magazines. 

Candidates  must  hove  recent  experience 
in  design/layout.  Master's  in  a  relevant 
field  is  required,  Ph.D.  preferred.  Duties 
include  advising  publication  and 
teaching  introduction  to  visual  commu¬ 
nication  and  layout  and  design,  com¬ 
plemented  by  one  or  more  of  photo¬ 
journalism,  ethics,  media  law  and 
advertising  courses.  Strong  considera¬ 
tion  for  ability  to  teach  ESL,  English  com¬ 
position,  creative  writing,  or  introduc¬ 
tion  to  literature. 

Please  send  resume  or  curriculum  vita,  five 
work  samples  of  layout  and  design,  and 
names,  addresses  and  phone  numbers  of 
three  references  to  Dr.  Patrick  Harkins, 
Search  Chair,  Department  of  English, 
Journalism  and  Languages,  St.  Mary- 
of-the-Woods  College,  St.  Mary-of-the- 
Woods,  IN  47876.  Review  of 
applications  begins  March  1 5. 


ADMINISTRATIVE 


AMERICAN  PUBLISHING  CO.,  owners 
of  over  300  daily  and  weekly  newspa¬ 
pers  in  the  U.S.  is  accepting  applica¬ 
tions  for: 

•Publisher  Trainees 
•Advertising  Trainees 
•Circulation  Managers 
Excellent  management  opportunities 
await  candidates  wishing  to  join  the 
fastest  growing  newspaper  organiza¬ 
tion  in  America.  No  phone  calls,  but 
send  resumes  to  American  Publishing 
Co.,  606  N.  Van  Buren,  Marion,  IL 
62959. 


TENNESSEE  GROUP  seeks  non-daily 
publisher.  Ideal  candidates  have 
advertising,  news  experience.  Good 
pay,  benefits  with  family-owned  com¬ 
pany.  Must  believe  in  self,  hove  quality 
management  skills,  able  to  teach,  good 
business  sense.  References  will  be 
thoroughly  checked.  Send  resume  to  con¬ 
fidential  fax  (423)  636-1337,  e-mail: 
Bruce  1 2@xtn.net,  or  write  Bruce  Mor¬ 
rison,  P.O.  Box  1630,  Greeneville,  TN 
37744. 


NENMSPAPER  ASSOCIATION 
EXECUTIVE  DIREaOR 

As  our  current  CEO  approaches  retire¬ 
ment,  the  Michigan  Press  Association 
seeks  a  newspaper  professional  to 
serve  as  executive  director,  providing 
leadership  for  51  dailies  and  238 
weeklies  and  70  associate  members. 
The  Executive  Director  serves  under  a 
board  of  1 5  directors  and  has  a  staff- 
of  8.  Responsibilities  include  central 
office  management,  financial  opera¬ 
tions,  legislative  work,  convention,  con¬ 
tests,  publications  and  advertising 
sales.  Newspaper  experience  pre¬ 
ferred,  trade  association  experience  is 
helpful.  Send  letter  of  application, 
resume  and  salary  history  to:  Michigan 
Press  Association  Search  Committee, 
David  Jackson,  chairman,  P.O.  Box 
160,  Mason,  Ml  48854  by  April  10, 
1997.  All  applicants  will  be  sent  a 
questionnaire  to  be  returned  by  April 
22,  1997. 


ADMINISTRATIVE 


PUBLISHER  wanted  to  6,000  daily  and 
group  of  weekly  newspapers  in  central 
Illinois.  Must  nave  several  years  of 
experience  and  have  a  proven  track 
record  for  generating  sales.  Retiring 
Owner  needs  a  capable  person  that 
can  run  the  entire  operation  without 
day  to  day  supervision.  Compensation, 
including  equity  participation,  based 
on  previous  experience  and  ability. 
Please  reply  in  confidence  with  resume 
and  salary  history  to  Box  08104, 
Editor  &  Puyisher. 


ADVERTISING 


ADVERTISING  SALES  MANAGER 
We  are  searching  for  on  exceptional 
individual  with  a  solid  track  record  in 
sales  and  soles  management.  We  are 
an  established  and  upscale,  30,000 
circulation,  free  community  newspaper. 
Our  compensation  package  is 
extremely  competitive  and  flexible  for 
the  right  person.  Send  resume  and  cov¬ 
ering  letter  explaining  major  sales 
accomplishments  to  Human  Resources 
News  Department,  P.O.  Box  5219, 
Massena,  NY  1 3662. 


ADVERTISING  DIREaOR 

This  is  the  opportunity  you've  been 
waiting  for  to  do  something  new.  Sun¬ 
rise  Newspapers  &  Communications, 
Inc.,  a  national  publisher  of  niche 
newspapers,  is  seeking  an  advertising 
director  for  its  publication  catering  to 
the  emergency  services  community. 
With  editions  currently  covering  1 4 
states,  this  newspaper  is  on  a  fast  track 
to  roll-out  ocross  the  county.  This  is  a 
hands-on,  sales  intensive  position  ... 
supervision  only  comes  with  success. 


spearhead  development  of  new  ter¬ 
ritories  and  work  to  create  a  team  of 
dynamic  advertising  sales  represen¬ 
tatives.  Any  experience  with  the  Fire, 
Rescue  or  EMS  community  is  helpful, 
but  not  necessary  for  the  right  candi¬ 
date.  Good  salary  base  plus  strong  com¬ 
mission  structure.  Send  resume  (in¬ 
dicate  current  salary)  and  references  to 
Sunrise  Newspapers  &  Communica¬ 
tions,  Inc.,  Joseph  P.  Belsito,  259  Route 
17K,  NevAurgh,  NY  12550,  or  fox  to 
(914)564-5261. 


ADVERTISING  DIREaOR 
We're  a  17,000  circulation  daily 
located  in  the  heart  of  Ohio.  You're  a 
proven  sales  manager  looking  for  a 
new  challenge.  Experience  should 
include  staff  management,  client  con¬ 
tact,  marketing,  creative  development 
of  new  initiatives,  budgeting  and  goal 
management.  You  wilfbe  responsible 
for  the  leadership  of  our  retail, 
classified  and  ad  services  staffs.  We 
offer  a  competitive  compensation 
package  including  full  benefits  and 
401  Ik).  Qualified  candidates  should 
send  a  letter  of  application,  resume 
and  salary  history  to  Box  08103, 
Editor  &  Publisher. 

ASSISTANT  ADVERTISING  MANAGER 
Award  winning  18,000  circulation,  7 
day  a  week  AM  in  New  Hampshire  is 
seeking  individual  to  join  their  sales 
management  team.  Responsibilities  will 
include  supervision  of  classified, 
customer  service  and  assisting  Advertis¬ 
ing  Manager  with  retail  sales.  2-4 
years  of  sales  experience  and  1-3 
years  of  management  experience 
required.  Please  reply  to  Advertising 
Manager,  Valley  News,  P.O.  Box  87^ 
White  River  Jun,  VT  05001 . 


ADVERTISING 


ADVERTISING  SALES  MANAGER  for 
established  large  group  of  weeklies  in 
Zone  5.  Candidates  must  be  highly 
motivated  with  the  ability  to  lead  a  20-»- 
outside  sales  staff  in  a  fast-paced 
environment.  We  offer  an  excellent 
salary/bonus  program  along  with  a 
comprehensive  benefit  package  and 
the  opportunity  for  advancement. 
Please  send  resume  to  include  salary 
history  to  Minnesota  Sun  Publications, 
7831  E.  Bush  Lake  Rd.,  Bloomington, 
MN  55439.  ATTN:  D.  Mindak  or  e- 
mail:  dmindak@skypoint.com.  Equal 
Opportunity  Employer. 


ADVERTISING  SALES 

Golden  Media,  Inc.,  publisher  of 
newspapers,  magazines,  directories 
and  shopping  guides  in  the  beautiful 
Rocky  Mountains  based  in  Golden,  Jef¬ 
ferson  County,  Colorado  is  seeking 
high  energy,  top-notch  Ad  sales  execu¬ 
tives  with  a  proven  track  record.  If  you 
are  the  best  in  your  field,  have 
extensive  newspaper  ad  sales  experi¬ 
ence,  we  want  to  talk  to  you.  Large, 
protected  and  very  active  sales  ter¬ 
ritories.  High  commissions,  bonuses, 
full  health/benefit  plan.  Contact  Vince 
Bodiford,  publisher,  for  confidential 
interview; 

Tel:  (303)  279-5541 
Fax  (303)  279-71 57 
E-mail:  treditor@tesser.com 
Golden  Media,  Inc.,  1000  lOth  Street 
Golden,  CO  80401 
http://www.tesser.com/transcript/ 
Equal  Employment  Opportunity 


ADVERTISING 


ADVERTISING 

RECRUITMENT  SALES  MANAGER 

The  Tennessean  is  looking  for  a  goal 
oriented  sales  monager  to  lead  our 
growing  recruitment  team.  The 
qualified  candidate  must  have  at  least 
3  years  of  sales  experience  with  a  pro¬ 
ven  track  record  in  sales  and  2  years 
of  management  and  supervisory  expe¬ 
rience.  A  working  knowledge  of  the 
recruitment  industry  and/or  classified 
advertising  is  desirable.  Individual  must 
be  able  to  coach  and  motivate  a  team 
of  six  and  be  creative  in  developing 
strategies,  pricing  and  products.  PiMse 
send  confidential  resume  and  salary 
requirements  to  Anna  Bartkowski, 
classified  advertising  manager.  The 
Tennessean,  1100  Broadway, 
Nashville,  TN  37203.  EOE 


CLASSIFIED  ADVERTISING  MANAGER 
Aggressive  hands-on  leader  to  run  and 
expand  team  for  upmarket  newspaper, 
develop  new  business,  motivate  staff. 
Fine  compensation  package  enhanced 
by  achievements.  Write  Michoel  Lewis, 
publisher,  Miami  Today,  710  Brickell 
Avenue,  Miami,  FL  33131  or  fax  (305) 
358-4811. 


RETAIL  ADVERTISING  MANAGER 
A  30,000  daily  has  an  outstanding 
opportunity  for  an  aggressive,  well- 
organized,  hands-on  retail  manager. 
The  individual  selected  will  be  someone 
who  can  recognize  and  capitalize  on 
revenue  opportunities  and  put  priority 
on  training,  coaching  and  account 
presentation.  Join  a  growing  newspa¬ 
per  group  with  competitive  compensa¬ 
tion  ana  benefits.  Please  send  your 
resume  and  cover  letter  with  your 
salary  requirements  to  Box  08106, 


ADVERTISING 


ADVERTISING 


CLASSIFIED  AD  MANAGER 

The  Frederick  News-Post  located  in  scenic,  his¬ 
toric,  Frederick,  MD  has  immediate  opening  in  a 
vibrant  expanding  market  at  its  newspaper  with  a 
circulation  of  45)tXX)  daily  plus  20,0(X)  circula¬ 
tion  Total  Market  Coverage  product.  Must  be  an 
aggressive,  creative,  revenue  generator  and  pos¬ 
sess  innovative  leadership  and  sales  abilities. 
Must  hove  3-5  years  proven  sales  track  record. 
Prior  experience  as  Assistant  Classified 
Advertising  Manager  or  Classifi^  Advertising 
Manager  preferred  but  not  required.  Excellent 
opportunity  for  growth  with  full  benefits  and  sal¬ 
ary/bonus  pockage  in  the  $50's  range  for  right 
candidate  with  experience.  Qualified  candidates 
should  promptly  submit  resume  along  with  salary 
history  and  current  salary  requirement  to: 

lirederlck  Neui0-iP0at 

Human  Resources  Department 

P.O.  Box  578 
438  West  Patrick  Street 
Frederick,  MD  21705-0578 
Or  FAX  resume  to:  301  -662-1746 

The  Frederick  Newj-Posl  is 
An  Equal  Opportunity  Employer 
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HELP  WANTED 


ADVERTISING 


DIREaOR  OF  SALES 

The  LUBBOCK  AVALANCHE- 
JOURNAL,  a  division  of  Morris  Com¬ 
munications  Corporation,  a  65,000 
daily,  79,000  Sunday,  is  seeking  a 
Dire^r  of  Sales  to  lead  our  50  person 
advertising  staff. 

We  are  loaking  for  a  unique, 
motivated  person  with  experience  in 
new  business  development  and  has  a 
track  record  of  reaching  revenue 
goals.  Demonstrated  leader^ip  in  staff 
development  and  account  relationships 
is  essential. 

We  offer  a  challenging  growth  position 
in  a  successful,  growing  mid-sized  fam¬ 
ily-owned  mtedia  company  and  a  great 
place  to  live  in  West  Texas. 

Send  letter,  resume  and  salary  history 
to: 

Lubbock  Avalanche- Journal 
Attention:  Karen  McAAanus 
Sales  Director  Search 
P.O.  Box  491 
Lubbock,  TX  79408 


POSITION  AVAILABLE: 

MAJOR  ACCOUNTS 
SALES  MANAGER 

Our  display  advertising  department  is 
looking  for  an  individual  who  can 
effectively  manage  our  staff  of  major 
account  sales  associates. 

HOURS:  Full-time 

DUTIES: 

*  Works  effectively  as  a  team 
member  to  improve  market  share 
in  this  highly  competitive  market. 

*  Takes  responsibility  to  achieve 
and  accurately  forecast  revenue 
and  expense  goals 

’  Monitors  and  communicates 
competitive  information  on  our 
customers  business  conditions 

*  Cooching  and  training  of  sales 
executives  by  spending  time  in 
the  field 

*  Develops  and  implements 
marketing,  sales  and  promotional 
solutions  for  our  advertisers 

*  Works  to  improve  relationships 
with  advertisers  at  all  levels. 

PREFERRED: 

*  Must  possess  ability  to  analyze 
problems  and  state  them  clearly 
in  writing 

*  Excellent  oral  and  written 
communications  skills 

*  Previous  newspaper  advertising 
management  experience 

*  Must  be  able  to  work  in  a  fast- 
paced  deadline  environment 

*  Must  be  flexible  and  adapt  to 
change  well 

*  Must  be  service  oriented  and 
able  to  use  people  and  sales 
skills. 

REPLY  TO: 

The  Orange  County  Register 
Attn:  Human  Resources 
625  N.  Grand  Avenue 
Santo  Ana,  CA  92701 


ADVERTISING 


ADVERTISING  DIRECTOR:  6-day, 
daily  with  5,200  circulation  in  Idaho, 
looking  for  a  sales  pro.  Three  years 
sales  experience  required.  Great  bene¬ 
fits.  $35,000  per  year.  Send  resume 
with  cover  letter  to:  Jay  Lenkersdorfer, 
publisher.  South  Idaho  Press,  230  East 
Main,  Burley,  ID  83318. 


CLASSIFIED  SALES  MANAGER 
Progressive  metro-daily  is  seeking  a 
Classified  Sales  Manager  to  join  our 
team  in  the  growing  market  of  Austin, 
Texas.  The  right  candidate  should  have 
a  minimum  of  five  years  experience 
leading  and  developing  a  classified 
staff;  possess  demonstrable  category 
knowledge  with  emphasis  on 
Automotive  and  Real  Estate;  have  a 
thorough  understanding  of  budgeting, 
forecasting,  new  product  development, 
new  media  applications,  voice  informa¬ 
tion  technology,  data  base  marketing; 
and  possess  the  skills  to  grow  and 
develop  with  a  key  newspaper  group, 
Cox  Enterprises.  Submit  cover  letter, 
resume  and  salary  history  to:  Attn: 
CASM,  Human  Resources,  Austin 
American-Statesman,  305  S.  Congress 
Ave.,  Austin,  TX  78767,  or  fax  to 
(512)445-3769. 


ART/DESIGN 


PAGE  DESIGNERS 

The  Atlanta  Journal-Constitution  seeks 
creative,  motivated  individuals  for 
page  designer  positions.  Qualified 
applicants  should  have  an  extensive 
design  background,  be  experienced  in 
both  features  and  news  design  and 
able  to  work  in  a  creative  environment 
with  editors,  illustrators  and  other 
designers.  Qualified  candidates  would 
work  on  products  as  diverse  as  weekly 
food,  travel  and  entertainment  sections, 
and  daily  news  and  features  section 
fronts.  Our  paper  is  a  paginated  prod¬ 
uct  and  while  you'll  be  trained  in  our 
program,  proficiency  in  QuorkXPress 
will  make  the  transition  easier.  A  min¬ 
imum  of  3-5  years  newspaper  experi¬ 
ence  preferred,  although  an  excep¬ 
tional  talent  with  less  experience  would 
be  considered.  Please  send  non- 
returnable  samples  and  resume  to  the 
address  below: 

Contact: 

Sheri  Toybr,  art  director 
Atlanta  Journal-Constitution 
7th  Floor  News  Art  department 
72  Marietta  Street,  Atlanta,  GA  30303 
(404)  582-701 3,  stayloi^ajc.com 


ART/EDITORIAL 


GRAPHICS  EDITOR 

Colorful  and  lively  100.000  daily  in 
Yale's  hometown  seeks  dynamic, 
innovative  graphics  editor.  Supervise 
three  associates  and  graphics  pres¬ 
entation  on  Website.  Strong  computer 
and  design  skills  essential.  Minorities 
encouraged  to  apply.  Letter,  resume, 
six  samples  of  your  work  to  Jack 
Kramer,  editor.  New  Haven  Register, 
40  Sargent  Drive,  New  Haven,  CT 
0651 1 . 


ART/GRAPHICS 


GRAPHIC  ARTIST 

To  join  a  team  to  produce  grapliics, 
pages,  all  section  fronts.  We  want  a 
creative  team  member.  We  begin 
pagination  this  summer.  Send  resumes 
to  Editor,  The  News-Times,  333  Main 
Street,  Danbury,  CT  06810. 


ART/GRAPHICS 


GRAPHIC  ARTIST  for  30,000  daily  to 
create  charts,  info  graphics,  locator 
maps.  Strong  illustrations  skills  a  plus. 
Apply  to:  Ellen  Mitchell,  Potomac 
News,  P.O.  Box  2470,  Woodbridge, 
VA  22193. 


GRAPHIC  ARTIST 

The  Observer-Dispatch  in  Utica,  NY,  a 
51,000  daily/63,000  Sunday  Gannett 
paper,  has  an  opening  for  an  experi¬ 
enced  graphic  artist  who  has  the  ability 
to  tell  news,  features  and  sports  stories 
through  eye-catching  and  informative 
graphics  and  illustrations.  Superior  com¬ 
puter  skills  and  the  knowledge  of  Aldus 
Freehand,  Adobe  Illustrator  and  QuarkX¬ 
Press  are  required,  Photoshop  would 
be  helpful.  Please  send  resume  and  six 
samples  that  show  the  range  of  your 
graphics  skills  to  Rick  Jensen,  eaitor, 
Observer-Dispatch,  221  Oriskany 
Plaza,  Utica,  NY  13501.  We  value 
diversity. 


GRAPHIC  PRODUaiON  ARTIST 
Dynamic  in-house  graphics  department 
is  seeking  a  highly  motivated  prod¬ 
uction  artist.  You  must  have  extensive 
working  knowledge  of  Adobe 
Illustrator/Photoshop,  a  strong  back¬ 
ground  in  graphic  design,  have  the 
ability  to  visually  portray  data  and  be 
extremely  detail-oriented.  Benefits 
include  401  (k),  health,  vision,  life,  dis¬ 
ability  and  dental.  Send  resume  to: 
PRODUCTION  SEARCH,  P.O.  Box 
970,  Perrysburg,  OH  43552. 


BUSINESS  MANAGER 


The  CAMBODIA  DAILY,  an  indepen¬ 
dent  English-language  newspaper  in 
Phnom  Penh,  seeks  a  business  man¬ 
ager.  This  is  an  unusual  opportunity  for 
the  business  manager  of  a  university 
newspaper  or  one-two  years  advertis¬ 
ing/circulation  experience  on  a  daily. 
Candidates  should  be  creative, 
aggressive,  knowledgeable  and  confi¬ 
dent  in  overseeing  the  printing, 
advertising  and  distribution  of  a 
desktop  published  newspaper  in  an 
emerging  democracy/free  market 
economy.  (See  Columbia  Journalism 
Review,  May/June  1994).  Native- 
English  fluency  is  required.  Knowledge 
of  Macintosh  QuarkXPress  is  preferred. 
Ideal  candidate  should  have  sense  of 
adventure,  willingness  to  put  up  with 
inconveniences  and  prepared  to  com¬ 
mit  for  two-year  work  in  close  part¬ 
nership  with  young  Cambodian  staff, 
and  lead  by  example  in  furthering 
(with  our  editorial  staff)  a  free  press  in 
Cambodia.  The  pay  is  modest  (about 
$10,000  us/year  plus  commissions), 
but  includes  comfortable  housing  in  a 
beautiful  villa  with  maid  and  laundry 
service.  Cambodia  Daily  staff  do  not 
just  run  a  newspaper  but  assist  in  the 
rehabilitation  of  Cambodia.  Our 
editorial  alumni  now  head  the  bureaus 
of  the  three  major  wire  services.  Our 
business  managers  hove  moved  to  posi¬ 
tions  with  ad  agencies  or  established 
their  own  business.  An  editorial  posi¬ 
tion  is  also  open.  The  publisher  will  be 
stateside  from  March  9-18  for 
interviews.  Please  fax  or  e-mail  a  cover 
letter  and  resume  to  Bernard  Krisher, 
Fax:  (202)  966-7460,  e-mail: 
bemie@media.mit.edu 


_ CIRCULATION _ 

CIRCULATION  MANAGER 

The  Valley  News,  a  growing  18,000 
daily  and  Sunday  covering  the  Upper 
Valley  in  New  Hampshire  and  Ver¬ 
mont,  has  an  excellent  opportunity  (or 
an  experienced  circulation  district  or 
sales  manager  looking  to  move  up  to  a 
number  2  position.  We  are  located  in 
west  Lebanon,  NH  near  Dartmouth  Col¬ 
lege  and  Dartmouth-Hitchock  medical 
center.  Successful  candidate  must  be 
an  effective  manager,  have  ability  to 
handle  multiple  tasks,  and  have  a 
strong  service/sales  background. 
Excellent  communication  skills  and  a 
desire  to  succeed  a  must.  Position 
reports  directly  to  Circulation  Director. 
Looking  for  leadership  ability  to  work 
as  part  of  a  dynamic  management 
team.  Send  resume  and  requirements 
to  Curtis  T.  Panlilio,  circulation 
director,  P.O.  Box  877,  White  River 

Jet.,  VT  05001. _ 

SINGLE  COPY  MANAGER 
Employee-owned,  midwestern  metro 
seeks  a  savvy  Single  Copy  Manager. 
We  are  looking  for  a  circulation  pro¬ 
fessional  who  can  lead  a  force  of 
independent  contractors  while  devel¬ 
oping  partnerships  with  area  retailers 
that  result  in  increased  paid  circulation. 
The  successful  candidate  must  be 
innovative  and  hove  a  track  record  of 
achieving  positive  results  in  a  fast- 
paced  environment.  If  you  are  looking 
for  an  opportunity  to  join  a  winning 
team  and  live  in  a  community  that 
offers  excellent  schools  and  a  high 
quality  of  life,  please  send  resume  and 
salary  history  to:  Box  08097,  Editor  & 

Publisher. _ 

CIRCULATION  MANAGER 

American  Publishing  Company,  pub¬ 
lishers  of  a  10,000  circulation  daily/ 
Sunday  newspaper  in  Greenville,  TX 
has  an  opportunity  for  a  solid  circula¬ 
tion  manager  with  a  proven  track 
record  of  accomplishments.  Candidates 
must  have  hands  on  experience  with 
independent  contractor  relations,  sales 
and  promotions,  as  well  as  excellent 
customer  service  techniques.  Send 
resumes  to  Herald  Banner,  2305  King, 
Greenville,  TX  75401 . 


It's  A  Classified 
Secretl 

We'll  never  reveal  the 
identity  of  an  E&P  box 
holder. 

If  you  don't  want  your  reply  to  go 
to  certain  newspapers  (or  com¬ 
panies),  seal  your  reply  in  an 
envelope  addressed  to  the  E&P 
Classified  Advertising  Department 
with  an  attached  note  listing  the 
newspapers  or  companies  you  do 
not  want  the  reply  to  reach.  If  the 
Box  Number  you're  answering  is 
on  your  list,  We'll  discard 
your  reply. 
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HELP  WANTED 


CIRCULATION 


CIRCULATION  SALES  MANAGER 
The  Pittsburgh  Post-Gazette  has  an 
immediate  opportunity  for  an  experi¬ 
enced,  results-directed  Circulation 
Sales  Manager.  Responsibilities  for  this 
highly  visible  and  key  position  include: 

*  Designing  and  implementing  field 
marketing  programs  to  increase  home 
delivery/single  copy  paid  circulation 
while  improving  subscriber  retention. 

*  Directing  Circulation  Sales  and 
Marketing  activities  through  all 
independent  contract  sales  Forces 
(including  telemarketing),  stop  saves  and 
door  crews. 

*  Ensuring  the  quality  of  new  orders  and 
prompt/efficient  service  to  new 
subscribers  via  the  design  and  monitoring 
of  effective  verification,  contract  service, 
order  production/billing  systems,  etc. 
‘Developing  measurable/prudent  Sales 
and  Cost  goals  for  contract  sales  groups, 
in-house  service  staff,  etc. 

QUALIFICATIONS  REQUIREMENTS 
include:  a  Bachelor's  degree  (Masters 
in  Business  preferred),  demonstrated 
success  in  the  design  and  execution  of 
marketing/sales  promotion  activities  in 
a  consumer  product  setting,  a  mini¬ 
mum  of  two  years  experience  in 
Circulation  Manceting  in  addition  to  an 
overall  track  record  of  career  prog¬ 
ression  based  on  results,  excellent 
communications  and  strategic  planning 
skills,  a  working  knowledge  of  data¬ 
base  marketing  applications,  PC  liter¬ 
acy  and  in  odoition,  successful  Informa¬ 
tion  Systems  liaison  experience. 

Please  submit  your  resume,  indicating 
your  current  compensation  and  require¬ 
ments,  in  confidence  to: 

Pittsburgh  Post-Gazette 
Director,  Human  Resources 
34  Blvd.  of  the  Allies 
Pittsburgh,  PA  1 5222 
An  Equal  Opjsortunity  Employer 


MARKETING  SUPERVISOR 
America's  fastest  growing  newspaper 
is  looking  for  an  aggressive  self-starter. 
Position  involves  the  marketing  and 
growth  of  product's  circulation 
throughout  NYC  and  Long  Island 
Candidate  will  oversee  promotions, 
retail  sales,  circulation,  and  customer 
service.  Four  years  college  degree  and 
two  years  work  experience  required. 
Must  be  articulate,  willing  to  work  non- 
conventional  hours  and  have  a  car. 
Salary  in  the  30's  depending  on  expe¬ 
rience,  plus  full  benefits.  Send  resume 
and  cover  letter  to  Walter  Wood, 
Investor's  Business  Doily,  150  River 
Street,  Hackensack,  NJ  07601  or  fax 
to  (201)  646-4546. _ 

CIRCULATION  DIREQOR 
Daily  newspaper,  under  20,000 
circulation,  is  seeking  experienced 
circulation  professional  to  manage  its 
circulation  division  in  high  growth 
market  with  unlimited  potentir^.  Suc¬ 
cessful  candidate  must  have  minimum 
of  five  years  experience  in  circulation 
management,  a  strong  sales  and 
marketing  background,  excellent  com¬ 
munication/management  skills  and  be 
able  to  work  as  part  of  a  dynamic 
management  team.  Company  offers  a 
competitive  salary  and  excellent  bene¬ 
fits  package.  Send  resume  to  Box 
08107,  Editor  &  Publisher. 


CIRCULATION 


TARGET  MARKETING  MANAGER 

The  Times  is  seeking  a  Target  Market¬ 
ing  Manager  for  our  circulation  team. 
The  successful  candidate  will  have  a 
circulations  sales  or  promotion  back¬ 
ground  with  direct  marketing  experi¬ 
ence,  excellent  people  and  public 
speaking  skills.  Responsibilities  include 
the  ability  to  develop  and  lead  circula¬ 
tion  sales  campaigns  for  core  target 
markets  and  achieve  circulation  growth 
goals. 

The  Times  offers  competitive  salaries 
and  a  comprehensive  benefit  package. 
Please  send  resume  to: 

Contra  Costa  Times 
Human  Resources  Department 
Job  #  TM.Mgr.2-26EP 
P.O.  Box  5088 
Walnut  Creek,  CA  94596 
Fox;  (510)977-8444 


EDITORS  &  WRITERS  WANTED 
Monthly  bulletin  lists  200-t-  current 
openings  nationwide.  Entry/eorly 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  2001  6;  (703)  506-4400. 


2  REPORTERS  needed  pronto  for  two 
of  our  major  regional  beats.  One  is  in 
a  growing  area  near  Penn  State  and 
the  other  is  our  second-largest  circula¬ 
tion  area.  We  are  a  growing  36,000 
daily.  Our  focus  is  local  news.  Send 
cover  letter,  resume,  samples  to  Execu¬ 
tive  Editor  Linda  White,  Altoona  Mir¬ 
ror,  P.O.  Box  2008,  Altoona,  PA 
16603-2008. 


A  33,000  AM  seeks  reporters  and 
copy  editors/page  designers.  Send 
clips,  work  samples,  resume,  cover  let¬ 
ter  to  John  Irby,  The  Herald  Bulletin, 
P.O.  Box  1090,  Anderson,  IN  46015. 


ASSIST  OUR  EDITOR  VYITH  YOUR 
Investigative  Reporting  Skills 

We  are  searching  for  an  experienced 
journalist  who  would  be  challenged  by 
being  involved  in  all  aspects  of  produc¬ 
ing  an  upscale  30,000-t-  circulation 
newspaper  in  the  rural  North  East. 
50%  of  your  time  would  be  spent  on 
investigative  reporting  and  50%  help¬ 
ing  produce  the  most  highly  read  and 
best  designed  cammunity  newspapers 
in  the  county.  Send  resume  with  news 
clips  to  Human  Resources  News 
Detriment,  P.O.  Box  5210,  Massena 
NY  13662. 

ASSISTANT  CITY  EDITOR  for  The  Capi¬ 
tal,  a  48,000-circulation  paper  in  state 
capital  of  Annapolis,  MD.  3  to  1 2  p.m. 
shift  with  responsibility  for  weekend  edi¬ 
tions.  Applications  should  have  editing 
experience.  Send  resume  to  Tom  Mar- 
quardt,  managing  editor.  The  Capitol, 
P.O.  Box  91 1 ,  Annapolis,  MD  21404. 

E-mail:  TA4ARQ6annap.infi.net. 

SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York.  NY  10011 


ASSISTANT  DIRECTOR  -  Need 
creative,  energetic  education  reporter 
with  3  to  5  years  experience  to 
develop  seminars,  writing  projects  for 
professioTKil  association.  Send  letter,  3 
stories,  bio  to  EWA,  1331  H  St.,  NW, 
#307,  Washington,  DC  20005,  or  e- 
mail:  ewaoffice6aol.com. 


ASSISTANT  AAANAGING  EDITOR 
FEATURES 

We're  reinventing  a  newspaper.  We 
don't  want  stories  about  refrigerator 
magnets,  barcoding  grapefruit  or  how 
single  men  cope  with  meatloaf.  We 
want  a  real  journalist,  a  leader  and  a 
live  wire  who  can  think  out  of  the  box 
and  translate  that  into  feature  coverage 
in  every  section  of  the  newspaper. 
Send  cover  letter,  resume  and  work 
samples  to  Keith  Briscoe,  managing 
editor,  Beaumont  Enterprise,  P.O.  Box 
3071 ,  Beaumont,  TX  77704. 


BANNER-GRAPHIC,  located  in  Green- 
castle,  IN,  is  looking  to  fill  two  entry 
level  positions.  One  opening  is  for  a 
general  assignment  reporter  with 
emphasis  an  county  government.  The 
other  opening  is  a  news-sports  position 
with  emphasis  on  sports.  Send  resumes 
to:  Steve  Fields,  Bonner-Graphic,  100 
N.  Jackson  St.,  GreencasHe,  IN  46135. 


BEST  IN  THE  WEST 

One  of  West  Texas'  best  community 
newspapers  needs  reporter  who  will 
help  make  us  even  better.  Everyone 
wants  an  "enterprising,  self-starter  who 
will  be  producer"  but  we  mean  it.  Two 
years  experience  a  must.  Samples, 
references  to:  Jim  Servatius,  Reporter- 
Telegram,  Box  1650,  Midland,  TX 
79701 . 


BUSINESS  REPORTER  -  Will  consider 
generalist  seeking  to  specialize,  or 
motivated  newcomer  with  college 
experience,  good  clips.  Write:  Business 
Reporter,  The  REPUBLICAN,  P.O.  Box 
209,  Pottsville,  PA  17901. 


BUSINESS  REPORTER 
:  The  Los  Angeles  Business  Journal  is 
i  looking  for  an  aggressive  reporter  to 
j  cover  the  nation's  most  exciting  busi- 
I  ness  community.  Two  to  five  years  of 
i  reporting  experience  required,  pre- 
I  ferably  in  business.  Daily  experience  a 
:  plus.  Send  resume  and  clips  to  Mark 
j  Lacter,  editor,  Los  Angeles  Business 
I  Journal,  5700  Wilshire  Blvd.,  #170, 
i  Los  Angles,  CA  90036. 

BUSINESS/CONSUMER  WRITER 

Tribune  Newspapers  in  the  Greater 
Phoenix  market  is  growing  it's  business 
coverage.  Retail,  technology,  devel- 
;  opment,  tourism  are  hot  business 
i  topics.  Reporters  who  can  cover  these 
:  issues  and  make  them  relevant  and 
I  interesting  for  ALL  of  our  readers 
I  should  send  resume  and  clips  to  Kristi 
:  Dempsey,  business  editor.  Tribune 
I  Newspapers,  120  W.  First  Ave.,  AAesa, 
i  AZ  85210.  The  Tribune  newspaper 
j  group  serves  a  rapidly  growing  nrarket 
j  with  a  current  circulation  of  100,000. 

j  Imagination  without  knowledge  leads  no 
j  further  than  the  backyard  of  primitive  art, 
I  the  childs  scrawl  on  the  fence  and  the 
I  cranks  message  in  the  marketplace. 

Nabokov 


CITY  EDITOR 

Award-winning  35,000  AM  daily  in 
Zone  5  seeking  aggressive  city  editor, 
vrho  possesses  strong  editing  skills,  is 
organized,  able  to  motivate  and  teach. 
Management  experience  required. 
Send  resume  to  Box  08098,  Editor  & 
Publisher. 


CQAAMUNIIY  EDITOR 
Weekly  newspaper  in  Caribou,  Maine 
needs  hands-on  editorial  person  who 
has  a  strong  interest  in  local  news  and 
genuine  caring  for  rural  lifestyle.  This  is 
the  "Other  AAaine"  where  farmlands  flow 
to  the  Canadian  Border.  We're  fully 
paginated  and  use  digital  cameras. 
Experienced  reporter  considered.  Also 
hove  reporter  opening.  Fax/Mail  to: 
Fax:(207)  764-4499;  Northeast  Pub¬ 
lishing  Company,  Attn:  Martha 
Lostrom,  executive  editor,  P.O.  Box 
510,  Presque  Isle,  ME  04769. 


CONNECTICUT  DAILY  LOOKING  FOR 
A  COPY  EDITOR  AND  A  PAGE 
DESIGNER  to  join  a  team  that  puts  out 
a  well-written,  good-looking  newspa¬ 
per.  We  begin  pagination  this  summer. 
Send  resumes  to  Editor,  The  News- 
Times,  333  Main  St.,  Danbury,  CT 
06810. 


COPY  EDITOR  ”  Learn  to  straddle  print 
and  new  Media  at  technologically 
advanced  35,000  daily.  Editing  expe¬ 
rience  preferred,  but  will  train 
meticulous  reporter.  Write:  Copy 
Editor,  The  REPUBLICAN,  P.O.  Box 
209,  Pottsville,  PA  17901. 


COPYEDITOR 

The  Salina  Journal  has  an  opening  for 
a  copy  editor.  The  perfect  candidate 
will  possess  excellent  language,  edit¬ 
ing,  layout  and  news  judgment  skills 
and  a  skillful  hand  in  working  with 
reporters.  Two  years  reporting  experi¬ 
ence  necessary;  copy  editing  and 
pagination  skills  preferred.  Deadline 
for  applications  is  March  22.  Direct 
questions  or  applications  to  Scott 
Seirer,  executive  editor,  or  Jim  Haag, 
assistant  editor,  at  (913)  823-6363  or 
Salina  Journal,  Box  740,  Salina,  KS 
67402. 


COPYEDITOR 

The  La  Crosse  Tribune  is  an  award¬ 
winning  36,000  —  circulation  daily  near 
the  banks  of  the  Mississippi.  We  hove 
an  aggressive  and  creative  copy  desk 
and  seek  a  team-playing,  energetic 
copy  editor  with  demonstrated  design 
headline  and  editing  experience  as 
well  as  a  strong  desire  to  expand  his/ 
her  skills.  Tribune  copy  editors  rotate 
Page  1 ,  metro  and  slot  duties.  Each 
copy  editor  also  produces  a  weekly 
feature  cover.  Copy  editors  also  are 
active  members  of  newsroom  teams 
with  responsibility  for  various  coverage 
areas.  Experience  as  a  reporter  is  a 
plus,  as  is  experience  in  Harris  and/or 
QuarkXPress  pagination.  At  least  two 
years  professional  experience  desired. 
College  degree  or  equivalent  required. 
Interested  candidates  should  send  a 
cover  letter,  resume  and  non- 
returnable  samples  of  your  best  work 
by  March  21  to:  Meribeth  Catania, 
human  resources  manager.  La  Crosse 
Tribune,  401  N.  Third  St.,  La  Crosse, 
i  Wl  54601. 
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HELP  WANTED 


_ EDITORIAL _ 

EDITOR  -  AUTOMOTIVE/TV  GUIDE 


_ EDITORIAL _ 

CORPORATE  REPORTER 

Experienced  reporter  needed  in  Pro¬ 
vider  Publications  department  of 
Michigan's  largest  health  care  insurer. 
Candidate  must  be  a  "quick  study"  who 
can  analyze  complicated  medical 
issues  as  they  relate  to  benefits  and  bill¬ 
ing  procedures  and  then  translate  the 
information  into  simple,  clear  explana¬ 
tions  for  physicians,  hospitals  and  sub¬ 
scribers.  If  you  ore  a  solid  writer  with 
investigative  persistence,  tactfulness, 
high  ethical  standards  and  self- 
motivation,  please  send  resume,  clips, 
and  salary  history  to: 

Blue  Cross  Blue  Shield  of  Michigan 
600  Lafayette  East 
Mail  Code  #01 09- WLT 
Detroit,  Ml  48226 
Fax:  (313)  225-5629 

Equal  Opportunity  Employer 

An  Independent  Licensee  of  The  Blue 
Cross  Blue  Shield  Association  of 
Michigan. 

FEATURE  WRITER.  For  new  weekly 
home  and  lifestyle  sectian.  Ability  to 
develop  enterprise  stories,  pertaining 
to  all  areas  of  life  in  and  around  the 
home.  Includes:  lifestyle  issues,  retail 
trends,  home  entertaining,  and  more. 
The  Tribune  is  a  100,000  circulation 
daily  serving  growing  Phoenix-area 
cities.  Send  resume  and  clips  to:  Liz 
Merritt,  features  editor.  Tribune 
Nev/spopers,  120  W.  First  Ave.,  Mesa, 
AZ  85210. 


EDITORIAL 


Editorial 

Excellence 


Nation's  Restaurant  News,  the 
weekly  bible  of  the  food- 
service  industry,  is  on  a 
growth  track.  New  Websites, 
Daily  Fax  letters  and  the  lead¬ 
ing  trade  show  in  the  indus¬ 
try  are  part  of  the  reason  new 
opportunities  exist  for: 

•  Senior  Editor 

•  Technology  Writer/ 

Editor 

•  Associate  Editor 

•  Assistant  Web  Editor 
To  join  our  growth,  send  your 
resume  with  2  non-return¬ 
able  clips  to;  John  M. 
Murro,  Dept:  EK,  Lebhar- 
Friedman,  Inc.,  425  Park 
Ave.,  New  York,  NY 
10022.  Equal  opportunity 
employer  m/f/d/v. 

Lebbor-Friedmon 


_ EDITORIAL _ 

The  news  copy  desk  at  The  NEWS  & 
OBSERVER  in  Raleigh,  NC,  has  an 
opening  for  a  rim  editor.  You'll  edit 
copy,  including  graphics,  for  style, 
grammar  and  fact,  and  write 
headlines,  summaries  and  captions. 
We  want  someone  with  3-8  years  of 
daily  newspaper  experience.  Some 
knowiedw  of  layout  and  packaging  is 
preferable,  but  this  is  not  a  design  posi¬ 
tion.  The  best  candidate  will  be 
someone  who  has  ambitions  beyond 
the  rim,  but  vrho  is  willing  to  learn  the 
job  from  the  ground  up.  You'll  have 
nighttime  and  weekend  hours.  Send  a 
letter,  resume  and  clips  to  Will  Sutton, 
assistant  managing  editor.  The  News  & 
Observer,  P.O.  Box  191,  Raleigh,  NC 
27602. 

DIREQOR,  EDITORIAL  SERVICES 

Congressional  Quarterly,  the  leader  in 
political  journalism  in  Washington, 
DC,  seeks  an  experienced  journalist 
and  business-oriented  manager  to  run 
a  new  Department  of  Editorial  Ser¬ 
vices,  reporting  to  the  executive  editor. 
The  department  will  consolidate  CQ 
editorial  content  that  is  delivered 
person-to-person  or  in  other  nontradi- 
tional  ways  —  seminars,  custom 
research,  video  and  lecture  series.  The 
department  will  include  the  current  CQ 
Library  and  the  current  Professional 
Education  Service  (seminars),  plus  new 
ventures  in  custom  research,  consulting 
and  document  delivery. 

The  ideal  candidate  will  hove  a  strong 
newspaper  or  magazine  track  record, 
experience  in  dealing  directly  with  the 
public  and  an  entrepreneurial 
approach  to  business  planning.  As  a 
top  manager  in  the  CQ  News  Division, 
the  director  of  editorial  services  must 
be  able  to  work  closely  with  CQ  staff 
reporters  and  editors  as  well  as  recruit 
and  develop  a  top-flight  cadre  of 
freelance  writers,  speakers  and  pro¬ 
ducers.  The  ability  to  think  strategically 
and  work  collaboratively  with  market¬ 
ing,  sales  and  advertising  departments 
will  be  essential. 

Apply  to  David  Rapp,  executive  editor, 
1414  22nd  Street,  NW,  Washington, 
DC  20037. 

_ E-moil  to  dropp@cq.com. _ 

DO  YOU  LOVE  the  sun,  sand  and  surf? 

The  Florida  Gulf  Coast  has  the  best  of 
all  three.  Now  it  needs  three  creative, 
aggressive  journalists  who  know  the 
value  of  local  news  and  understand  its 
importance  to  a  community  newspa¬ 
per.  New,  upscale  weekly  seeks 
reporters  who  can  translate  gov¬ 
ernment  meetings  and  news  confer¬ 
ences,  entertainment  and  business 
news,  into  crisp,  clean,  understandable 
copy  for  one  of  Florida's  fastest  grow¬ 
ing,  most  influential  markets. 

Interested  applicants  should  send  resume, 
clips  and  references  to  Box  08099,  Editor 
&  Publisher.  Positions  to  be  filled  by  early 
May. 


The  Antelope  Valley  Press  is  looking 
for  a  self-motivated,  organized,  detail 
oriented  individual  with  the  ability  to 
meet  deadlines  to  fill  an  advertorial 
position  in  the  marketing  department. 
Thorough  understanding  of  QuarkX¬ 
Press,  Photoshop  and  illustrator  for 
Macintosh  to  write,  edit  and  design 
vreekly  sections.  Knowledge  of  AP  sMe 
is  helpful.  Reply  to  Antelope  Valley 
Press,  Attn:  Personnel,  P.O.  Box  880, 
Palmdale,  CA  93590. 

editorVpaginator 

Can  you  do  spiffy  design,  snappy 
heads  while  minding  the  details? 
Versatile  paginator/editor  sought  for 
ambitious,  growing  20K-plus  Zone  7 
AM.  Will  consider  experienced  or 
entry-level  applicants.  QuarkXPress 
background  a  plus.  You'll  work  nights, 
spend  time  off  in  outdoor  splendor:  ski¬ 
ing,  whitewater,  mountain  biking.  Send 
resume,  work  samples,  reference  list  to 
Box  08105,  Editor  &  Publisher. 


EDITOR:  We're  looking  for  the  best 
small  town  editor  in  the  country  for  the 
Statesboro  IHerald,  an  8,000  paid 
daily.  We're  good  now  but  want  to  be 
the  best.  Statesboro,  the  home  of 
Georgia  Southern  University,  is  located 
about  50  miles  West  of  Savannah. 
You'll  work  in  newly  renovated  facility, 
fully-paginated  in  a  great  climate.  If 
you  have  a  love  for  focal  news,  can 
lead  an  effective  news  department  and 
want  ta  be  part  of  a  great  manage¬ 
ment  team,  we'd  like  to  near  from  you. 
Send  resume,  samples  and  salary 
requirements  to:  Randy  Mortan, 
Statesboro  Herald,  P.O.  Box  888, 
Statesboro,  GA  30459.  Subsidiary  of 
Morris  Newspaper  Corporation. 

BUSINESS  EDITOR 

The  Courier- Journal  at  Louisville  seeks 
a  sophisticated  business  editor  to  direct 
local,  state  and  regional  business  cov¬ 
erage.  We  are  Kentucky's  largest 
newspaper  with  daily  circulation  of 
240,000  and  Sunday  circulation  of 
320,000.  Our  business  coverage 
ranges  from  Page  One  enterprises  to 
updates  on  local  business  peaple. 
Candidates  should  have  business  news 
experience  as  well  as  strong  back¬ 
ground  of  directing  coverage.  The 
Courier- Journal  is  a  Gannett  newspa¬ 
per.  We  value  diversity  in  coverage 
and  the  workplace.  Applicants  should 
send  a  cover  letter  and  ane  week  of 
business  sections  from  their  present 
newspaper  to:  Deborah  Henley, 
managing  editor,  The  Courier- Journal, 
525  W.  Broadway,  Louisville,  KY 
40201 . _ 

EDITORIAL  WRITER/COPY  EDITOR 

The  Recorder  is  looking  for  an  editorial 
writer/copy  editor  to  write  editorials, 
produce  editorial  pages  and  help  on 
the  copy  desk  when  needed.  We're 
looking  for  a  creative  and  thoughtful 
individual  willing  to  dig  into  local 
issues.  We  want  editorials  that  move 
the  community  into  action  on  local 
problems,  inspire  compassion  (or  those 
whu  need  it,  occasionally  pravoke  a 
smile  and  draw  compliments  for  good 
sense  and  great  writing.  Send  resume 
and  samples  of  editorial  writing  to:  Tim 
Blagg,  The  Recorder,  14  Hope  St., 
Greenfield,  AAA  01 301 . 


_ EDITORIAL _ 

EDITORS 

New  Times  is  looking  (or  editors  at  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco  and  Los  Angeles. 
There  is  an  immediate  opening  for  a 
managing  editor  at  the  Phoenix  paper 
(circulation  140,000). 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help  stab 
fers  generate  strong  stories.  Qualified 
applicants  will  have  at  least  two  years 
of  post-college  editing  experience.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 
No  phone  calls,  please. 


ENTERTAINMENT  WRITERS:  Two 
writers  for  new  weekly  entertainment/ 
recreation  guide.  Applicants  must  write 
with  flair,  "hipness"  and  irreverence. 
Duties  include  in-depth  cover  stories, 
off-beat  entertainment/trend  stories 
and  more.  Send  resume  and  clips  to 
Jess  Harter,  entertainment  editor. 
Tribune  Newspapers,  120  W.  First 
Ave.,  Mesa,  AZ  8521 0. 


EXECUTIVE  EDITOR.  Job  Duties:  Hiring 
writers  and  reporters,  write  and  review 
and  rewrite  and  edit  work  of  staff 
writers,  plan  monthly  content  of  maga¬ 
zine  and  supervise  preparation,  sug¬ 
gest  and  implement  editorial  content, 
originate  plans  for  special  features  or 
projects  and  assign  responsibilities. 
Will  supervise  five  employees  and 
oversee  associate  and  assistant. 
Requirements:  2  years  college  with  a 
major  field  of  study  in  Journalism,  2 
years  experience  in  job  offered  or  2 
years  experience  as  a  manager  or 
associate  editor,  fluency  in  Spanish 
and  English,  knowledge  of  Latin  Amer¬ 
ican  Macro  and  Micro  Economics  as 
evidenced  by  two  years  experience  in 
Business  Reparting.  Salary:  $46,000 
per  year.  Hours:  9:00  a.m.  to  5:00 
p.m.  -  40  (forty)  hours  per  week.  Appli¬ 
cants  must  submit  a  resume  to:  Job 
Service  of  Florida,  701  S.W.  27th 
Avenue,  Room  47  -  Miami,  Florida 
33135-3014  -  Re:  Job  Order  FL- 
1555490. 


FEATURES  WRITER:  A  41,000  circ., 
award-winning  daily  in  the  Pacific 
Northwest  seeks  energetic  reporter  to 
join  a  staff  covering  a  diverse  popula¬ 
tion.  Looking  for  candidates  who  are 
highly  curious  and  able  to  turn  the 
usual  into  the  unusual.  Self-starters  with 
some  experience  preferred.  An  interest 
in  cultural  coverage  and  the  arts  a 
plus.  Bilingual  (Spanish/English)  can¬ 
didates  encouraged  to  apply.  Send 
resume  and  clips  to  Human  Resources 
Department,  Yakima  Herald-Republic, 
P.O.  Box  9668,  Yakima,  WA  98909. 
We  are  an  equal  opportunity  employer 
and  a  member  of  The  Seattle  Times 
group. 


FAX  YOUR  AD 
TO  US 

@  (212)  929-1259 
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FULL-TIME  REPORTER  wanted  for  I  MANAGING  EDITOR 


aggressive,  creative  weekly  newspaper 
that  twists  provocative  spins  on  stories. 
Sports/photography  skills  helpful. 
Send  resumes,  clips  to  Kokomo 
Perspective,  Curt  Alexander,  209  N. 
Main  Street,  Kokomo,  IN  4690 1 . 


GENERAL  ASSIGNMENT  REPORTER 

When  we  say  general,  we  mean  every¬ 
thing:  meetings,  politics,  enterxiinment, 
even  agriculture  (we  are  located  in  one 
of  Ohio's  highest  producing  counties). 
A  working  knowledge  of  QucrkXPress 
is  a  plus  at  this  10,000  circulatian 
daily.  Above  average  compensation 
and  fringes.  Send  letter,  resume  and 
clips  to  Frank  Snyder,  The  Doily  Stan¬ 
dard,  P.O.  Box  140,  Celina,  OH 
45822. 


GRAPHIC  ARTIST:  We're  looking  for 
an  energetic  graphic  artist  to  join  our 
art  department.  We  serve  two  daily 
newspapers  (160,000  circ.  combined) 
and  a  200,000  circ.  Sunday.  The  right 
candidate  must  have  daily  newspaper 
experience  creating  and  designing 
charts,  informational  graphics,  locator 
maps  and  news  pages.  Strong  illustra¬ 
tion  skills  a  must,  along  with  Freehand, 
QuarkXPress  and  Photoshop  experi¬ 
ence.  Send  resume  and  work  samples 
to  Geoffrey  Stickel,  graphics  director. 
The  Syracuse  Newspapers,  P.O.  Box 
4915,  Syracuse,  NY  13221. 

HEALTH/MEDICAL  WRITERS 
Monthly  life  extension  magazine  cover¬ 
ing  research,  nutrients  and  alternative 
drug  therapies  seeks  freelancers  for 
rigorous  features  aimed  at  informed 
public.  Fax  resume,  clips  to 
(954)561-8335 

HOME  AND  GARDEN  WRITER  -  The 
Oregonian,  the  Northwest's  leading 
newspaper,  is  seeking  a  full-time  home 
and  garden  writer  for  its  new  weekly 
mogozine-like  section.  We  are  seeking 
a  reporter  who  writes  with  flair  and 
precision  and  can  cover  a  variety  of 
topics  that  range  from  product  com¬ 
parisons  to  how-to  sequences  to  pro¬ 
files  of  gardens  and  gardeners.  Expe¬ 
rience  with  a  major  metropolitan 
newspaper  or  a  magazine  is  required. 
The  application  deadline  is  May  1 . 
Send  a  cover  letter,  resume  and  10 
samples  of  your  work  to  Kay  Balmer, 
recruitment  director.  The  Oregonian, 

1  320  SW  Broadway,  Partland,  OR 
97201-3499. _ 

KONA,  HAWAII  -  West  Hawaii 
Today,  a  13,000  circulation  daily 
tabloid  is  taking  applications  for  a  city 
editor.  City  editor  position  requires 
strong  loyout  skills,  excellent  headline 
writing  and  an  eye  for  detail.  QuarkX¬ 
Press  knowledge  preferable.  This  is  a 
supervisory  position  that  calls  for 
energy,  ideas  and  expertise.  Send 
resume,  cover  letter  and  materials  to  R. 
Flickinger,  West  Hawaii  Today,  P.O. 
Box  789,  Kailua-Kona,  HI  96745. 


If  crime  is  afoot  and  you've  lost  your 
amts,  use  your  head. 

TtwTKk 


Under  Worked?  Overpaid?  We  can 
take  care  of  both  problems. 

We  are  looking  for  a  people-oriented 
person  that  can  lead  our  staff  of  nine 
full  time  staff  persons  and  a  pack  of 
part-time  sports  fanatics.  Attributes 
would  be:  o  coach  and  mentor  while 
juggling  the  day-to-day  operations,  be 
opinionated  and  want  to  write 
editorials;  and  be  involvepl  with  the  com¬ 
munity  by  leading  through  the  power 
of  the  press. 

We  are  a  10,000  daily  that  runs  twice 
as  much  news  as  advertising.  We  are 
located  in  a  county  seat  that  has  twice 
been  listed  as  one  of  America's  best 
100  small  towns.  You  would  not  have 
to  call  headquarters  as  we  are  a  fourth 
generation  family-owned  independent 
mat  is  not  absentee  owned. 

Charging  at  windmills  and  powers  that 
be  is  encouraged.  Wry  wit 
appreciated. 

We  desire  three  years  experience  work¬ 
ing  with  people.  Senior  reporters  look¬ 
ing  for  that  break  to  management  con¬ 
sidered. 

Send  examples  and  resumes  to: 

Fronk  Snyder,  Publisher 
The  Daily  Standard 
P.O.  Box  140 
Celina,  OH  45822 

IF  LOCAL  NEWS  is  your  passion,  join 
the  MILWAUKEE  JOURNAL  SENTINEL 
in  its  quest  to  provide  readers  with  a 
newspaper  that  sets  the  agenda  for  its 
community.  Wisconsin's  largest  news¬ 
paper,  the  Journal  Sentinel  is  seeking 
two  editors  to  lead  reporters  on  its 
award-winning  staff. 

DEPUTY  BUSINESS  EDITOR 

We're  looking  for  a  hard  news- 
oriented  editor  who  can  work  closely 
with  the  business  editor  and  a  staff  of 
20  to  create  the  daily  and  Sunday  busi¬ 
ness  news  report.  Our  business  section, 
which  is  written  and  edited  for  the  busi¬ 
ness  reader,  was  named  one  of  the 
best  in  the  nation  last  year  by  the 
Society  of  American  Business  Editors 
and  Writers.  We're  looking  for  a 
person  with  proven  management  and 
editing  skills  who  can  help  keep  us  in 
the  top  ranks  of  business  journalism. 

ASSISTANT  LOCAL  NEWS  EDITOR 

Our  emphasis  is  local  news,  and  this 
editar  will  lead  a  team  of  veteran 
reporters  assigned  to  cover  the 
Milwaukee  area.  We're  looking  for  an 
editor  who  isn't  afraid  to  coach,  who 
respects  good  writing,  and  likes  noth¬ 
ing  better  than  seeing  stones  from  the 
local  news  team  get  top  ploy  on  Page 
One. 

To  apply  for  these  positions,  send  a 
cover  letter,  resume  and  clips  to 
Milwaukee  Journal  Sentinel,  333  W. 
State  Street,  P.O.  Box  371,  Milwaukee, 
Wl  53201 -0371. 

An  Equal  Opportunity  Employer 

Fax  ADS  TO  (212)  929-1259 


_ EDITORIAL _ 

MUSIC  EDITOR/WRITER 
New  Times  has  an  immediate  opening 
for  a  full-time  music  editor  at  its 
award-winning,  140,000  circulation 
weekly  newspaper  in  Phoenix.  Strong 
writing  skills  essential.  Job  entails  plan¬ 
ning/editing  music  section,  hiring 
fredance  reviewers,  and  writing  a 
local  music  column  os  well  os  reviews 
and  feature-length  pieces.  Send  cover 
letter,  resume  and  five  best  clips  to: 
Christine  Brennan,  P.O.  Box  5970, 
Denver,  CO  80217. 


NEWS  EDITOR 

1 3,000-circulation  Gannett  AM  daily 
in  upstate  New  York  seeks  news  editor 
to  manage  small,  hard-working  copy 
desk  and  do  hands-on  editing,  pagina¬ 
tion  and  graphics  for  the  daily  paper 
as  well  as  special  projects.  Strong  slcills 
os  editor,  page  designer  and 
supervisor  a  must.  Send  resume,  sam¬ 
ples  of  relevant  work,  reference  and 
salary  requirements  to  Managing 
Editor  Barbara  Lombardo,  The 
Saratogian,  20  Lake  Avenue,  Sarotogo 
Spring,  NY  1 2866. 


NEWS  STAFF  OPENINGS 
We  lost  a  copy  editor,  sports  reporter 
and  two  news  reporters  to  bigger  pub¬ 
lications  and  government  jobs.  We  are 
accepting  applications  in  all  news 
departments.  The  Daily  Press  is  an 
award-winning  30,000-circulation  AM 
newspaper  90  miles  NE  of  LA  in  Cali¬ 
fornia's  High  Desert.  If  working  in 
Southern  California  appeals  to  you, 
without  living  in  the  smog,  send  cover 
letter,  resume  and  work  samples  to 
Gary  L.  West,  Daily  Press,  P.O.  Box 
1 389,  Victorville,  CA  92393.  e-mail: 
glw@wdailypress.com. 

NIGHT  METRO  EDITOR 
Ready  for  a  challenge  and  a  chance  to 
show  what  you  can  really  do?  Gannett 
newspaper  seeks  a  talented  editor  to 
run  the  city  desk  at  night.  News  judg¬ 
ment,  copy-editing  skills,  speed  and  con¬ 
fidence  are  more  important  than  length 
of  experience.  Key  newsroom  job  with 
opportunity  for  advancement.  This  is  a 
35,000-daily,  50,000-Sunday  AM 
serving  five  counties  in  the  scenic,  fam¬ 
ily-oriented  Finger  Lakes  region  of 
Upstate  New  York.  To  opply,  send  a  let¬ 
ter,  resume,  samples  of  your  best  work 
to:  Charles  Nutt,  editar,  Star-Gazette, 
P.O.  Box  285,  Elmira,  NY  14902.  An 
equal  opportunity  empbyer. 

NEWS  COLUMNIST 

Phoenix  New  Times  seeks  a  news  col¬ 
umnist  who  combines  an  authoritative 
yet  elegant  voice  with  formidable 
reporting  skills.  First-person  whimsy  is 
out — well-sourced,  fact-driven  commen¬ 
tary  is  in.  Must  be  capable  of  compet¬ 
ing  for  the  cover  with  our  long-form 
investigative  and  feature  writers.  We 
provide  the  time,  space  and  resources 
to  do  definitive  work;  you  provide  the 
scoops.  We  care  little  about  what  you 
THINK.  We're  most  interested  in  what 
you  KNOW.  Send  a  cover  letter,  a 
resume  and  your  best  clips  to: 

Jeremy  Voas,  editar 
Phoenix  New  Times 
1 201  E.  Jefferson 
Phoenix,  AZ  85034 
No  phone  colls,  please. 


_ EDITORIAL _ 

ONUNE  EDITOR 

A  100,000-plus  circulation  newspaper 
seeking  editor  for  growing  On-Line 
newspaper  division.  Looking  for  an 
'idea''  person  who  is  equally  skilled  at 
news  generation  and  supervisory  skills. 
Locale  is  site  of  Yale  UniversiN  and 
halfway  between  Boston  and  New 
York.  Send  resume  to  Jock  Kramer, 
editor.  New  Haven  Register,  40 
Sargent  Drive,  New  Haven,  CT  0651 1 . 


PUBLIC  RELATIONS  &  ENTERTAIN¬ 
MENT.  Weekly  Jobs  Publication,  $1 6, 
$38  (602)  486-2551 ,  VISA/MC 


REPORTER  and  COPY  EDITOR  needed 
at  aggressive  Northern  Virginia  daily 
in  the  Media  General  chain.  Apply  to 
Pom  Gould,  Potomac  News,  P.O.  Box 
2470,  Woodbridge,  VA  221 93. 

REPORTER:  We  are  a  60.000- 
circulation  daif/  new^per  within  35 
minutes  of  New  York  City.  Who  ore  we 
looking  for?  A  top-notch  community 
reporter  who's  got  two  years  of  full¬ 
time  daily  experience.  Fluency  in 
Spanish  is  a  plus.  Send  letter,  resume 
and  your  five  best  clips  to  James 
McGarvey,  assistant  managing  editar. 
Daily  Record,  P.O.  Box  217,  Parsip- 
pony,NU  07054-0217. _ 

BUSINESS  REPORTER.  The  Battle  Creek 
(Ml)  Enquirer,  an  award-winning  Gan¬ 
nett  newspt^r  of  26,000  circulation 
daily  and  3/,000  Sunday,  is  seeking  a 
business  reporter  to  cover  Fortune  100 
(Kellogg  Co.)  and  cereal  industry,  as 
well  as  other  local  business  stories. 
Great  opportunity  to  get  first-class  busi- 
ness  reporting  experience  in  a 
newsroom  that  encourages  enterprise 
projects.  Two  to  four  years  reporting 
experience  preferred.  Business  report¬ 
ing  experience  a  big  plus.  Send 
resume  and  references,  salary  history, 
a  week's  worth  of  work  and  any 
special  efforts,  to:  Non  Seelman,  exec¬ 
utive  editar.  Battle  Creek  Enquirer.  1 55 
W.  Van  Buren  St.,  Battle  Creek,  Ml 
49017-3093.  The  Enquirer  is  an  Equal 
Opportunity  Employer  that  values 
diversity  in  the  workplace,  and  espe¬ 
cially  encourages  those  who  share  this 
vision  to  opply" _ 

REPORTER 

Join  a  community-minded  daily  with 
an  award  winning  staff  of  local  and 
on-line  reporters.  We  strive  to  publish 
relevant  and  compelling  news  of  peo¬ 
ple  and  places  that  contribute  ta  lire  in 
the  Susquehanna  Valley  of  central 
Pennsylvania.  Applications  are  being 
accepted  through  March  14  for  two 
general  osstanment  reporter  positions; 
one  gearea  toward  business  devel¬ 
opment.  The  Daily  Item  is  a  seven-day, 
29,000  circulation  daily  and  is  part  of 
the  Ottawoy  Newspaper  Group.  View 
our  on-line  edition  @dailyitem.com.  If 
you  wont  ta  advance  your  community 
journalism  career,  send  sample  stories 
and  resume  ta  Human  Resource  Man- 
oger.  The  Daily  Item,  200  Market 
Street,  Sunbury,  PA  17801.  Our  e-mail 
address  is  news@dailyitem.com.  Our 
FAX  number  is  (71 7)  286-7695. 

No  phone  calls,  please 
_ EOE _ 

REPORTERS 

An  aggressive  New  Jers^  newspaper 
needs  reporters  who  live  lor  news  and 
know  how  ta  tackle  the  big  stariet.  The 
ideal  candidate  has  daily  experience 
and  an  unquenchable  drive  to  report 
and  write  me  best.  Send  resume,  clips 
ta  Box  08100,  Editor  &  Publisher. 
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HELP  WANTED 


_ EDITORIAL _ 

REPORTER 

The  (Freeport,  IL)  Journal-Standard,  a 
17,500-circulation  daily  (PM  Monday 
through  Friday,  AM  on  Saturday)  has 
a  position  open  for  a  regional  reporter. 
This  reporter  will  be  the  No.  1  person 
on  a  two-person  regional  staff  covering 
government,  education  and  general 
assignment  news  in  a  large  area  sur¬ 
rounding  Freeport.  Some  work  in 
features  and  religion  also  possible. 
About  half  of  our  readers  live  outside 
of  Freeport,  so  our  regional  coverage 
is  very  important  to  us  and  vital  to  our 
growth  as  a  newspaper.  Please  send  a 
cover  letter,  resume  and  five  work  sam¬ 
ples  to:  Jeff  Rogers,  managing  editar. 
The  Journal-Standard,  27  South  State 
Ave.,  Freeport,  IL  61032.  Tel:  (815) 
232-0117. _ 

RESTAURANT  CRITIC/WRITER 
The  Houston  Press,  a  94,000- 
circulation  news  and  arts  weekly,  is 
looking  (or  a  writer  who  finds  plenty  of 
food  (or  thought  in  dining  out;  who  con 
express  those  thoughts  in  stylish,  opi¬ 
nionated  column  writing;  who  can 
bring  food  knowledge  ond  passion  to 
reviewing  restaurants  both  up-scale 
and  down-home.  Fulltime  position  with 
benefits  requires  a  1 ,500-word  weekly 
restaurant  column,  plus  magazine- 
length  news  or  feature  pieces  an  non¬ 
food  topics.  To  apply,  compose  a  sam¬ 
ple  restaurant  review  and  send  it, 
along  with  resume,  cover  letter  and 
clips  to: 

Managing  Editor 
Houston  Press 

2000  West  Loop  South/Suite  1 900 
Houston,  Texas  77027 

SOUTHERN  METROPOLITAN  daily 
seeks  an  experienced  writer  to  cover 
banking,  finance  and  health  care. 
We're  a  locally  owned  afternoon 
paper  that  emphasizes  business  news. 
Job  opening  requires  an  aggressive 
self-starter  who  has  a  passion  for  the 
beats.  This  is  a  lively  market  that  is 
home  to  a  slew  of  health  care  com¬ 
panies,  including  Columbia/HCA. 
Send  resume  and  five  clips  to  Tim 
Tanton,  Nashville  Banner,  1100 
Broadway,  Nashville,  TN  37203. 


SPORTS  COPY  EDITOR 
Sports  copy  editor/slotman  wanted  at 
100,000-plus  morning  and  Sunday 
paper  m  Yale's  hometown.  Strong  edit¬ 
ing,  headline  writing,  layout  skills  and 
daily  newspaper  experience  a  must. 
Experience  running  a  desk  and  Mac 
skills  highly  desirable.  Minorities 
encouraged  to  apply.  Letter,  resume 
and  samples  of  your  work  to:  Doug 
Jacobs,  sports  editor.  New  Haven  Reg¬ 
ister,  40  Sargent  Drive,  New  Haven, 
a  06511. 


SPORTS  EDITOR 

Organized,  energetic  pro  needed  to  con- 
tinue  upgrading  section  on 
technologically  advanced  35,000 
daily.  Write:  Sports  Editor,  The  REPUB- 
UCAN,  Box  209,  Pottsville,  PA  1 7901 . 


WE  ACCEPT 
MASTERCARD/VISA 
FOR  PAYMENTS 


_ EDITORIAL _ 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  Son 
Francisco  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Phoenix,  Denver, 
Miami,  Houston  and  San  Francisco, 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 

New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 

SPORTS  REPORTER 

The  Observer-Dispatch  in  Utica,  NY,  a 
51,000  daily/63,000  Sunday  Gannett 
paper,  is  seeking  an  experienced 
sports  reporter  who  has  a  non- 
traditional  approach  to  sports  report¬ 
ing.  We  cover  what  matters  most  to 
our  readers  --  achievement,  high 
schools,  recreation  and  outdoors  — 
and  we've  created  three  geographic 
beats  to  provide  coverage  that  goes 
beyond  the  basics  of  game  stories.  We 
present  athletes  as  people,  not  just 
players,  and  tell  readers  how  to  enjoy 
sports  in  a  great  year-round  sports 
market.  Please  send  resume  and  six 
samples  of  non-traditional  coverage 
(no  game  staries,  please)  to  Rick 
Jensen,  editor,  Observer-Dispatch,  221 
Oriskany  Plaza,  Utica,  NY  1 3501 .  We 
value  diversity.  _ _ 

TECHNOLOGY/ 

TELECOMMUNICATIONS  REPORTER 
Crain's  Cleveland  Business,  a  weekly 
business  newspaper  that  serves  the 
Cleveland  market,  is  seeking  a  reporter 
to  handle  its  technology  and  telecom¬ 
munications  beat.  Preferred  candidates 
already  would  be  experienced  in  writ¬ 
ing  about  wireless  technology,  soft¬ 
ware  development  and  Internet-related 
companies  for  a  non-technical 
audience.  Please  send  resume  and 
clips  to  Editor  Mark  Dodosh,  700  W 
St.  Clair  Avenue,  #310,  Cleveland,  OH 
441 13,  e-mail:  MDodosh@crain.com. 


_ EDITORIAL _ 

THE  ADVOCATE,  a  100,000  circula¬ 
tion  daily  in  Baton  Rouge,  LA,  has  an 
opening  for  a  copy  editor.  The  appli¬ 
cant  must  be  experienced  in  all  aspects 
of  daily  newspaper  copy  desk  work. 
Sharp  news  judgment  and  exceptional 
editing  and  headline  writing  skills  are 
required.  A  flair  (or  page  design  and  a 
working  knowledge  of  QuarkXPress 
are  preferred.  The  job  includes  night¬ 
time  hours  and  weekend  work.  Salary 
is  commensurate  with  experience.  Mail 
resume  to  The  Advocate,  Human 
Resources  Department,  P.O.  Box  588, 
Baton  Rouge,  LA  70821 . 

THE  AMERICAN,  the  Sunday  newspa¬ 
per  for  Americans  abroad,  seeks  Editor 
who  has  not  yet  won  a  Pulitzer.  Strong 
news  background,  magazine 
sensibility,  management/budgetary 
skills,  internatianal  experience.  Write 
Shelly  Daly,  THE  AMERICAN,  110  Mill 
Road,  Westhampton  Beach,  NY 
1 1 978.  No  phone/fax. 

THE  CAPE  COD  TIMES  is  seeking  a 
News  Editor  to  lead  the  local  news 
desk  and  bureau  operations.  Suc¬ 
cessful  candidate  will  be  a  superlative 
story  editor  with  superior  people  skills 
and  a  demonstrated  commitment  to 
local  news.  Must  have  minimum  ten 
years  daily  newspaper  experience  in 
an  environment  of  top  flight  journalism. 
The  News  Editor  reports  to  the  Manag¬ 
ing  Editor/Content  and  supervises  assis¬ 
tant  news  editors,  bureau  chiefs, 
reporters  and  news  assistants.  Situated 
in  one  of  the  country's  most  beautiful 
coastal  regions,  the  Cape  Cod  Times 
(50,000  daily,  85,000  Sunday)  is  the 
New  England  Press  Association's  1996 
Newspaper  of  the  Year.  Applicants 
should  send  resume,  work  samples,  a 
copy  of  your  current  newspoper  and  a 
letter  describing  your  leadership  style  to 
Alicia  Blaisdell-Bannon,  managing 
editor.  The  Cape  Cod  Times,  319  Main 
Street,  Hyannis,  MA  02601 . 

THE  GRAND  HAVEN  TRIBUNE  is  look¬ 
ing  for  a  general  assignment/city 
reporter.  The  Tribune  is  a  10,500 
circulation,  six  days  a  week  daily.  Pay 
would  begin  at  about  $350  per  week. 
Grand  Haven  is  located  on  the  shores 
of  beautiful  Lake  Michigan.  Send 
resume  to  Managing  Editor  Fred  Van- 
denBrand,  Grand  Haven  Tribune,  101 
N.  Third  St.,  Grand  Haven,  Ml  49417. 
Tel:  (616)  842-6400,  ext.  232. 


THE  MESSENGER-INQUIRIER  of 
Owensboro,  Kentucky,  is  looking  (or  a 
copy  editor.  If  you're  equally  comforta¬ 
ble  editing  stories,  poginating  or  check¬ 
ing  a  page,  we  want  to  hear  from  you. 
We  believe  that  variety  keeps  you 
fresh,  so  you'll  be  given  a  wide  range 
of  experiences  to  help  you  grow  pro¬ 
fessionally.  QuarkXPress  experience 
preferred,  but  not  essential.  We're  a 
34,000  daily  in  western  Kentucky, 
owned  by  A.H.  Belo  Corporation,  and 
with  an  aggressive  commitment  to 
high-quality  journalism.  Send  resume 
and  clips  to  Human  Resources  Director 
Sue  Trautwein,  Box  1480,  Owensboro, 
KY  42302.  EOE. 


If,  after  all,  men  cannot  always  make 
history  have  a  meaning,  they  can  always 
act  so  that  their  lives  have  one. 

Albert  Camus 


_ EDITORIAL _ 

EDITORIAL  WRITER 

Full  time  position  at  The  Maine  Sunday 
Telegram  and  Portland  Press  Herald. 
The  desired  candidate  will  be  someone 
with  a  brood  understanding  of  public 
issues  who  is  able  to  state  their  position 
succinctly  and  persuasively. 

This  person  will  have  proven  writing  skills, 
a  concern  for  the  public  welfare,  an 
openness  to  diverse  points  of  view,  and 
an  ability  to  work  amicably  with  other 
staff  members. 

Must  be  able  to  work  within  a  deadline 
driven  organization  and  produce  a 
minimum  of  two  editorials  per  day. 
Legislative  background  considered  a 
plus.  Please  send  cover  letter,  resume,  and 
writing  sample  to: 

Kathleen  Mahoney,  HR  Manager 
The  Portland  Newspapers 

390  Congress  Street 

Portland,  ME  04101 
Deadline:  April  4,  1 997. 
_ EOE _ 

The  ST.  PAUL  PIONEER  PRESS  (circ: 
215,000  d/275,000  S),  an  award¬ 
winning  Knight-Ridder  daily  in  the 
highly  livable,  highly  competitive  Twin 
Cities,  has  three  openings: 

SENIOR  EDITOR/NEWS  ENTERPRISE 
to  conceptualize  and  direct  stories  that 
advance  the  news  and  probe  the  who, 
how  and  why  behind  them.  He/she 
must  have  the  experience  and 
demonstrated  ability  to  lead  a  team  of 
top-notch  reporter/ writers  aiming  for 
Page  One  placement. 

SENIOR  EDITOR/VISUALS  to  lead  a 
change-oriented,  high-achieving 
design/qraphics/photo  staff.  He/she 
should  be  an  experienced  visuals 
leader,  with  a  command  of  what 
makes  presentation  work — great  photo¬ 
journalism,  to-the-point  graphics  and 
design  that  brings  it  all  together. 

Senior  editors  have  newsroom-wide 
responsibilities,  lead  teams  and  report 
to  the  managing  editor.  Apply  to  Ken 
Doctor/ME. 

TEEN/YOUTH  REPORTER  to  produce 
one  lead  story  and  two  columns  each 
week  for  the  Knight-Ridder  wire  ser¬ 
vice's  teen  page,  and  cover  local  youth 
news.  Candidate  needs  to  develop 
national  sources,  have  a  long  list  of 
story  possibilities  and  a  strong  writing 
background,  as  well  as  a  proven 
ability  to  appeal  to  the  teen  audience. 

Apply  to  Sue  Campbell,  St.  Paul 
Pioneer  Press,  345  Cwor  St.,  St.  Paul, 
MN  55101  with  cover  letter,  resume, 
samples. 

AA/EOE 

THE  ORLANDO  SENTINEL  is  seeking 
an  experienced  reporter  to  cover 
radio,  studio  production  and  advertis¬ 
ing,  handling  both  business  ond  gen¬ 
eral-interest  angles  as  a  member  of  a 
team  that  covers  the  media.  The  job 
includes  a  weekly,  listener-oriented 
radio  column  and  opportunities  for 
high-profile  stories  about  Central  Flor¬ 
ida's  growing  movie  and  TV  business. 
We  need  versatility,  enterprising  report¬ 
ing,  colorful  writing  and  experience  cov¬ 
ering  the  media.  Send  a  resume  and 
five  to  seven  varied  clips  to:  Gail 
Rayos,  topics  editor/media.  The 
Orlando  Sentinel,  P.O.  Box  2833, 
Orlando,  FL  32802. 


6S  Editor  &  PuBUSHER  ■  March  8,  1997 


HEIJP  WANTED 


_ EDITORIAL _ 

THE  POST  REGISTER,  an  innovative 
30,000  PM  in  Idaho,  is  converting  to 
7-day  AM  in  May.  We're  looking  for 
two  energetic  people: 

ACE/FEATURES  with  at  least  3  years 
experience  who  has  great  ideas,  laves 
community  news,  con  deftly  juggle 
many  tasks  and  is  ready  to  help  lead  a 
team. 

FEATURES  GA  REPORTER  with  at  least 
1  year  experience  who  is  a  creative 
selhstarler  aixJ  is  interested  in  a  brood 
range  of  topics  from  religion  to  every¬ 
day-people. 

ALSO,  we  have  summer  internships  in 
sports,  news,  photo  and  the  copy  desk 
for  five  lucky  college  students. 

Outside  and  Outdoor  Life  magazines 
rank  us  a  top  Rockies  hometown. 

Send  cover  letter,  resume  and  clips  to  Mei- 
Mei  Chan,  executive  editor.  Post  Regis¬ 
ter,  P.O.  Box  1  800,  Idaho  Falls,  ID 
83403. 

NEWS  EDITOR 

Wanted:  An  ambitious  copy  editor  to 
lead  an  award-winning  copy  desk  at 
the  Centre  Daily  Times,  which  was  just 
named  by  the  Society  of  Newspaper 
Design  as  one  of  the  1 6  Worlds  Best 
Designed  Newspapers 

We  are  looking  for  a  News  Editor  with 
strong  editing  skills  and  who  loves  to 
teach.  The  26,000-daily  in  the  home  of 
Penn  State  University  provides  a  great 
opportunity  to  become  part  of  a 
Knight-Ridder  manogement  teom. 

The  News  Editor  is  in  charge  of  the 
newsroom  at  night,  selecting  A-section 
copy  as  well  as  overseeing  design  and 
page  production. 

Five  years  copy  editing  required.  Some 
experience  with  QuarkXPress  and 
Photoshop  preferred  but  not  necessary 
because  the  emphasis  of  this  job  will 
be  news  judgment,  copy  editing,  and 
headlines. 

Send  cover  letter,  resume,  clips  and 
references  to: 

Lisa  Summa 

Human  Resources  Department 
P.O.  Box  89 

State  College,  PA  1 6804 
REPORTER 

Twice-weekly  Maryland  Gazette, 
37,000-ABC,  seeks  aggressive  college 
groduate  with  good  internships  and/or 
college  newspaper  experience.  Can  lead 
to  job  on  48,000  daily  owned  by  same 
company.  Located  in  Glen  Bumie,  MD, 
stone's  throw  from  Baltimore. 

Write  Bob  Mosier 
Editor 

Maryland  Gazette 
306  Crain  Highway  SW 
Glen  Bumie,  MD  21061 


_ EDITORIAL _ 

The  Waterloo  Courier,  a  50,000  PM 
daily  in  Northeast  Iowa,  has  the  follow¬ 
ing  openings: 

GRAPHIC  ARTIST 

We're  looking  for  someone  with  the 
ability  to  do  top-notch  illustrations  and 
infographics  to  help  enhance  our 
reputation  for  design.  \A/e  give  our  art¬ 
ist  considerable  freedom  and  state-of- 
the-art  tools 

< 

COPY  EDITOR 

We  need  someone  with  good  lan¬ 
guage  skills,  able  >o  write  snappy 
headlines  and  well-versed  in  paginat¬ 
ing  with  QuarkXPress.  Our  copy 
editors  work  with  graphic  artists  in 
designing  cover  pages. 

REPORTER 

We  have  an  opening  for  lead  reporter 
on  courts  and  No.  2  on  the  police 
beat. 

These  openings  are  immediate.  Experi¬ 
ence  preferred,  but  entry-level  candi¬ 
dates  will  be  considered. 

Send  resume  and  clips  to: 

Saul  Shapiro/Editor 
WateHoo  Courier 
P.O.  Box  540 
WateHoo,  lA  50704 


MARKETING/PROMOTION 


_ FINANCE _ 

CONTROLLER 

The  Star-Gazette  in  Elmira  (NY),  a 
Gannett  Co.,  Inc.  newspaper  of 
34,000  daily  and  48,000  Sunday 
circulation  in  Eastern  New  York,  seeks 
an  experienced  finance  executive  to 
lead  its  accounting  and  systems  opera¬ 
tions.  The  controller  reports  directly  to 
the  Publisher  and  is  an  integral 
member  of  the  newspaper's  operating 
committee. 

Responsibilities  include:  directing 
accounting,  credit  and  MIS  operations; 
preparing  capital  and  operating 
budgets;  preparing/analyzing  finan¬ 
cial  forecasts  and  statistical 
performance;  analyzing  operations  to 
improve  revenue  and  rMuce  expenses; 
assists  other  departments  with  finarKial 
and  quantitative  evaluations. 

A  degree  in  accounting  or  related  dis¬ 
cipline  and  at  least  5  years'  accounting 
experience  (in  a  newspaper  environ¬ 
ment)  are  preferred. 

Gannett,  a  Fortune  200  company,  is 
an  Equal  Opportunity  Employer  that 
recognizes  and  appreciates  the  bene¬ 
fits  or  diversity  in  the  workplace.  Peo¬ 
ple  who  shore  this  belief  or  reflect  a 
diverse  background  are  especially 
encouraged  to  apply. 

If  you  are  interested  in  this  position  or 
future  finance  opportunities  at  other 
Gannett  locations,  please  send  your 
resume  with  a  cover  letter  including  salary 
history  and  references  to:  Karen  Van 
Lore,  Gannett  Co.,  Inc.,  1 100  Wilson 
Blvd.,  Arlington,  VA  22234  or  Fax 
(703)  558-3810. 


MARKETING/PROMOTION 


Marketing  and 
Promotion  Director 


The  Middlesex  News,  55m  daily,  and  its  sister  weekly  news¬ 
papers  are  seeking  an  individual  to  plan,  develop,  and 
implement  circulation,  promotion,  advertising  and  product 
initiatives  and  strategies.  Manage  a  staff  of  4;  including 
market  research,  community  relations,  event  planning  and 
design.  We  have  bold  plans  and  need  a  good  leader,  pre¬ 
senter  and  communicator.  Creative  flair  highly  desired. 
Previous  newspaper  experience  in  marketing  promotion 
of  advertising  a  plus.  Great  job,  people  company,  and 
New  England  living  await  you.  Cover  letter  a  must. 

If  you'd  UKE  to  hear  more  about  what  we  have  to  OFFER, 
FAX  YOUR  RESUME  TO:  S08*626-3885.  You  may  aiso 
FORWARD  YOUR  RESUME  TO  TOBI  RUSSEU,  GtMMUNITY 

Newsmper  Company,  Job  Code:  TB,  33  New  York  Avenue, 
Framincham,  MA  01 701 . 

NO  PHONE  CALLS  PLEASE 

We  offer  comprehensive  benefits  to  full-time  employees, 
including  insurance  and  retirement  plans.  Community 
Newspaper  Company  is  an  Equal  Opportunity  Employer. 
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COMMUNITY 

NEWSPAPER 

COMPANY 


BteauM  MM  mot 
knpoftttft  n0wt 
bt  yaur  own  backyard. 


INFORMATION  SYSTEAAS 

THE  SUN-SENTINEL  COMPANY, 
located  in  Ft.  Lauderdale,  Florida,  a 
dynamic  member  of  Tribune  Company, 
one  of  the  nation's  largest  multi  media 
information  and  entertainment  com¬ 
panies,  is  seeking  the  following: 

PROGRAMMER 

ANALYST 

Responsibilities  will  include  communi¬ 
cation  with  user  divisions  to  define 
systems  needs,  lead,  plan,  organize, 
design,  code  and  test  systems  running 
o  variety  of  operating  systems  such  as 
Sun  UNIX/Solaris,  AIX,  SCO-UNIX,  as 
well  as  DOS,  Windows,  and  Macin¬ 
tosh. 

This  position  also  requires  recent 
Collier- Jackson  circulation  experience 
(minimum  2  years)  with  a  strong  pro¬ 
gramming  background  in  COBOL, 
UDMS  report  writer  and  general 
networking  experience  desired,  plus  a 
minimum  2  years  experience  in 
designing,  testing,  implementing  and 
supporting  critical  computer  applica¬ 
tions. 

Experience  wi  th  VRU  (voice 
response),  paging  system  and  interfac¬ 
ing  systems  a  plus.  Exceptional 
interpersonal,  written  and  verbal  com¬ 
munication  skills  and  organizational 
ability  required. 

PROGRAMMER 

ANALYST 

Responsibilities  include  communicating 
with  the  user  divisions  to  define  system 
needs,  lead,  plan,  organize,  design, 
code  and  test  systems  running  Sun  UNIX 
/Solaris,  AIX,  SCO-UNIX,  and  other 
operating  systems  such  as  DOS,  Win¬ 
dows  and  Mocintash. 

Requirements  include  UNIX  experience 
and  a  strong  programming  back¬ 
ground,  Sun-Solaris  experience  o  plus. 
VAX-Open-VMS,  terminal  server  nrKin- 
agement,  DEC-NET,  TCP/IP  and  gen¬ 
eral  networking  experierKe  also  o  plus. 
2-3  years  experience  in  designing  and 
testing,  implementing  and  supporting 
critical  computer  applications  on  IBM 
or  Sun  systems  preferred. 

ExperierKe  with  Circulation  systems,  VRU 
(Voice  Response)  paging  systems,  and 
interfacing  systems  a  plus.  Excellent 
written  and  verbal  communication  skills  o 
must. 

The  Sun-Sentinel  offers  competitive 
salary,  with  generous  benefits  plan  and 
stock  options. 

To  apply,  forward  resume  and  interest 
letter  with  salary  requirements  to: 

SUN-SENTINEL 
COMPANY 
Humon  Resources 
Attn:  B.  Feldkomp 
333  S.W.  1 2th  Avenue 
Deerfield  Beach,  FL  33442 
Or  E-mail  to: 
bfeldkamp@tribune.com 


March  8,  1997  ■  Editor  &  Pi'bu.sher  69 


HELP  WANTED 


INFORMATION  SYSTEMS 

SYSTEMS 

DIREaOR 

The  Clarion-Ledger,  a  Gannett  Com¬ 
pany,  Inc.  Newspaper  in  Jackson,  MS, 
has  an  opening  for  an  experienced 
Systems  Director. 

•  Experience  managing  in  a 
newspaper  environment  is  o  plus, 
but  not  required. 

•  Qualified  candidate  should 
hove  experience  with  AS400  and 
be  knowledgeable  of  both  IBM 
and  Macintosh  systems. 

•  A  degree  in  Computer  Science 
or  a  related  field  and  experience 
is  required. 

Send  resume  to: 

Human  Resources 
Director 

The  Clarion-Ledger 
201  S.  Congress  Street 
Jackson,  MS  39201 

EEO 

M/F/V/H 


PREPRESS 


_ MARKETING _ 

CONFERENCE  COORDINATOR 

Editor  &  Publisher  Co.  is  in  search  of  a 
professional  conference  coordinator  to 
assist  in  developing  and  managing 
E&P's  conferences  and  seminars  within 
the  New  Medio  Group.  Respons¬ 
ibilities:  Work  with  the  VP  of  Marketing 
Relations  to  develop  conference  pro¬ 
grams,  recruit  speakers,  assist  in  site 
selection,  market/promote  the  events, 
work  with  other  event  co-sponsors, 
coordinate  audio/visual  and  technical 
requirements,  assist  in  pre  and  on-site 
activities  and  interact  directly  with 
adminstrative  staff.  New  York  based 
position. 

Must  have  5  years  or  more  of 
planning/coordination  experience  in 
corporate,  association,  industry  or 
hotel  events.  College  degree,  pre¬ 
ferably  in  marketing  or  communica¬ 
tions,  is  required  along  with  a  willing¬ 
ness  to  travel.  Knowledge  of  Spanish  a 
plus.  Salary  commensurate  with  expe¬ 
rience. 

Send/fax  resume  to:  Editor  & 
Publisher,  Attn:  Marsha  Stoltman,  1 1 
W  19th  St.,  NY,  NY  10011;  fax  (212) 
929-1894. 


PREPRESS 


_ MARKETING _ 

MARKETING  DIREQOR 

Marketing  Director  for  a  five  day  daily, 
weekend  paper,  two  weeklies  and  a 
specialty  publication.  Seeking  an 
aggressive,  sales  minded  individual 
who  thrives  on  the  challenge  of  being 
in  one  of  the  fastest  growing,  most 
beautiful  markets  in  the  U.S. 

Requirements  include  newspaper  sales 
management  experience,  sales  train¬ 
ing,  and  a  willingness  to  succeed. 
Circulation  Sales  Promotion  a  plus. 

Send  resume  and  salary  requirements 
to  Harry  Z.  Pappas,  Cape  Coral  Daily 
Breeze,  2510  Del  Prado  Blvd.,  Cape 

Coral,  FL  33904. _ 

_ PRESSROOM _ 

ASSISTANT  PRESSROOM  MANAGER 

The  Wichita  Eagle,  a  Knight-Ridder 
newspaper,  seeks  an  energetic  and 
thoroughly  experienced  manager  to 
supervise  our  night  press  and 
paperhandling  operation. 

An  ideal  candidate  would  have 
extensive  knowledge  of  both  letterpress 
and  flexo  printing  processes.  Extensive 
supervisory  experience  required.  A  col¬ 
lege  degree  is  preferred. 

We  offer  a  very  competitive  salary,  out¬ 
standing  benefits,  and  an  environment 
that  encourages  individual  and  pro¬ 
fessional  growth. 

To  apply,  send  resume  to  Human 
Resources  Department,  825  East 
Douglas,  Wichita,  KS  67202.  Resumes 
may  be  faxed  to  us  at  (31 6)  268-6672. 

PRODUCnON/TECH 

PUBLICATIONS  SPECIALIST,  Software 
Trainer.  Mac/PC  experience 
necessary.  If  you  know  pre-press,  SOL, 
or  NT,  like  travel,  and  want  out  of 
deadline  dilemmas,  send  resume  to: 
Managing  Editor,  Inc.,  Attn:  Peter,  101 
Greenwood  Ave.,  Suite  330,  Jenkin- 
town,  PA  1 9046. 

email:  pkelts@maned.com. 

ASSISTANT  MANAGER 
PRODUaiON  MATERIALS 

Individual  to  manage  various  projects 
researching  and  advancing  the  news¬ 
paper  industry's  knowledge  and  effi¬ 
cient  use  of  newsprint,  ink  and  other 
raw  materials. 

Strong  knowledge  of  newspaper  or 
graphic  arts  industries,  their  raw 
materials  and/or  a  B.S.  degree  required. 

Knowledge  of,  and  exposure  to,  newsink 
and  newsprint  technical  and  business 
issues  a  plus. 

Professional  writing,  public  speaking, 
and  ability  to  work  with  a  variety  of 
people  a  must. 

Some  travel  required. 

Send  resume  to  NAA,  Attn:  RFB,  1921 
Gallows  Road,  Suite  600,  Vienna,  VA 
221 82  or  fax  to  (703)  902-1857. 

EOE 


CAREER  OPPORTUNITIES 

Digital  Technology  International  an  industry  leader  in  software 
pagination  systems  for  newspapers  is  seeking  skilled  trainers, 
technicians  and  programmers.  Positions  available: 

Software  Systems  Trainer  and  Implementor:  Responsible  for 
the  training  and  implementation  of  DT  software  systems  in  news¬ 
papers  throughout  the  U.S.  and  abroad.  Background  in  training, 
newspaper  production,  pre-press  production  desired.  If  you  enjoy 
traveling,  teaching,  and  learning,  check  this  out.  Extensive  training 
provided. 

Software  Systems  Database  Technician:  Install  and  support 
DT’s  client-server  systems  for  newspapers  throughout  the  U.S. 
with  some  international  travel  possible.  Knowledge  of  Unix,  SQL, 
Macintosh,  Ethernet,  TCP/IP,  WAN  and  Windows  NT  desired. 
Travel  required. 

Technical  Support  Specialist:  Responsible  for  telephone  support 
of  DT  software  systems.  Position  requires  experience  in  tech  sup¬ 
port  for  computer  hardware/software  with  knowledge  of  Macin¬ 
tosh  and  client-server  environment.  Knowledge  of  AppleScript 
desired.  Requires  strong  communication,  basic  typing  and  good 
organizational  skills. 

Macintosh  programmer:  Seeking  a  quality  conscious  individurd 
with  Macintosh  programming  experience.  Experience  with  C  or 
C++.  Unix  with  SQL  databases  (Sybase),  and/or  Windows  NT 
experience  also  desirable.  Ability  to  learn  quickly  and  work  under 
deadline  pressure  desirable. 

■  resume  to  attn:  Bob  Ross,  500 

iNTtuNATioNAiC'*'.  Visit  our  wob  site:  http://www.dtmtcom 


PRODUCTION/TECH 

PRODUaiON  SUPERVISOR 
America's  fastest  grawing  national 
newspaper  is  looking  for  a  self-starter 
to  supervise  our  printing  contractor  in 
Hackensack,  NJ  between  the  hours  of 
3  p.m.  to  1 1  p.m,  Monday  through 
Friday.  Responsibilities  include  oversee¬ 
ing  press  run  and  mailroom  operation, 
print  quality  control,  maintain  prod¬ 
uction  logs  and  dispatching  trucks. 
Attention  to  detail,  excellent  communi¬ 
cation  skills  and  computer  literacy  a 
must.  Salary  in  the  30's  plus  benefits 
depending  on  experience.  Send 
resume  and  cover  letter  to  Walter 
Wood,  Investor's  Business  Daily,  150 
River  Street,  Hackensack,  NJ  07601  or 
fax  (201 )  646-4546. 

TECHNOLOGY  ANALYST 

THE  CHICAGO  TRIBUNE  has  a  key 
open  position  as  Technology  Analyst. 
The  Technology  Analyst  will  play  a 
principal  role  in  advancing  the 
technological  capabilities  of  the  Chi¬ 
cago  Tribune.  Responsibilities  for  this 
position  will  include  investigating  new 
suppliers,  system  and  technologies, 
incorporate  new  technologies  into  exist¬ 
ing  businesses. 

The  Technology  Analyst  will  also  help  set 
the  technological  direction  of  the  Chicago 
Tribune  by  analyzing  and  projecting 
technology  trends,  contributing  to 
projects,  designing  and  reviewing 
designs  of  publishing  system  and  system 
components. 

Requirements  for  this  position 
will  include,  however,  are  not  limited 
to: 

•  on-line  publishing  experience 
•current  knowledge  of 
developing  technology  and 
computer  systems 

•  project  management  skills 

•  a  master's  degree  in  computer 
engineering 

•  the  ability  to  interact  with  senior 
management 

•  ability  to  travel. 

In  return,  v/e  offer  a  competitive  salary 
for  the  technology  field,  an  excellent 
benefits  package,  and  the  opportunity 
to  design  and  implement  new 
technologies  for  the  Chicago  Tribune. 

Interested,  qualified  candidates  should 
submit  a  resume  to: 

Chicago  Tribune 
435  N.  Michigan  Avenue 
Human  Resources  (DG) 
Chicago,  IL  60611 
cjohnson@tribune.com 

We  are  an  Equal  Oppartunity 
Employer.  We  do  not  discriminate  on 
the  basis  of  race,  religion,  color,  sex, 
age,  national  origin,  citizenship,  dis¬ 
ability  or  any  protected  category.  The 
above  is  a  brief  description  that  may 
not  include  all  jab  functions.  Non¬ 
smoking  environment. 


WE  ACCEPT 
MASTERCARD/VISA 
FOR  PAYMENTS 
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CLASSIFIED  ADVERTISING  RATES 


1  POSITIONS  WANTED 


ForeIgn/PostticxTS  Wanted  advertisers  must  pre-pay. 
Effective  January  1, 1997 


UNEADS 

1  week-$9.05  per  line 

2  week»-$8.X  per  Ine,  per  Issue. 

3  weel(»-$7.00per  Hne,  p>er  Issue. 

4  weel(»-$6.05  per  Hne,  per  Issue. 


POSITIONS  WANTED 

1  week-$4.50  per  Hne 

2  weelo-SS.SO  per  Ine,  per  Issue. 

3  week»-$3.15  per  Ine,  per  Issue. 

4  weeks-  $2.90  per  Hne,  per  Issue. 


Add  $12.00  per  Insertion  for  box  service.  Add  $6.00  per  insertion  for  box  service. 
Count  os  on  odditlonol  line  in  copy.  Count  os  an  additional  line  In  copy. 


SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAI^/ext.  171 
Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion:  1  time.  $105;  2  to  5  times,  $100 
6  to  13  times,  $96;  14  to  26  times  $90;  27  to  52  times  $85. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Name -  — 

Company  _  ..  _ 

Address  -  - 

City  _ 

State _  _  _ 

Zip - 

Phone _ _ _ 

Classification_ _ _ _ 

Authorized  Signature _ 

No.  of  Insertions: _  Amount  Enclosed:  $ 


PUBLISHER 


1 1  WEST  19TH  STREET,  NY,  NY  1001 1.  212)  67&v«80,  FAX  (212)  929-1259. 


ADMINISTRATIVE 

YOUNG  NEWSPAPER  PRO¬ 
FESSIONAL  wiHi  over  1 0  years  experi¬ 
ence  with  resort  industry  dailies, 
weeklies,  shoppers,  and  specials  seeks 
Publisher/GM/Ad  Director  position. 
Experienced  in  oil  aspects.  Currently 
employed  (Zone  8)  willing  to  relocate. 
Coll  Dove  at 
(970)  240-3178. 


AD  DIRECTOR/PUBUSHER.  Experience 
with  small  to  medium  size  dailies  and 
weeklies. 

Ed  Nixon 

7208  W.  Tuckey  Lane 
Glendale,  AZ  85303 


PUBLISHER  AVAILABLE.  Due  to  a 
chan^  in  philosophy,  a  Publisher  of  a 
20,000  daily  is  now  available.  During 
his  past  nine  years  with  this  group,  he 
has  averaged  well  over  30  percent  bot¬ 
tom  line,  brtremely  involved  in  the  com¬ 
munity,  this  man  brings  to  the  table 
excellent  management  »ills.  Bom  and 
raised  in  the  Midwest,  but  has  worked 
on  the  coast.  If  you  hire  this  individual, 
there  will  be  NO  fee.  His  present 
employer  has  paid  our  fee.  If  you 
would  like  to  learn  more  about  this 
individual,  please  contact  GOOD 
NEWS:  Phone  No.  (319)  359-4877 
Fax  No.  (319)  359-8539 


LET  ME  HELP  your  staff  make  the  transi¬ 
tion  to  ELECTRONIC  PUBLISHING. 
Experienced  top  publishing  executive 
willing  to  toke  short  term/temporary 
assignment  to  lead  publications  staff 
into  the  electronic  era.  Will  develop 
strategy,  advise  on  equipment,  and  be 
on  site  to  help  your  staff  make  the 
transition  into  electronics  without  miss¬ 
ing  a  deadline.  Willing  to  take  out  of 
state  assignments.  FAX  or  E-mail  P. 
Walker  for  detailed  credentials. 

FAX:  (908)  204-0697 
E-mail:  walkwil@aol.com 


EXPERIENCED  COMMUNITY  PUB¬ 
LISHER.  Daily  or  weekly.  Award- 
winner  with  strong  record  of  revenue 
growth,  profitability.  Currently  in 
Southeast.  Reply  k3  Box  08096,  Editor 
&  Publisher. 


CART(X>NIST 


INTERNATIONAL  AWARD-WINNING 
CARTCX)NIST  seeks  new  position.  12 
years  exp.  w/1 00,000+  circ.  papers. 
Reprinted  world-wide,  multiple  awards. 
My  political  cartoons  +  comic  strips  are 
consistently  thought-provoking,  funny 
and  popular.  US  citizen,  must  relocate 
due  to  political  situation.  Larry  Feign, 
GPO  Box  6086,  Hong  Kong. 
feign@asiaonline.net. 


EDITORIAL 


AGGRESSIVE  western  news  service 
seeks  projects.  Zones  7-9.  Web  site: 
http://netnow.micron.net/-iinnews/ 
Contact  Dave  Goins,  Idaho  Indepen¬ 
dent  News,  (208)  336-2870  and/or 
iinnews@micron.net 

EXPERIENCED  Management/Business 
journalist  at  top  UK  magazine  seeks 
new  freelance  work  on  US  titles. 

Tel:  (44)  181-675-0916  (UK) 

1 0 1 71 7.6 1 4@compuserve.comg 


_ EDITORIAL _ 

EXPERIENCED  Outdoor/Sports  Editor, 
Quark  whiz  &  page  designer  seeks 
employment  at  mid-sized  daily,  maga¬ 
zine  or  great  weekly.  Zone  7  pre¬ 
ferred.  Coll  (208)  684-4627  or  e-mail; 
SMerr86382@aol.com. 


GENERAL  ILLUSTRATION/Graphics 
position  sought  by  versatile  Mac  and 
traditional  media  wiz,  32.  While  this 
will  be  my  first  position  on  a  mid  to 
large  daily  I  come  complete  with  the 
following:  5  years  freelance  and  staff 
illustration/cartooning  experience,  6 
years  Mac  experience.  2  years  STAFF 
experience  with  popular  international 
cartoon  news  feature.  Call  for 
portfolio,  (203)  866-2297. 

TECHNOLOGY  WRITER  for  Midwest 
metro  seeks  freelance  jobs  writing  for 
technology  magazines.  Reply  to  P.O. 
Box  131051,  Ann  Arbor,  Ml  481 13. 

(313)213-7480 


BLACK  PROFESSIONAL  MALE  with  15 
years  experience  in  sports  and  news 
seeks  position  as  an  Mitorial  writer/ 
columnist.  Went  to  nKijor  southern  uni¬ 
versity  and  has  worked  for  major 
metro  newspapers,  where  I  wrote  com¬ 
mentaries.  Reply  to  Box  07654,  Editor 
&  Publisher. 


AWARD-WINNING  editor  with  strora 
writing,  editing  and  paginating  skills 
seeks  challenging  manager-levd  posi¬ 
tion  on  Zone  3  weekly  or  daify  pub¬ 
lication  with  emphasis  on  local  news. 
Reply  to  Box  08085,  Editor  &  Pub¬ 
lisher. 


HELP  US  HELP  YOU.  A  husband-and- 
wife  team  of  experienced  journalists 
seeks  to  relocate.  He  has  been  a 
supervising  editor  for  more  than  a 
decade  at  a  daily  in  business  and  local 
news  operations.  She's  an  award¬ 
winning  police  reporter,  also  at  a  mid¬ 
sized  daily.  We  specialize  in  turning 
nuggets  or  information  into  compelling 
stories.  Reply  to  Box  08094,  Editor  & 
Publisher. 

INNOVATIVE,  energetic,  accomplished 
content  editor  at  major  metro  daily  in 
West  seeks  fresh  challenge.  Good 
people  person  with  passion  for 
language,  especially  strong  at  features, 
treiids  and  ho^topic  work. 

Doug  (602)  345-4011. 

FREELANCE 

EDITORIAL  ARTIST  -  Works  in  tradi¬ 
tional  Pen  and  Ink  and  Color  Medias. 
Humorous,  Political  and  Conceptual 
topics.  Call  David  Farrar  (or  samples 
(423)  588-0624 


TRAVEL  WRITERS  WANTED 


TRAVEL  photographer  seeks  writers! 
For  magazines,  newspapers,  books! 
Free  travel!  Jw  (201)  575-1005. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 
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SHOP  TALK  AT  THIRTY 


in  KLIZABKTH  I‘ A  R  K  K  R 


Recalling  A  Family’s  Toil 
At  A  Small-Town  Weekly 


SOME  INVENTIONS  COME  too 
late  in  a  person’s  life. 

Offset  printing  came  about 
the  time  Dad  retired  —  too 
late  to  make  his  life  any  easier. 
He  and  Mom  had  spent  the  last  25 
years  writing,  editing  and  publishing 
the  Hooper  Sentinel,  the  weekly  new's- 
paper  in  our  small  Nebraska  home¬ 
town. 

Looking  back,  I  realize  how  much 
hard  work  went  into  the  production  of 
a  weekly  newspaper  in 
those  days,  and  how 
much  the  process  has 
changed  since  then. 

I’ll  never  forget  the 
acrid,  interesting  smell 
of  printing  ink  that  per¬ 
meated  the  Sentinel 
building.  The  long,  rec¬ 
tangular  room  had  been 
an  1890s  bank,  and  it 
still  retained  some  of  its 
former  glory.  The  front 
office  sported  a  plate 
glass  window  shaded  by  ancient 
Venetian  blinds.  A  partition  led  to  the 
print  shop  in  back,  where  the  huge, 
black  press  hulked,  nearly  touching  the 
walls  on  either  side.The  ceiling  was 
pressed  tin,  ornately  curlicued,  once 
white  but  long-since  grayed  by  cigarette 
smoke  and  grime. 

Mom  would  spend  the  entire  week 
at  her  office  desk,  phone  receiver  cra¬ 
dled  in  the  crook  of  her  neck,  pound¬ 
ing  out  stories  on  her  manual  typewrit¬ 
er  detailing  high  school  football  games, 
farm  doings,  and  who  ate  Sunday  din¬ 
ner  with  whom. 

Violet,  employed  by  my  parents,  sat 
at  the  Linotype,  her  fingers  clicking  on 
the  keys.  Violet’s  delicate  name  belied 
her  large  size,  but  fit  her  loving  heart, 
tender  and  poetic  as  a  flower.  The 
machine  rattled  and  clanked,  and  pieces 
of  shiny  new  lead  type  (one  letter  per 
piece)  lined  up  above  our  heads,  falling 
against  each  other  with  satisfying 
snicks. 

Wednesday  was  Press  Day.  With  a 
rubber  mallet.  Dad  pounded  Violet’s 
type  into  wooden  galleys  the  size  of 
two  facing  newspaper  pages.  When  a 


galley  was  full,  he  carried  it,  his  back 
bowed  by  the  weight,  to  the  press. 

Then  he  stood  on  a  high,  narroW  ledge 
and,  one  by  one,  hand-fed  pieces  of 
newsprint  into  the  press.  Wooden  spi¬ 
der  arms  flipped  the  pages  over  onto 
the  galley,  just  missing  the  roller  which 
quickly  slid  to  ink  the  type.  We  had  to 
shout  to  be  heard  above  the  deafening 
noise. 

After  one  side  was  done.  Dad  got 
down  and  lifted  off  the  old  galley,  car¬ 
ried  over  a  new  one, 
turned  the  papers 
upside  down,  and  fed 
them  in  by  hand  again 
to  print  the  other  side. 

Mom  now  stcKxl  at 
her  own  noisy 
machine,  feeding  the 
printed  pages  into  a 
black  beast  that  ate 
them,  then  spit  them 
out,  all  folded  with 
their  ragged  edges  neat¬ 
ly  trimmed.  My  sister 
caught  and  stacked  the  finished  news¬ 
papers  as  they  came  out.  I  stuffed 
inserts  into  them  and  passed  them  on 
to  Violet,  who  did  double  duty,  stamping 
on  subscribers’  names  and  addresses. 

When  he  was  through  at  the  press. 
Dad  carried  the  galleys  to  a  lean-to 
shack  at  the  back  of  the  shop.  He  threw 
in  the  used  pieces  of  type,  and  a  smelt¬ 
ing  pot  reduced  them  to  molten  liquid 
to  be  set  in  type  again  next  week. 

After  the  papers  were  finished,  he 
piled  them  into  my  old,  red  coaster 
wagon  and  hauled  them  up  Main  Street 
to  the  post  office.  As  a  child,  I  used  to 
cringe  in  embarrassment  at  the  sight  of 
him,  his  clothes  stained  with  black  ink, 
pulling  that  wagon.  But  deep  down,  I 
appreciated  how  much  dedication  and 
hard  work  went  into  getting  that  paper 
out  on  time  every  week. 

When  Mom  and  Dad  retired,  my  sis¬ 
ter  and  her  husband  bought  the  news¬ 
paper,  becoming  the  third  generation  of 
our  family  to  publish  the  Sentinel. 
Things  were  easier  for  the  young  cou¬ 
ple  because  of  the  invention  of  offset 
printing.  They  typed  the  articles  on  an 
electric  typewriter,  cut  them  out  and 


pasted  them  onto  sheets  of  paper.  Then 
they  drove  over  to  Blair,  where  they 
sipped  coffee  and  waited  for  the  sheets 
to  be  photographed  and  printed  on 
someone  else’s  modem  press. 

They  tried  to  sell  Dad’s  old  press,  but 
it  was  obsolete.  No  one  could  get  parts 
for  it  anymore;  he’d  been  fixing  it  with 
pieces  of  wire.They  tried  to  donate  it 
to  Pioneer  Village,  but  the  museum 
wanted  my  sister  to  pay  the  freight  to 
get  it  there.  In  the  end,  it  was  hauled  to 
the  dump. 

Dad  shook  his  head.  Some  inven¬ 
tions,  like  offset  printing,  just  come  too 
late.The  printing  ink,  though,  was  there 
to  stay  —  under  his  fingernails  and 
flowing  in  our  family’s  veins. 


Gay  launch 

OUR  TIMES,  PROCLAIMING  itself 
the  first  national  gay  and  lesbian 
newspaper,  has  launched  with  regional 
editions  in  New  York,  Los  Angeles,  San 
Francisco  and  Chicago. 

Publisher  Daniel  Webster  said  he 
plans  more  than  20  regional  editions, 
many  of  them  franchises,  by  the  end  of 
the  year. 

The  venture  will  include  CyberWorld, 
described  as  the  “gay  and  lesbian  gate¬ 
way  on  the  Internet,”  which  will  feature 
a  retail  shopping  center.  Webster  said 
steps  will  be  taken  to  ensure  user  secu¬ 
rity  and  anonymity. 

ITie  publisher  announced  that  the 
weekly  broadsheet  will  have  five  sec¬ 
tions  in  a  four-color  format.  Coverage 
will  include  national,  international,  state 
and  local  news;  business;  fashion,  home 
design;  gardening;  and  food.  Section  C, 
the  Green  Sheet,  will  focus  on  personal 
finance,  careers  and  business. 

Said  Webster;  “The  gay  community  is 
filled  with  amazing  wealth.  Our  Times 
will  be  the  only  gay  publication  to 
address  this  aspect  by  giving  advice  on 
personal  finance.” 

Section  D,Vroom!,  is  a  special  auto¬ 
motive  advertising  section,  and  Section 
E,  the  Exchange,  will  contain  yellow 
page-style  listings,  classified  and  person¬ 
al  ads.  —  M.L.  Stein 
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FACTS- 
Set  the  Pace 


With  the  SCC-Conveying  System  from  FERAG. 

Controlled  flowline  processing  and  individual  gripping 
with  the  world's  first  SCC-Gripper.  Consistent,  even  product  pickup 
fast,  accurate  product  release.  Maintenance-free;  long  service  life. 
Downline  processing  under  control.  Step  by  step. 


FERAG  INC.,  CONVEYING  AND  PROCESSING  SYSTEMS 
190  RITTENHOUSE  CIRCLE,  P.O.  BOX  13;7  BRISTOL,  PA  19007-0137 
PHONE  215-788-0892;  FAX  215-788-7597 


How  to  Build 
the  Online 
Service 

Microsoft  Cant 


While  Bill  Gates  figures  out  what  Microsoft  is  going  to  do,  Knight-Ridder  and  Landmark 
Communications  are  actually  building  their  local  online  services.  Knight-Ridder,  Landmark,  and 
other  newspapers  are  Zip2  partners  because  they  know  a  Zip2  partnership  provides  superior  tools 
for  online  publishing.  And  because  they  know  the  combination  of  their  local  expertise  and  Zip2 
technology  will  create  a  product  far  better  than  anything  Microsoft  could  ever  build. 


•Online  Yellow  Pages  •Home  Finder  •  Auto  Finder 
•  Calendar/Arts  &  Entertainment  Guide 

Your  online  readers  expect  more  than  an  electronic  version  of  your  paper.  Your  local 
knowledge  and  Zip2's  turnkey  technology  products  will  help  you  expand  your  readership  — 
and  revenue  base  —  on  the  web.  As  a  Zip2  partner,  you  won't  have  to  worry  about  the  technology 
—  you'll  be  free  to  focus  on  making  your  online  service  the  best  it  can  be.  It's  how  you  find  it.  Zip2. 


Zip2 


See  the  Zip2  Yellow  Pages  in  action  by  visiting  WWW.zip2.COm/sjmerCUry/ 
Then  call  (800)  250-3800  or  email  channel@zip2.COm  to  learn 

more  about  a  Zip2  partnership.  The  competition  is  coming  -  what  are  you  waiting  for? 
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